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Increase Your Profits - Give Better Service | 
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Warp’s Warp’s 


SCREEN-GLASS PLASTIGLASS 


14x14 MESH WIRE BASE All Plastic Window Material 
Extremely Durable for Long Service Rugged, Neat and Attractive 


225825: 


THE BEST IT IS POSSIBLE TO MAKE PLASTIC CORDS IN PLASTIC GLASS 
Galvanized, wire screen cloth imbedded in | Rugged. transparent plastic strand base 
which transmits ‘at 1 diff “ the monte that has exceptional strength. Every strand 
ultra-violet daha Hold os gl ‘Shatter: imbedded into another cushion plastic for 
proof unbreakable ce airti nt ogg extra durability. Plastic glass then applied 
ible as window te ee One wishi aha to seal everything into an all plastic, trans- 
and tack up. Ship wt. 3 oz. per sq. ft. parent we rproof sheet. 


CARRIED BY RELIABLE JOBBERS EVERYWHERE 





lumber, plywood, and 


door distributors 


We Maintain Large Stocks of Both Lumber and Plywood in Many 
Species of Wood from the U.S.A. and Abroad. Among the Items 
Available for Immediate Shipment Are: 


MAHOGANY: We ore specialists 
in British Honduras, Philippine and 
African Mahoganies. 


LUMBER: Tough Ash, American 
Black Walnut, Aromatic Cedar Lum- 
ber and Closet Lining, Long Leaf 
Pine, Hard Maple, Birch, Prima 
Vera, Red Gum, Poplar, Red and 
White Oak. 


PLYWOOD: Birch, Gum, Mahog- 
any, Fir Plyweave, Oak, Walnut, 
Fir, Virola (Banak). 


DOORS: Flush and Entrance Doors, 
Fir, Birch, Gum, Mahogany. 


WESTERN LUMBER: Ponderosa 
Pine, Kiln-Dried Fir, Redwood Lum- 
ber & Siding, Western Red Cedar. 


DECORATIVE PLASTICS: Panelyte 
—For Commercial Installation and 
Shop Fabrication 1/16” thickness 
Wood Grains Now Available. 
Arborite—For On-Job Application, 
1/8” thickness. 


TIDEWATER RED CYPRESS: Boat 


Stock, Dressed Finish, 4/4 to 12/4 
No. 1 Shop and Better. 


FLOORING: Oak Block and Strip, 
Maple and Beech Strip, Industrial 
and Block-On-End Flooring. 


PANELING 


Philippine Mahogany, Knotty 
Pine, Cypress, Redwood, Fir Drift- 
wood, Fir Ridgewood. 


= 


dixie lumber co., inc. 


8201 FIG STREET e NEW ORLEANS 18, LOUISIANA 
Telegraphic Address WUX—DIXIE- —- Telephone WAlnut 9500 


SOUTHERN BUILDING SUPPLIES is published monthly at 214 W. Morehead St., ¢ rlotte, N. C., by W. R. C. Smith Publishing Company, 
Charlotte, N. C. and Atlanta, Ga. Executive and Editorial Offices 6 Peachtree St., N.E.. Atlanta 5, Ga. 


Acceptance under Section 34.64 P.L.&R, authorized, 
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VIRGIL PARTCH 


"EVERYTHING HINGES ON HAGERS: 


FREE! if you enjoyed laughing at Virgil Partch’s mirth-making cartoon this 
month, send for Hager’s new book containing 28 full-size popular “Everything 
Hinges on Hager” cartoons! It’s FREE! Just address 








C. Hager & Sons Hinge Mfg. Co. * 139 Victor Street © St. Louis 4, Mo. 
Founded 1849 — Every Hager Hinge Swings on 100 Years of Experience 
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STOCK DISPLAY the BEST LINE TODAY 


AND 


SVMs wears 


“qinpow MATERIALS 





R-V-LITE 


ENCLOSE: -A- -PORCH « MLE 





10 POPULAR FAST SELLERS! 


100-C COTTON REINFORCED 200-P PLASTIC REINFORCED 
700-W ALUMINUM WIRE REINFORCED 50-C ECONOMY COTTON REINFORCED 


300-CW VIMLITE 10 MESH WIRE 800-CW VIMLITE 14 MESH WIRE REIN- 

REINFORCED FORCED 

400-T WAX IMPREGNATED FABRIC 15-V — 4-MiL VINYL 
PLASTI 


2 TYPES OF STORM PANES in handy “take-home” units 
36-SP CLEAR 2-MIL VINYL PLASTIC 12-SP DELUXE TYPE REINFORCED COTTON 


YOURS A Kea | 
vcnes and NOW this 
—— a% valuable, new 
3-DIMENSIONAL mas.) HOW TO DOlT 
DISPLAY Lo p YOURSELF 

BOOK will help 
ao more R-V-LITE and 


@ Sells VIMLITE 


SEND REQUEST - CARD pages packed with sales-building suggestions, illustra- 
for FREE DISPLAY and instructions for home, farm and factory use. 

: n R-V-LITE ads in top consumer magazines. Directs 
Consumer Literature mers to your store for all types of R-V-LITE products, 
(Card packed in each a tools, paints, etc. Write today for your FREE 
Enclose-A-Porch kit) SAMPLE COPY and customer order pads. 


_ Arvey, CORPORATION ™ 


Since 1905 3462 North Kimball Avenue, Chicago 18, Illinois 
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SOUTHERN STATES 





A SSirco Salesman is a lot of things. He’s a build- 
ing materials specialist . .. a man who keeps up 
with the building materials and metal products 
market... one who knows consumer needs. But 
most important is his willingness—as a friend— 
to help you in any way that he can. 

Whether it’s information about products, the 
latest dope on market trends, or setting up effec- 
tive displays in your place of business, your 
SSirco Salesman is happy to give you the benefit 
of his knowledge. He wants to do everything in 
his power to help you do a better job in your 
business, because his success depends on yours. 

You'll find the traditional SSirco helpfulness 
whenever you write, *phone, or visit one of the 
16 SSirco warehouses located throughout the 
South. The folks there—like your SSirco Sales- 
man—are anxious to serve you. 

Your SSirco Salesman and the warehouse folks 
are mighty proud of the cordial quality of their 
contacts with building materials dealers all over 
the South. They are eager for new opportunities 
to lend a hand with product information and in 
giving you prompt delivery of the top-quality, 
nationally-advertised products that make up the 
well-rounded SSirco line — products that leave 
you a good margin of profit. 


























ow ly 


THESE FAMOUS PRODUCTS MAKE UP 


SSIRCO STOCK 


Reynolds Aluminum 
Building Products 
Follansbee Terne 


Carey Asphalt and 
Asbestos Products 


Certain-teed 
Asphalt Products 


EZ-Way Stairways 
Miami-Carey Cabinets 


Celotex Insulation 
Board Products 


Insulite Insulation 
Board Products 


Flintkote Products 


Nu-Wood Insulation 
Board Products 


Masonite Hardboards 
Upson Panels 


Asbestone Asbestos 
Products 


Durall Screens 
Georgia-Pacific Plywood 
Lo-’K” Cotton 
insulation 
Columbia-Matic Screens 
Shakertown Cedar Shingles 
General Flush Doors 
Atlas Flush Doors 
Milcor Steel Products 
Vari-Pitch Louvers 
Hamlin Ventilators 
Anaconda Copper 


S$Sirco Steel Roofing 
and Building Products 


Barclay Plastic-Coated 
Paneling 

Superior Metal Trim 

Leslie Louvers 

Alsynite Translucent Panels 


FOR A NEW HIGH IN ALL 3—QUALITY, PROFITS, AND DELIVERY 
—WRITE OR CALL YOUR NEARBY SSIRCO WAREHOUSE 


IRON ROOFING CO. 





From 2 Mushrooming Markets 


WANIY 
MIE sQ, serdly Wee 


wa ld sa Ver ez ‘. ue 


You'll Profit More — ‘ 


RESIDENTIAL or DECORATIVE 
e 

Whenever the job calls for economical, decorative 
treatment... or any use that does not require load- 
bearing qualities...recommend lightweight ALSYNITE 
Series No. 150. For instance porches, awnings, or 
terrace roofs. You'll find it fits more building bud- 
gets, because it’s easy and inexpensive to install. 
You make more sales! 


FARM-—-INDUSTRIAL 
© or COMMERCIAL 


Builders are learning fast that ALSYNITE Series No. 200 is just “the ticket” for heavy-duty use where costly 
framing might otherwise be needed. Skylighting is a cinch—just substitute sheets of ALSYNITE for sheets 
of metal roofing. No problem of replacing broken glass panes. ALSYNITE’S ruggedness and cost-saving 


features mean increasing preference ... and increasing profits for you. 


Be sure to get your share of the growing demand throughout the building industry for an economical, 
modern touch. Ask your builder-customers to investigate with you the advantages of ALSYNITE. You can 
depend on an adequate supply of ALSYNITE by prompt delivery from any of the 16 well-stocked SSirco 


warehouses. 


SOUTHERN STATES 
IRON ROOFING COMPANY 

















12. Installment Financing. Concise 
new handbook and guide explains 
system based on FHA Title 1 and 
regular ABC supplementary plan of 
financing home improvements and 
repairs. Allied Building Credits, Inc., 
P. O. Box 3426, Terminal Annex, Los 
Angeles 54, Calif. 


14. Ventilating Fans. New specifica- 
tion sheets describe Murray line of 
fans, including 20- and 24-inch win- 
dow fans and vertical and horizontal 
ventilating fans. Exclusive sales agent 
is the H. C. Biglin Company, Inc., 
177 Harris St., N.W., Atlanta 3, Ga. 


18. Exterior Plywood. “Better Farm 
Buildings with Exterior Plywood”’ is 
a two-color folder that covers use 
and construction of farm buildings 
and equipment of plywood. It in- 
cludes over 100 photographs, charts, 
tables, and construction details. The 
Douglas Fir Plywood Association, 
Tacoma Building, Tacoma 2, Wash. 


26. Glass for Construction. Shows use 
of flat glass as windows, window 
walls, doors, partitions, transoms, 
clerestories, 24-pages. Characteristics 
of products. Specification helps. Lib- 
bey-Owens-Ford Glass Company, 
Nicholas Building, Toledo 3, Ohio. 


28. Protective Paper. Two folders 
on uses of Sisalkraft protective 
Papers are sent on request. One 
describes covering and protection 
uses. The other describes low-cost 
lining for attics, poultry houses, and 
other uses. The Sisalkraft Company, 
205 W. Wacker Drive, Chicago 6, III. 


32. Thrif-T Woodwork. Illustrated 
48-page catalog contains complete 
descriptions and _ specifications of 
Thrif-T packaged millwork items for 


windows, casements, exterior and in- 
terior doors, china cases, wardrobes, 
mantels, overhead garage doors. The 
Roach and Musser Company, Musca- 
tine, Iowa. 


36. Builders Hardware. New items 
and improvements in the Adams- 
Rite line of locks and builders hard- 
ware specialties are shown in cata- 
log No. 49. The Adams-Rite Manu- 
facturing Company, 540 W. Chevy 
Chase Drive, Glendale 4, Calif. 


40. Ideal Millwork. Folders illustrate 
and describe Ideal Brand kitchen 
cabinets, wood window units, coloni- 
al entrances, fireplace mantels, linen 
and corner cabinets, and other mill- 
work. William Cameron and Com- 
pany, Wholesale, Box 889, Waco, Tex. 


42. Thresholds. Twelve types of al- 
uminum thresholds available. Alu- 
minum weatherstrip or spring bronze 
to match. Asbestos siding trim avail- 
able in aluminum and zinc metal. 
Write for descriptive literature and 
prices. Southern Metal Products 
Corp., 921 Rayner St., Memphis, Tenn. 


44. Material-Handling Equipment. A 
specification chart for 45 standard 
Ross carriers is included in an at- 
tractive new bulletin. Various models 
are shown in action in the photo- 
graphs. The Ross Carrier Company, 
Benton Harbor, Mich. 


46. Hollow-Core Doors. Selling 
points of Paine Rezo hollow-core 
flush doors are described in an at- 
tractive three-color folder. Sketches 
show interlocking air-cell grid core 
and other construction details for 
various door styles. The Paine Lum- 
ber Company, Ltd., Oshkosh, Wis 


48. Asphalt Shingles. A new four- 
color folder for consumer distribu- 
tion shows the interlocking wind- 
proof feature of Ruberoid Dubl- 
Coverage Tite-On shingles. When 
held up to the light, this clever 
folder shows the double and triple 
coverage of the shingles. The Ruber- 
oid Co., 500 Fifth Ave., N. Y. 18, N. Y. 


50. SSIRCO Building Products. II- 
lustrated literature, newspaper ad- 
vertising mats, radio scripts, in- 
struction sheets, and price lists are 
available on roofing, siding, ply- 
wood, wallboard, insulation, garage 
doors, and screening. Advertising 
Department, Southern States Iron 
Roofing Company, P. O. Box 1159, 
Savannah, Ga. 


60. Clay Pipe and Specialties. At- 
tractive two-color booklet describes 
Oconee vitrified clay sewer pipe, 
fittings, flue, brick, drain tile, and 
structural specialties. The Oconee 
Clay Products Co., Milledgeville, Ga. 


64. Masonry Cement. Pocket-size 
booklet contains suggestions for bet- 
ter masonry construction, tables 
showing amounts of mortar and 
masonry products needed, and gen- 
eral information on Cumberland 
Portland Cement Co., Chattanooga 
Bank Bldg., Chattanooga 2, Tenn. 


66. Plastic-Finished Panels. A new 
8-page, full-color catalog shows Mar- 
lite plastic-finished wall and ceiling 
panels and other Marsh products. It 
shows solid colors in various colors 
and scorings, plus the varietv of 
wood and marble finishes. Marsh 
Wall Products, Inc., Dover, Ohio. 


(Continued on page 11) 
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Circle numbers below. Bulletins and catalogs 


will 


12 
32 
46 
66 
98 
126 
152 
164 
201 
213 
225 
235 
245 
255 


be mailed promptly. 





18 26 28 
40 42 44 
50 60 64 
86 88 96 
102 106 118 
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158 160 162 
168 170 172 
205 209 211 
217 221 223 
229 231 233 
239 243 
249 253 
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After a quarter of a century 


“we are more convinced than ever that quality 
products like Pee Gee Paints and Varnishes have 
been responsible for our success.” 


THE ANDERSON McGRIFF CO., ATLANTA, GEORGIA 
A. R. Anderson 


Qs TUFERORTT VAR, 











In 192 a new store, a new business. Mr. Anderson says, “‘We concluded 
that only by offering our customers the best in merchandise 
could we survive and prosper.” 


They’ve done that! They have built a prosperous, sound business 
around continuously satisfied customers. 


Isn’t that the best road to success? We think so, and we invite 
you to look into the Pee Gee Dealership now. Pee Gee products 
have been the basis of success for hundreds of dealers throughout 
the South for a long, long time. Write for details. 


PAINT & VARNISH COMPANY 
- 223 N. USth Street, Louisville, Kentucky 


Serving the South Since 1867 
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@ “When one of our 
Says R. B. Powell, m 


Satisfied customers jigaeret 
_ are the best salesmen a 
Of PRESSURE-CREOSOTED 
fence posts for 


Let 
. : ia “ ae 


R. B. POWELL, manager of the 
Alamo Lumber Company yard at 
Eagle Lake, Tex., has found that 
farmers and ranchers who have 
used pressure-creosoted fence 
posts are his best salesmen. They 
return for more and bring their 
neighbors with them. 


THE FENCE surrounding the Eagle Lake yard LARGE STOCKS of pressure-creosoted fence posts 
of the Alamo Lumber Company is of pres- are maintained by the Alamo Lumber Com- 
sure-creosoted fence posts—an effective pany at Eagle Lake. 

point-of-sale display. 


HERE'S HELP FOR YOU IN SELLING PRESSURE-CREOSOTED FENCE POSTS +) 


Turn the page to read how the producer of U-S’S Creosote is helping to promote the use of pressure-creosoted fence posts in yo 
area. Then mail this card (no stamp necessary) for full information on how to become a pressure-creosoted fence post dealer. 


MAIL 

THIS CARD 
TODAY— 
NO STAMP 
NEEDED! 


~ 





ee eee Re One ee ee eee wee 


United States Steel Corporation 
Room 2816-F, 525 William Penn Place 
Pittsburgh 30, Pennsylvania 


I’m interested in distributing pressure-creosoted fence posts. Please 
send me additional information and put me in touch with pressure- 
treaters who produce this product. And, send me a copy of your new 
guide, “Fences That Pay.” 


Name 
Address 
City 


State 





- much longer and 
s ” 
. easier to keep up 
if ‘ Says W. ©. Moss, 

rae, owner of Mile. 

e { Southern Pines, an eon: 


FARM PAPER 
ADVERTISING 


This month, advertising in leading state 
and regional farm papers again is telling 
your farmer customers all about long-last- 
ing pressure-creosoted wood posts. 

These advertisements stress the savings 
in labor, savings in replacements and sav- 
ings in fence that result from using pressure- 
creosoted fence posts. They go a long way 
toward convincing farmers that pressure- 
creosoted posts are the best wood posts. 


FENCE CONSTRUCTION 
GUIDE 


The makers of U-S’S Creosote have pre- Thar me ta, htt US'S CREOSOTE 
pared a guide to the best approved methods [Nmap cresmeed 2 Noe rhe Sash zen 
of fence construction. It deals with prob- ane eniian a idee diee 
lems farmers encounter in building fence, $28 Wem Pome Mee ‘temsoae nae 
and it shows how pressure-creosoted posts 
save time and money. 
When you mail the card below, we'll send 
you a sample of this guide, ‘‘Fences That 
Pay.’”’ Look it over. If you’d like copies 
later for your farmer customers, your pres- 
sure-treater who uses U’S’S Creosote can 


supply you. 


MATS FOR 
LOCAL 
ADVERTISING 


If you wish to advertise pressure-creosoted 
fence posts in your local newspapers, your 
pressure-treater can obtain mats like this 
for you. There’s ample space for your firm 
name and address. 


United States Steel is a major producer of Creosote used by many producers of 
pressure-creosoted fence posts. When your supplier tells you he uses U:S’S 
Creosote, you can be sure a quality preservative has been used. 


You've heard about them | 
You've read about them! 


We sell them / 
PRESSURE-CREOSOTED fence posts 


. $e 629 FECTED 84 OD . =. ds oe 





FIRST CLASS 
Permit No. 3117 





(SEC. 34.9 P.L.&R.) 
Pittsburgh, Pa. 














BUSINESS REPLY CARD 


No Postage Stamp Necessary If Mailed in the United States 








— POSTAGE WILL BE PAID BY — 


UNITED STATES STEEL 


Room 2816-F, 525 William Penn Place 


Pittsburgh 30, Pennsylvania 


SRST He SSSS SHHSESHSSHSHHEHEEEH HEHE OH EHEHE EEE EE HEE 


@ You've heard about pressure- 
creosoted posts from your neigh- 
bors +>» you've read about them 
in leading farm magazines. Pres. 
sure-creosoted posts mean fewer 
Posts to buy over the years. 
lena labor in setting and reset- 
pad + + + longer life from the 
encing iteelf. 
Why are pressure-creosoted 

posts your best buy? Because 
they are th engineered pro- 


ducts of modern wood treating 
Plants. Just the right amount 
of Creosote Oil is forced deep 
into the wood to give it the 
longest possible life. There's no 
suesswork involved, 

Over the years, you'll find 
hip dir pentgers Posts cost you 
far leas than any other wood 
Post you can use Come in and 
get prices and other information 

lay. 


Your headquarters for PRESSURE-CREOSOTED posts 


DEALER SIGNATURE 


ce 





76. Insect Screen. Retail prices of 
Cortland brand insect wire screen- 
ing can be figured quickly and easily 
with a new 22-page Surface Table 
guide. Other sales information is in- 
cluded. Wickwire Brothers, Inc., 
Cortland, N. Y. 


86. Wood Preservative. Descriptive 
literature tells the story of treating 
lumber against termites and decay 
with Penta-Preservative and Penta 
WR. Actual photographs compare 
treated and non-treated woods and 
show how preservatives reduce 
swelling and checking. The Chapman 
Chemical Co., Memphis 3, Tenn. 


88. Asbestos-Cement Building Prod- 
ucts. Shingles and Wallboard: Full- 
color illustrated folders on “Century” 
Asbestos-Cement Roofing and Siding 
Shingles; also illustrated folders with 
application information on “Century” 
APAC Sheets. Write Keasbey & Mat- 
tison Company, Ambler, Penn. 


96. GPX Plywood. New consumer 
folder introduces trade _ character 
who epitomizes the toughness and 
smoothness of GPX plastic-faced 
plywood. Folder shows and describes 
construction, specifications, and four 
grades of this material. Thirteen 
popular uses are spotlighted in three 
colors. Georgia-Pacific Plywood 
Co., 270 Park Ave., N. ¥. 22, N. Y. 


98. Ideal Bathroom Cabinets. Cata- 
log shows cabinets in 18 designs and 
a wide range of sizes, including 
chrome-plated, fluorescent - lighted 
models. It also shows clotheés-chute 
doors and milk and package receiv- 
ers. The Ideal Cabinet Corporation, 
7722 Joy Road, Detroit 4, Michigan. 


100. Tension Screens. Four Color 
counter display sells the advantages 
of Keystone Aluminum Tension 
Screens, such as easier installation, 
lower cost, eye appeal and durability. 
Easy to follow installation sheets and 
consumer envelope stuffers and 
newspaper mat service are also 
available for distribution to retailers. 
Keystone Wire Cloth Company, 
South Ave., Hanover, Pa. 


102. Stanley Electric Tools Catalog. 
A new 96 page catalog by Stanley 
Electric Tools, Division of The Stan- 
ley works gives full descriptive in- 
formation on the complete Stanley 
line of portable electric tools for 
working in wood or metal. Included 
are such typical items as Stanley 
Safety Saws, electric planes, port- 
able routers, tool sharpening grind- 
ers, electric drills, and many others. 
Stanley Electric Tools, 300 Myrtle 
Street, New Britain, Conn. 


106. National Lockset. Catalog illus- 
trating and describing the complete 
Series “410” National Lockset line. 
Locksets are reproduced in full color. 
Installation instructions, cross-sec- 
tional drawings and available fin- 
ishes are included. Special cutaway 
drawing Dg up specific advan- 
tages and functions. The National 
Lock Company, Rockford, Illinois. 


118. Metal Siding Trims. Illustrated 
sales sheet and price list gives de- 
scriptions of rust-proof trims used 
for outside corners, inside corners, 
door and window trim, and drip cap 
for use over windows and doors. 
States dimensions, carton content, 
and dealer’s net cost per 1000 feet, 


and gives illustrations of siding trims 
in use. National Guard Products, Inc., 
540 Jackson Ave., Memphis, Tenn. 


126. Asphalt Products. The Certain- 
teed Products Corp., 120 East Lan- 
caster Avenue, Ardmore, Pa., has 
issued a new 32-page, 4-color cata- 
log for its asphalt roofing and siding. 
It contains 90 pictures of Certain- 
teed’s color blends and solid shades. 


132. Completely Concealed Sash Bal- 
ance. A two color folder which gives 
details of design, construction and 
operation of Hidalift Sash Balance 
for double hung windows. Numerous 
illustrations explain the six easy 
steps for installation and the many 
exclusive features of this completely 
concealed sash balance. The Turner & 
Seymour Mfg. Co., Torrington, Conn. 


144, “Porch Enclosures” — A new 
descriptive four page booklet show- 
ing the uses of Jalousies, features 
many photos of Jalousie installations 
that will spark ideas in the minds of 
home-owners who want to add more 
living space by enclosing their 
screened porches for year-round liv- 
ing. Before and after pictures vividly 
demonstrate the advantages of using 
Ludman Windo-Tite Jalousies for 
practical beauty plus year ‘round 
comfort. Ludman Corp., Jalousie 
Div., P. O. Box 4541, Miami, Fla. 


148. Wood Preservatives. Illustrated 
literature, technical bulletins on ap- 
plication, mewspaper advertising 
mats, counter display shipping car- 
tons and price lists are available on 
PENTAchlorophenol wood preserva- 
tives. Wood-Treating Chemicals Co., 
5137 Southwest Ave., St. Louis 10, Mo. 


150. Ponderosa Pine. 72-page book 
describes properties, uses and grades. 
Shows actual pictures of representa- 
tive pieces in each —. Lists rec- 
ommended grades for various uses 
and standard manufactured 
Western Pine Association, 
Building, Portland 4, Oregon. 


sizes. 
Yeon 


152. Louver Windows. Catalog sheets 
describe and show detailed sketches 
of Pro-Tect-U glass louver windows. 
It shows installation details in frame, 
brick veneer, and 8-inch masonry 
construction. The Pro-Tect-U Ja- 
lousie Corp., Coral Gables, Fla. 


154. Masonr finishes in colors. 
Color card for mineral coating that 
stops water and beautifies all ma- 
sonry in a variety of colors and 
white. To-the-point color card gives 
coverage information for this water 
mix, easy to use, masonry finish. 
American STA-DRI Company, 
Brentwood, Maryland. 


158. Folding Stairway. Colorful bro- 
chure describes advantages of Pre- 
cision folding stairways. It includes 
installation data. The Precision Parts 
Corp., Nashville 7, Tenn. 


160. Corrugated Asbestos Cement 
Products. A new 82-page manual 
contains numerous drawings and 
photographs to show proper applica- 
tion of Careystone corrugated as- 
bestos-cement roofing and siding. It 
gives complete data and specifica- 
tions, and describes the Carey esti- 
mating service for dealers. The 
hg Carey Mfg. Co., Cincinnati 15, 
io. 


162. Solid Interior Hardwood Panel- 
ing .. . An Illustrative Brochure 
showing characteristics and adapt- 
ability of beautiful tongue and 
groove hardwood paneling in Black 
Walnut, Wild Cherry, and Butternut 
... Chester B. Stem, Inc., Grant Line 
Road, New Albany, Indiana. 


164. Building Materials Catalog — 
A new 12-page catalog with color 
illustrations of typical roofing and 
siding products is now available 
upon request. The catalog contains 
general information and detailed 
specifications on Flintkote asphalt 
shingles, asbestos-cement products, 
insulation products, insulating siding 
and built-up and roll roofing ma- 
terial. Write Flintkote Co., 30 Rocke- 
feller Plaza, New York 20, New York. 


166. Redwood Information — Book- 
lets and complete information on 
redwood lumber and products cover- 
ing subjects such as natural finish- 
ing, painting, gluing, machining, 
siding, board and batten walls, 
screwing and nailing, termites, etc. 
The Pacific Lumber Company, 35 
East Wacker Drive, Chicago 1], Ill. 


168. Masonry Cement: New 16-page, 
illustrated booklet outlining the ad- 
vantages of Lone Star Masonry Ce- 
ment in simplifying the problem of 
obtaining uniformly high-quality 
mortar, as well as the economy of 
one rigidly standardized, ready-to- 
use cementing material instead of 
two, with no lime or portland cement 
to add, and no soaking or slaking. 
Provides timely information 
soundness, low absorption, 
water repellency and other factors 
contributing to durable, weather- 
resistant performance. Contains easi- 
ly-read graphs showing effects of 
mix proportions on water retention, 
strength and absorption, effect of 
mixing time on water retention, etc., 
along with convenient reference 
tables for estimating quantities. For 
copy, address Lone Star Cement 
Corp., 100 Park Ave., N. Y. 17, N. Y. 


170. Exterior finishes for redwood, 
are now possible. As a result of tests 
made by the technical staff of the 
California) Redwood _ Association, 
various natural exterior finish sys- 
tems have been judged to withstand 
the onslaughts of weather satisfac- 
torily. Wholehearted cooperation by 
finish manufacturers in improving 
their finishes of this type have ef- 
fected three to four times better 
finish life in some cases. The Cali- 
fornia Redwood Association’s Data 
Sheet, “Exterior Finishes for Red- 
wood,” with its supplement listing 
these systems, may be obtained with- 
out charge by writing the Associa- 
tion, 576 Sacramento Street, San 
Francisco 11, California. 


172. Hardwood Flush Doors — Beau- 
tiful new full color 8-page catalog 
illustrating installations of all types 
and complete specifications on all 3 
types of flush doors made by The 
Mengel Company; Mengel hollow 
core doors, Mengel solid core doors, 
and Standardor. Complete data is 
organized and in conformance with 
A. I. A. catalog standards. The Men- 
gel Company, Louisville 1, Kentucky. 


(Continued on page 13) 
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FOR THE SOUTHERN MARKET... 
© Quality Asphalt Roofing 


e Excellent Service 





e Personalized Attention 
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THE LOGAN-LONG COMPANY 


OLD SANDERS FERRY ROAD 
TUSCALOOSA, ALABAMA 


SALES OFFICE: 


FIRST NATIONAL BANK BUILDING 
BIRMINGHAM 3, ALABAMA 
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201. Laminated Paneling. Two new 
booklets describe Novoply low-cost 
wall paneling made of laminated 
wood chips and Micarta high-pres- 
sure plastic laminate panels. The 
Micarta booklet is in full color to 
show photographs ef many uses of 
this versatile material. United States 
Plywood Corp., 55 West 44th Street, 
New York, N. Y. 


203. Fiber Glass Insulation. A new 
booklet, “Fiberglas Insulations for 
Light Construction,” includes design 
and application data on Fiberglas 
roll blankets, batt blankets, pouring 
wool, perimeter insulation, and util- 
ity batts. It also gives information 
on condensation, ventilation, and 
other insulation design considera- 
tions. _ Owens-Corning  Fiberglas 
Corp., Toledo 1, Ohio. 


205. Edge-Bonded Board. Flajo edge- 
bonded board, produced in sizes 12” 
to 40” wide and from 2’ to 16’ long, 
is described in a new folder. It tells 
how Flajo fills the need whenever 
the job calls for wider, longer boards 
than usual. Photographs show how 
edges are dielectrically bonded. 
Flack-Jones Lumber Co., _Inc., 
Moncks Corner, S. C. 


209. Hardware for Gates, Picnic 
Tables. Loose-leaf catalog contains 
descriptive sheets on Andy Brand 
picnic table standards, farm gate 
irons, farm gate light and heavy 
hinge sets, and tilt-lift feed lot gate 
hardware. Anderson Products Manu- 
facturing Co., 524 North Highalnd 
Ave., Aurora, III. 


211. Prefinished Wall Panels. New 
colorful folder titled, “New Beauty 
FOR OLD WALLS AND CEILINGS” 
shows Tylac designs and how they 
fit into various decorating schemes. 
Also gives design features of Tylac 
high-baked plastic enameled wall 
ro Tylac Company, Monticello, 


213. Ideas To Help You Build A 
Better Home. Twelve pages of strik- 
ing color photos illustrating climate 
control, planning, finish and con- 
struction in House Beautiful’s 1951 
Pace-Setter House. Shows plywood 
construction in siding, sheathing, 
roof decking, panel backing. Offers 
ideas galore for prospective home 
builders. Douglas Fir Plywood As- 
sociation, Tacoma 2, Wash. 


215. New folder shows how easily 
Hawkins adjustable window guards 
and burglar bars are installed. The 
attractive designs enhance window 
appearance. Hawkins Iron Co., 315 
North Fourth St., Birmingham 4, Ala. 


217. New loose-leaf folder on Uni- 
versal window units provides specifi- 
cations and model numbers for all 
models. It also covers moldings, slid- 
ing door hardware, window and door 
trim. A new “stuffer” pictures and 
describes Universal’s new panel win- 
dow unit. Universal Window Corp., 
Jefferson St., Austell, Ga. 


221. Window Walls. Windowalls 
catalog No. 531 pictures and gives 
specifications on the many sizes of 
Anderson Windowall units, with 
both fixed and movable lights. It 
covers wood casement, _ gliding, 
double-hung, and flexivent windows, 
plus installation information. The 
Anderson Corp., Bayport, Minn. 
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223. White Fir. 56-page book de- 
scribes properties, uses and grades. 
Profusely illustrated. Shows pictures 
of representative examples of each 
grade. Contains list of recommended 
grades for various uses. Western 
Pine Association, Yeon Building, 
Portland 4, Oregon. 


225. Extruded Aluminum Trim. De- 
scriptive sheets are offered on Alumi- 


- Trim extruded moldings, interlock- 


ing and saddle thresholds, counter 
edgings, stair edgings, channels, and 
other shapes. Sizes of each 4 are 
given on detailed sketches. Alumi- 
Trim, Inc., Rome, Ga. 


227. Ornamental Ironwork. A new 
catalog of Hawkins ornamental iron- 
work covers window guards, adjust- 
able stair railings, columns, screen 
door grilles, and other ornaments. 
Each is sketched to show details of 
installation and how orders are filled 
from stock. Hawkins Iron Co., 315 
North 4th St., Birmingham 4, Ala. 


229. Window Units, Storage Cabinets. 
Two new brochures describe Bilt- 
Well weatherstripped wood window 
units and Bilt-Well cabinets for 
kitchens, baths, bedrooms, or storage 
walls. Sketches show simple installa- 
tion details of window units, many 
models of cabinets. Carr, Adams and 
Collier, Co., Dubuque, Iowa 


231. Asphalt Shingles. Booklets and 
folders covering all types of asphalt 
shingles. State type of Celotex 
Triple-Sealed Asphalt Shingles you 
have in stock and specimen folders 
for distribution to your customers 
will be mailed. The Celotex Corp., 
120 S. LaSalle St., Chicago 3, Ill 


233. Western Pine Home Interiors. 
24-page booklet with eight full-color 
pages shows interiors of all rooms 
finished in knotty and clear paneling 
of Western Pine. Western Pine As- 
sociation, Yeon Building, Portland 
4, Oregon. 


235. Warehouse stock tables and 
shelves. Several catalog leafiets have 
recently been made available by 
Quietaire Corp., 505 N. Hutcheson, 
Houston, Texas, describing their line 
of steel tables and shelves for ware- 
houses. Designed to appeal to the 
manufacturer or wholesaler who is 
interested in storing the most mer- 
chandise in the least amount of space, 
the products are constructed of steel 
and high grade yellow pine decking. 
Write for full information and prices. 


237. Ventilating Fan Catalog. A new 
Quietaire ventilating fan catalog 
describes the superior features of the 
blades, frame, bearings, motor, 
matched drive belt pulleys, cushion 
mountings, time switch, and other 
features. A table gives specifications 
for five residential fans and four 
commercial models. Sketches show 
how Quietaire lowers home tempera- 
tures. Quietaire Corp., 505 Hutcheson, 
Houston, Tex. 


239. Aluminum Tension Screens. A 
descriptive catalog sheet and an en- 
velope-size folder tell how new 
Burns screens offer the advantages 
of both aluminum and tension-type 
design. Sketches show how easily 
the screens are installed, stored, and 
how they maintain tension through 
the years. Burns Manufacturing Co., 
Louisville, Ga. 


241. Paint Thinner. Tandrotine — a 
pleasant-smelling, non-toxic paint 
thinner—is described in a new two- 
color folder. It is said to be excellent 
for cleaning brushes, removing paint 
and grease, dissolving wax, and other 
household _ uses. Turpentine and 
Rosin Factors, Inc., Savannah, Ga. 


243. Prefinished Wallpanels. “The In- 
terior of Your Home Will Sparkle 
with Amerwood” is a new full-color 
folder showing attractive interior 
uses of Amerwood  pre-finished 
paneling. It lists widths, lengths, 
colors, and describes finishing proc- 
ess. Southwood Corp., P. O. Box 391, 
Fort Worth, Tex. 


245. Building Papers. Handy sample 
swatch book shows complete line of 
Leatherback Building Papers. Also 
will enclose bulletin on Federal 
Specification for Building Papers 
and the Type and Class each Leather- 
back Product meets. Protective 
Papers, Inc., Union, Illinois. 


247. Flush Doors, Awning Windows. 
A new folder contains a cut-away 
sketch that shows the inside con- 
struction of Davis flush doors, plus 
specifications. _Super-Vent wood 
awning-type windows are described 
in a two-color brochure. Sketches 
show how air circulation is improved 
and how easily these windows are 
cleaned. Fixed and operating units 
are combined for variety. The Davis 
Manufacturing Company, Inc., 1075 
South Clark Street, New Orleans, La. 
249. Baked Finish Wallboard Panels. 
Five new color folders showing use 
of Wallace Wallboard Products. Two 
folders show Wal-lite, two folders 
cover Satin-lite line and one folder 
describes Grani-lite. Each describes 
uses in kitchens, bathrooms, utility, 
recreation, etc. Also excellent for 
commercial installations. Complete 
information on request. Wallace 
Manufacturing Co., 10th and Fayette, 
North Kansas City, Mo. 


251. Southern Pine Lumber and Oak 
Flooring. Write for complete infor- 
mation on prices, quantity and qual- 
ity. Also, yellow Ag red cedar 
closet lining and K.D. Pine Flooring. 
W. J. Word Lumber Co., Scottsboro, 
Alabama. 


253. Storm and Screen Door Hard- 
ware. Catalouge also featuring Plated 
and Stainless Steel and Brass Hinges; 
Push-Pull Latches; Idealox and 
Idealatches; 10-year Guaranteed, 
Self-Lubricating Screen and Storm 
Door Closer; Chain Door Stops; 
Snap-On Sash Lifts; “Quiki” Stain- 
less Steel Window Controls; Fric- 
tion Stays; Screen Hangers. Ideal 
Brass Works, Inc., 250 E. 5th St., St 
Paul 5, Minn. 


255. Disappearing Attic Stairway. A 
colorful folder shows with sketches 
and descriptive copy how Slide-A- 
Fold disappearing attic stairways 
slide out of the way when not in use. 
It includes installation information 
and specifications. Another descrip- 
tive sheet lists the advantages of the 
Fold-A-Stair attic stairway, that 
folds back up into the attic out of 
sight. Craig Wood Products Co., 
Brennan Rd., Columbus, Ga. 
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Act now! Cash in on special September 
Here are details on how customers can save $15.50 per package on Honduras 


Here’s how the 
big September 
promotion works. 


Read details —» 


Here’s the special August-September deal: 

1) Regular lumber dealer price of Hondura-~ 
mahogany Plankweld per package . . 

2) Special August-September discount— 10‘, a« 383.20 

3) Your cost during August and September. . 

4) Suggested retail price for September only for 
homeowners and August-September for builders... . 

5) Average local delivery cost per package. 


6) Your profit per package 





1) A dramatic, full-page, full-color ad featuring 
Honduras mahogany Plankweld will appear in the 
September issues of House Beautiful, Better Homes 
and Gardens, American Home, Living For Young 
Homemakers, and Sunset Magazines. Their com- 
bined readership is over 15 million! 

2) Two-page ads telling thousands of builders the 
story and how they can help sell their homes faster 
with Honduras mahogany Plankweld appear in the 
August issues of House & Home, American Builder, 
and Practical Builder. 


$52.00 
$46.80 
$63.50 


$ 1.00 


$15.70 


3) Half page ads directed to the huge do-it-voursell 
market will appear in September in Popular Science 
and Popular Mechanics. 


4) At the bottom of the consumer advertisement is 
a Special Offer: “The regular price of Honduras 
mahogany Plankweld is $79.00 per package. Present 
this ad to your local lumber dealer before October 1, 
1953 and the price will be only $63.50. If your 
lumber dealer does not have it, visit any United 
States Plywood or U.S.-Mengel showroom. They will 
see that your order is filled by your lumber dealer.” 


Here's what you do to get in on this 


big promotion. [t's simple! 

1) Call your nearest United States Plywood or U.S.-Mengel 
distributor. 

2) Place your order for Honduras mahogany Plankweld at the 
special 10% discount. 

3) Use the free display material. newspaper mats and reprints to 
tie in to the national advertisimg push. 


4) Limber up your ca sh-register finger. 





Here’s the beautiful product you'll be selling! 
It’s a wall of the world’s finest cabinet wood 
—Honduras Mahogany 
pert woodworkers and craftsmen the world 
over. One package of Plankweld 
13 ft.. 8 ft. high (or even more. allowing for 
doors, windows, or fireplace). Fach package 


the favorite of ex- 


covers 


contains ten 8-foot panels Lo!s inches wide. 


For the do-it-yourself market you can show 
how easily Plankweld goes up. Special metal 
clips, supplied in each package, conceal nails. 
Plankweld 


snugly. Can be 


is edge-grooved so pieces fit 
without 
directly on studs or over plaster or sheath- 


ing. Plankweld also comes in bireh, walnut, 


fastened furring 


oak, hazelwood and Philippine mahogany. 











Weldwood promotion 
Mahogany Plankweld’ by buying from you. 


Here’s what you get to help you sell during 
the big September promotion. The compelling 
Plankweld counter display is sent free to every 
dealer buying at least 8 packages of Plankweld. 
The mounted reprint, newspaper mats, and 50 
reprints of the consumer ad with room for 
dealer imprint are sent free upon request. 


Remember, all Plankweld is 
beautifully pre-finished! 


Blanketing the home-owning public, the builder market and the 
do-it-yourself market, these magazines will carry the special-offer story 
to well over 15-million readers. With this barrage of advertising, don’t 
be caught short without a supply of Honduras mahogany Plankweld 
during the big September sales promotion. 


Wi. 4 WV pore tie Plankwel 
are registered trademarks 


United States Plyiwood Corporation .-Mengel Plywoods, Inc. 
World's larges tpl ywood Organizati Louisville. Ky , 
35 West 44th Street. New York 36. N.Y. 


DISTRIBUTING UN N ALL PRINCIPAL CITIES 


UNITED STATES PLYWOOD CORPORATION, 55 WEST 44TH ST., N.Y. 36, N.Y. 


Please have ir salesman contact me with full details about big 
September Honduras mahogany Plankweld promotion. and 
have h e me free display material SBS-8-53 


n 





There is a Weldwood Product for every part of the home 
@ Concrete forms @ Exterior siding @ Interior walls 
© Wail and roof material @ Doors 
sheathing @ Westinghouse @ Sub-flooring 
@ Cabinets and Vicarta for counters, @ Bathrooms and 
built-ins table tops and bars Kitchens 


NAME 


COMPANY 


ADDRES 


CITY 





Davis Door Units will save you time, money, labor. 
Pre-hung flush doors are easily 
installed in 20 minutes. 


No more hours of fitting, mortising, etc. These new doors 
save you time and money. Door and frame are 
packaged in a unit complete with the door hung and lock 
installed, ready to place in rough opening. Simply lift door 
and grooved half into opening. Slide tongue of 
opposite half of frame into grooved half. Nail trim 
to wall. Squeeze sections at top corners and nail through 
stop into jambs. Check operation of door lock. 


Looks identical to conventional door frames when 
installed. Adjustable to wall thickness from 


42 inches to 5% inches. 


MANUFACTURING 
COMPANY, INC. 


1075 S$. CLARK STREET 
NEW ORLEANS, LA. 
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1) 


Zaz MODERN as o¢ TRADITIONAL 


4 


When buyers want the best The wise merchandiser knows that home- 
you can recommend, with con- y owners today demand quality and good 


fidence, R°O-W Spring Cush- a appearance when selecting windows. 
ion Wood Window Siam ta MMIII titistction ofthe builder 
mogern or tradition or the PaMiilisler, That's why R-O-W 
homes. Why? R-O-™ a merchandisers enjoy volume sales and 

Window Units are designed make more money, faster. We'll be glad 

for flexibility, free action, to tell you more. 


good ventilation, more light y 
and beauty and — they're 
removable for easy clean- 
ing inside the home. 
Always specify R*O- W's a 
—the original com- 
pletely weather strip- 
ped removable 
windows! 


he 


ReO+W Removable Wood Units Are Nationally Advertised 


MANUFACTURED 


a BY 

‘ DISTRIBUTORS 

\S MANUFACTURERS OF MILLWORK © DISTRIBUTORS OF BUILDERS SUPPLIES 
MILLWORK PLANT: RENO, NEVADA 


THE WORLD'S LARGEST WOOD WINDOW UNIT MANUFACTURERS 
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WOODBURY, N. J. 


°0-F FELT SOFTER’ 


N BLINDFOLD TEST 


Wallace M. Warner, Warner Paint & 
Wallpaper Co., says: “Brand ‘D’ felt 
softer to cut and easier to break off.” 


“TD” was one of four unidentified, but well-known, 
brands of single-strength window glass test-cut by Mr. 
Warner. Brand *“D” was L-O-F. 93°) of the dealers 
taking the “Blindfold Test” picked L-O-F immediately. 

L-O-F Window Glass is easier to cut into big pieces 
or little pieces. It’s easier to cut into angled or curved 
pieces. You can cut narrow strips with a light, easy 
stroke. 

L-O-F cuts easier because it is annealed more slowly, 
more patiently. That makes it less brittle—so it’s a 
safer buy for your customers, too. 


LIBBEY: OWENS: FORD the easy-to-cut WINDOW GLASS 


| 
' 
! 
I 
: 
l 
i 
l 
l 
\ 
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[ 
i 
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I 
[ 
: 
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I 
J 


TRY THE “BLINDFOLD TEST’ 
YOURSELF! 


i 

I 

I 

I 

Cut L-O-F first, last, or in between the other — | 

brands. Run any kind of a cut you want. You'll | 

see why vou have fewer bad cuts, less waste | 

and more profit with L-O-F. I 

Call your nearest L-O-F Distributor. These i 

local businessmen are listed under “Glass” in | 
the vellow pages of phone books in many prin- 

cipal cities throughout the country. And send | 

for your free booklet—**For Greater Profits in | 

Window Glass”’. | 

Write Libbey‘Owens:Ford Glass Company, | 

7083 Nicholas Building, Toledo 3, Ohio. | 

I 


it 
a 

ty 

\ ir oy 


vy 
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New ‘armor’ on shingles resists 


IOC UOS oN 
FC Ce 


—_ wUz 


a * ) 8 be ) = v2 
dirt OS gtain’ > and 2,25 weather ! 





New Gold Bond Chroma-Tex Asbestos Siding Shingles 
give your builder and homeowner customers the 
freshest colors...the richest graining...of any 
asbestos siding shingle. Now this beauty has bril- 
liant extra life added to it by the exclusive Gold 
Bond Surfaseal Finish. 

Surfaseal is a transparent protective coating —tough 
“armor” that makes Chroma-Tex extra-resistant to 
moisture and staining. Surfaseal helps maintain 
Chroma-Tex’s famous color freshness ! 


And Chroma-Tex gives you these important advan- 
tages that help you close sales faster: 
Maintenance-Free! Rugged Chroma-Tex just never 
wears out. The homeowner never has to paint for 
preservation. 

Fireproof! Chroma-Tex absolutely will not burn. It 
banishes fire hazard from sparks and flying embers. 
Your Gold Bond representative will be glad to tell you 
how to make extra profits with Gold Bond Chroma- 
Tex. Call him today. 


You'll build or 


NATIONAL GYPSUM COMPANY - BUFFALO 2, N. Y. 


Lath, Plaster, Lime, Sheathing, Roofing, Sidings, Gypsum Roof Decks, Wall Puint, 


remodel better with 


Gold Bond’ 
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Textures, Rock Wool Insulation, Metal Lath, Sound Control Products, Fireproof VW all- 


boards and Decorative Insulation Boards. 





Mr. Henry O. Pommer, Vice President of 


John A. Denie’s Sons Company, Memphis, agrees: 








Like many leading producers of 
ready-mixed and block concrete, the 
John A. Denie’s Sons Company of Mem- 
phis, Tennessee, is called upon to deliver 
concrete for a variety of construction. 


In order to ‘‘tailor-make’’ concrete 
that’s best for each particular job, Mr. 
Henry O. Pommer, Vice President in 
charge of Operations, has for many years 
utilized the outstanding benefits of air 
entrainment. But Mr. Pommer has also 
learned that many factors, in addition 
to the amount of air entraining agent in 
cement, control the amount of air actu- 
ally entrained in his concrete—and be- 


At left, Sherwood School; ready mixed concrete furnished by Denie's 
Sons Company for the Harmon Construction Company, Contractor. 


cause the scope of Denie’s Sons operations 
often requires the use of as many as 
twelve different aggregates, Mr. Pommer 
knows... ‘‘necessary control would be im- 
possible if we did not add the required 
amount of air entraining agent at mixer!” 

So on your next air entrained concrete 
job, remember—safe, sure control is easy 
... by following “‘prescription”’ technique! 


x © 


If you have any problems or questions on the use 
and mixing of air-entrained concrete, a Marquette 
Service Engineer will be glad to help and advise 
you—contact any Marquette office. 


Marquette Gement pz 


20 


MANUFACTURING 


COMPANY 


SALES OFFICES: Chicago « St.Louis * Memphis * Jackson, Miss. © PLANTS: Oglesby, ill. 
Des Moines, la. » Cape Girardeau, Mo. * Nashville, Tenn. * Cowan, Tenn. ¢ Brandon, Miss. 


PORTLAND e HIGH EARLY STRENGTH e AIR ENTRAINING e MASONRY 
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jor gale fir 


lb PROHTS! 


SELL MORE! 
MAKE MORE! 


with a 


Waiter Seal 


FRANCHISE 











Waiter Seal 
ALUMINUM ALUMINUM ALUMINUM ALUMINUM 
COMBINATION COMBINATION CASEMENT “STURDI-RIB”’ 


STORM WINDOWS STORM DOORS STORM WINDOWS SCREENS 


SCREEN AND STORM PANELS FOR ALL TYPES 
OF SLIDING WINDOWS, AWNING WINDOWS AND JALOUSIES 


‘ ‘eit tem # 
ca YOUR BEST DEAL IS Whiter Seal 


$2745 anyeanisto HS 


Wr In Canada *« WINTER-SEAL OF CANADA, LTD. « TORONTO 
Witt val const Sie dae wer 





14575 MEYERS RD. « DETROIT 27, MICHIGAN 


Telephone VE 8-7500 
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/ 
CASH IN on quick, steady /| 
profits from ‘‘carry-out”’ 
sales of CHROMEDGE Y 
Metal Trims! 

B & T’s new TWIN-FOUR merchandiser 
gets you in on the zooming “do-it-yourself” 
business with fast-selling extruded alumi- 
num shapes—so easy to cut, bend and fit to 
any need. 








You can start with any selection of the 
16 Chromedge Twin-Four shapes you want. 
You are not limited to a fixed deal, or 
saddled with dead ducks. You make full 
profit on every foot of metal right from 
the start. 

And you get this sturdy all-metal display 
at no extra cost, with your very first order for 
Chromedge Floor-Merchandiser Mouldings. 

The “Twin-Four” holds 960 ft. (8 tubes) 
or more of metal. Metal compartments in 
back hold screws, nails, literature, etc. 

Act now. Cash in on this easy-to-handle, 
high-profit business. Call your Chromedge 
distributor today! 


The B:T Metals Co. t- 
Columbus 16, Ohio > ‘ WZ 


\ 8 ate a an 


self 


Price of each shape is con- 

veniently shown on card that 

slips into metal tabs on side 

of display. 
RIGHT: Colorful folders are 
furnished to answer your 
customers’ questions on how 
and where to use Chromedge 
Metal Trims. 
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-ee A NEW LABEL DESIGN 


for the famous D-P Line! 
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has excellent display value 
=eye appeal, buy appeal! 


The D-P Glazing Compound inside this new can is the same 
famous high quality product as always. Easier and better to 
use than conventional putty! Ideal for many home repair 
jobs in addition to window glazing! Always ready to use— 
will not harden in can. Holds tight, seals permanently! Pack- 
aged in 1 lb. cans and up. 

In its very attractive ‘‘new suit’’ D-P Glazing Compound 
is now even more salable than ever before—and so are all 
the other top quality, newly packaged D-P products! Stock 
them now! Display them! Sell them—for Summer repair jobs. 
Order D-P Compounds from your jobber now ... today! 
ea 
| for 86 years—the quality leader 


A The DICKS-PONTIUS COMPANY 


DAYTON, OHIO 
Alexandria, Va. © Decatur, Ga. © Dallas, Texas 
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If we really want to fight for 
our American Way of Life— 


lts 





ot Too Late! 


By CAPTAIN EDDIE RICKENBACKER 


President and General Manager 


THERE IS NO NEED for me to underline the grim- 
ness of the times, even in the face of our national 
prosperity, for we have been and we remain, spec- 
tators, observing some of the most disturbing chapters 
in global and domestic history in the making. 

In a global sense the divided world shows no signs 
of becoming less divided. And the “cold war” with 
Communism has brought serious dislocations in the 
lives of nations of free men. 

From a domestic viewpoint, our enormous gains in 
science, in techniques and in productive experience, 
have resulted from more than a century and a half 
of American freedom for which we should be thank- 
ful to God. Science, machinery, and laboratory skills 
are ready to go still farther, ready to exceed now 
even our fantastic modern dreams. 

But in this atmosphere of apparent prosperity I 
feel compelled to sound a note of concern about some 
other matters that are more important to us and our 
country than material gains. 

Something has been wrong — something is still 
wrong — with America! 

One thing that has been wrong with America was 
righted, at least for the time being, last November. 
Before that, for more than a decade, our priceless 
electoral prerogative had been shamefully neglected. 

In 1940, some 62 per cent of the eligibles voted for 
a president; in 1944 the percentage was 57, and in 
1948 it sank to 52. 

What happened last November gave great satisfac- 
tion to those of us who had despaired of the average 
American’s concern with affairs of state. Electors by 
the unexpected millions burst from their often and 
loudly criticized complacency to demonstrate that 
their stupor was only a chronic condition — not so 
acute that it could not be cured by generation of 
some good, old-fashioned American indignation. 

Nevertheless, this great land of ours — this Amer- 
ica that I love better than life itself — is traveling 
down the wrong highway. In the midst of prosperity 
we are forgetting the spiritual values, and the moral 
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courage passed on to us by our forefathers who 
founded this nation. 

I think I can speak with some authority on the 
subject. 

For where is there another land in the world where 
a young man can come from the wrong side of the 
tracks, as I have, and graduate into a relative position 
of leadership and affluence because of the very free- 
doms, liberties, and opportunities this land offers? 
Where is there another land? There is none. 

I am a first-generation American, whose parents 75 
years ago migrated from Switzerland. They came to 
America to take advantage of the opportunities that 
existed here — came here to enjoy the freedoms, 
liberties, and laws of this land. 

My immigrant parents taught me and six other 
members of our family to enjoy and appreciate the 
freedoms of this country. They taught us how to work. 
They taught us that we could never expect something 
for nothing, nor more for less. They taught us to be 
frugal. They taught us, above all, to love America! 

We are fortunate and grateful heirs of the Pilgrims, 
the Puritans, and the Cavaliers, who came to America 
almost 300 years previously. Through indescribable 
hardships they carved out a new nation founded upon 
belief that all mankind is born to be free — phy- 
sically, mentally, and spiritually free, as a matter of 
right from the Creator and not as a mere privilege 
granted by the State. 

Further, it lies within the power of each human 
being in the system of free enterprise to succeed or 
fail according to his own character and efforts. I am 
the beneficiary of those who in the meantime have 
worked and fought to defend and develop this coun- 
try and its institutions for future generations — and 
to all of them I make my grateful acknowledgments. 

Few men, if any, have cheated death as often as I 
have in the past 45 years. And it wasn’t because of 
any super-knowledge or super-ability on my part, 
but because of my great faith in the Power Above, 
and the desire to contribute something to this land 
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Military strength, alone, will not save 
this nation from the perils which sur- 
round it, says Captain Rickenbacker. Dol- 
lars and bullets are not enough. We must 
return to the principles on which our na- 
tion was established. We must revive the 
Spirit of America if we are to retain our 
precious heritage for future generations. 


of mine and to its people for what our country and 
they have given me. 

But faith is not alone for the individual. If one 
man needs it, how much more does a nation need it? 
We are becoming weak today because, instead of 
following the enduring spiritual principles upon 
which our nation was founded, we have substituted 
material wealth as the yardstick with which to meas- 
ure success. 

As individuals, we have been selfish and preoccu- 
pied with material ambitions. We have felt that we 
needed more and more of the material things of life, 
and have forgotten the need of more and more of the 
spiritual side of life — of simple Christianity. 

There is no greater weapon in the world than the 
moral force that goes with the strength and spirit 
of Christianity—I reiterate—there is nothing that can 
equal Christianity. And when I say Christianity, that 
includes the Jewish faith or any other faith—as I am 
talking about faith itself — faith in a Supreme Being. 

The most important thing that has happened since 
the birth of Christ is the birth of America. The sec- 
ond never could have happened without the first. 
The Colossus that we call America has been the prod- 
uct of the idea of the sovereignty of the individual 
that Christ brought to the world. 

Our Founding Fathers believed in the Ten Com- 
mandments and the Golden Rule. Within that moral 
code they had a complete way of life — in matters 
spiritual, political, social, and economic. 

It was obvious that to sabotage America’s faith in 
America it was necessary to transfer the people's 
faith in God to faith in the State. Morality in politics, 
business, and private contracts had to be broken 
down. The strategy has been to undermine the founda- 
tions on which that morality rested and, in the chaos 
that followed, offer the Total State as the only al 
ternative to continued chaos. 

Thanks to our science and industry, we are not 
short of weapons, but weapons are no substitute for 
the will to fight and the courage to die, should an 
emergency arise. Our military strength does not seem 
to frighten our enemies, and the reason may be that 
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CAPTAIN RICKENBACKER’S life has been filled with adven 
turous activities and great achievements. In his early 20’s he 
attained nation-wide fame in automobile racing. In World 
War | he was America’s Ace of Aces, winding up as commander 
of the 94th Aero Squadron, being credited with 26 victories, 
and receiving the highest American and French military awards. 
Following some years in high executive positions in the auto- 
mobile industry, he entered the aviation field in 1929, became 
general manager of Eastern Air Lines in 1935 and president 
and general manager in 1938. During World War II his activi- 
ties included several special missions for the U. S. secretary of 
war to European and Asiatic countries, the South Pacific, and 
the Aleutians. It was on a flight across the Pacific in 1942 
that he was forced down at sea and finally was rescued after 
three weeks on a life raft. 


there is ttle moral strength so little single- 
behind it. 

We must not make the mistake of thinking that the 
outcome f the struggle between Communism and 
be determined by military and economic 


ness of purpose 


freedon 
powell 

In this period of moral laxity, many people believe 
that the f bringing America back to the Golden 
Rule and the Ten Commandments will be a most 
difficult But the wages of economic sin can be 
measured lollars and cents, and I am convinced 
that busine norality can be sold just as surely as 
soft drink 1 radio sets can be. The connection 
betwee! ation’s morals and its material welfare 
IS simple 1 certain. 

We must revive and instill the spirit of America. 
America is the spirit of man, the spirit that is in your 
heart < e, and that spirit must be expanded. 
It must be kindled, not only in ourselves of our 
genera it further, it must be implanted in the 
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1. Quality Assurance... 2. Worthwhile Economies 


mark use of LONE STAR MASONRY CEMENT 
FOR BRICK, BLOCK AND CAST-STONE WORK 


@ This attractive, new $1'%-million plant of 
A. H. ROBINS COMPANY, INC., in Richmond, 
Va., expresses in concrete and masonry the 
working principle of straight-line operation 
and resulting efficiency. 


Designed and built by THE AUSTIN COMPANY, 
the structure is as staunch and sound as the 
business it houses, and one of its attractive 
features is eye-pleasing masonry, laid up 
with LONE STAR MASONRY CEMENT. 
Produced to exacting Lone Star standards, 
under rigid laboratory control from raw 
materials to finished product, this Masonry 
Cement provides important advantages: 
QUALITY ASSURANCE: One standardized, ready-to-use 


cementing material, instead of two— mortar of utmost 
uniformity from batch to batch; 


WORTHWHILE ECONOMY: One less cementing material 
to handle—no lime or portland cement to add—no 
soaking or slaking; 


LABOR SAVINGS. More plastic mortar, stays plastic 
longer . . . works faster and easier .. . easier to tool, 
more courses at a time . . . makes a neater job. 


OWNER SATISFACTION: Soundness, low absorption, high 
water repellency—durable, weather-resistant walls. 


Write for new illustrated Masonry Booklet, 
full of timely, useful information. Address 
Lone Star Cement Corporation, 100 Park Ave., 
New York 17—or nearest office, listed below. 


CORPORATION 


Offices: ABILENE, TEX. » ALBANY, N.Y. + BETHLEHEM, PA. - BIRMINGHAM 
BOSTON CHICAGO + DALLAS + HOUSTON - INDIANAPOLIS 
KANSAS CITY, MO. - NEW ORLEANS . NEW YORK : NORFOLK 
PHILADELPHIA + RICHMOND ST.LOUIS + WASHINGTON, D.C 


LONE STAR CEMENTS COVER LONE STAR CEMENT, WITH ITS SUBSIDIARIES, IS ONE OF THE WORLD'S LARGEST 
THE ENTIRE CONSTRUCTION FIELD CEMENT PRODUCERS: 18 MODERN MILLS, 129,000,000 SACKS ANNUAL CAPACITY 
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MONDAY at 6:30 A.M. 


Key men in this Texas yard meet then 
for a 30-minute ‘Check Up and Pep Up’ 


WEEKLY SALES meetings of 


department heads and other key 
men in the Richards and Krueger 
Company in New Braunfels, Texas, 
have accounted for 20 per cent 
of this firm’s sales volume this 
year, according to Harvy Richards. 
The meetings are held from 6:30 
to 7:00 o'clock each Monday morn- 
ing, except one each month. 

President of this retail firm, 
Richards declares that he has never 
seen a yard organization respond 
so favorably to any other type of 
stimulation. 

This Richards and Krueger sales 
meeting is not in the ‘“‘pep talk” 
category, under which so many 
sales meetings are classified. Its 
purpose is two-fold: to pep up key 
personnel and to check up on ways 
to increase sales and improve the 
company’s public relations. 

With Sales Manager Kenneth 
Fiedler presiding and with Rich- 
ards often in attendance, 12 or 13 
men get together for one-half hour 


By BARON CREAGER 


to learn such important details as 

1. What the company advertising 
and promotion plans are for the 
week. 

2. What the advertising copy will 
say, whether radio or newspape! 

3. What products will be pushed 
by the firm that week 

In 30 minutes these department 
managers and key personne! also 
digest product information; learn 
that a certain section of the yard 
requires better housekeeping, 01 
perhaps hear of some flattering or 
critical remark that a custome! 
made about a transaction 

This Richards and Krueger meet- 
ing is utterly informal with coffee 
around the table—where everyone 
in the yard goes for the usual 
“coffee break” during the day 
Evaluating results since the 
such session in January, President 
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Richards had this to say: 

“It is the most educational thing 
I ever saw happen in a lumber 
yard, and remember that I got my 
training with William Cameron 
and Company! I wouldn’t believe 
it if I hadn’t seen it happen, but 
this little Monday meeting is cer- 
tainly getting the job done. Results 
haven’t shown up in_ increased 
sales, I must admit. 

“But results do show in a smaller 
decrease in sales than we expected! 
In this area I know of yards where 
the sales volume is off by 30 per 
cent. But our volume, by compari- 
son, is off less than 10 per cent. 
And I credit this circumstance to 
these sales meetings and the fact 
they have produced better under- 
standing and better cooperation 
between departments. 

“Never before in my experience 
have I seen the management of a 
lumber yard ‘brief’ the organiza- 
tion on what the yard would at- 
tempt to do that week. That is the 
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primary function of our sales meet- 
ings.” 

This schedule of meetings re- 
sulted from the determination of 
Richards to get more “drive’’ into 
organization selling. To better pre- 
pare himself for execution of the 
program, Sales Manager Fiedler 
attended two schools. 

One was a manufacturer’s school, 
the second the Top Management 
Institute at Southern Methodist 
University. The R-K sales training 
program was. launched before 
Fiedler attended the second school 
where, he says, he got the most in- 
spiration and guidance for his 
company meetings. There may be 
three or four of these a month, de- 
pending upon the number of Mon- 
days, for once a month the whole 
organization of 30 people is as- 
sembled for a general sales meet- 
ing at 7 p. m. on the other Monday. 

Fiedler would hardly use the 
formal word “agenda,” but that is 
what he prepares in advance for 
his informal Monday morning 
meeting. However, it would not be 
very informative to anyone except 


THE MODERN STORE of 
Richards and Krueger Com- 
pany in New Braunfels, Texas, 
is shown here, inside and out- 
side. Major materials and 
equipment are departmentized. 
Low pyramided island dis- 
plays promote impulse pur- 
chases and easier selections. 
Brand signs and posters are 
effectively used: for both win- 
dow and store displays. 


Fiedler, for it is a somewhat 
sketchy list of matters to be laid 
before department heads. This 
‘“‘agenda”’ is more in the nature of 
a tickler memo. 

For example, in his agenda for 
February 2, Fiedler wrote “2. Clean 
up yard,” and under this there was 
“A. Joint cement, % lb.” This re- 
minded Fiedler to call attention at 
the meeting to the fact that a sack 
had been torn and half a pound of 
joint cement spilled. Only about 
seven cents worth, it is true, but 
such repetitions can run_ into 
money. 

Then under nails there was, be- 
side a sub-number, the name of a 
customer, R. B. Vickers, who had 
been heard to say that he always 
avoided driving his car into a lum- 
ber yard because of loose nails. 
During this sales meeting a pre- 
pared egg, with the white and yolk 
removed, was tossed carelessly into 
the middle of the group to em- 
phasize the point that not all eggs 
are really eggs, nor all customers 
alike. 

“For these meetings I also have 


copies of our advertising and pro- 
motion program for the week,” 
explained Fiedler. “The typewrit- 
ten sheets go into detail about our 
radio spots and about our news- 
paper advertising. 

“We see tangible results of this 
procedure and we see it often. 
During the week of May 25-30, we 
decided to push light bulbs as the 
‘item of the week.’ One customer 
came in that week solely for the 
purpose of buying a box of glazier 
points, a seven-cent transaction. 
But he also bought $2.32 worth of 
light bulbs! We wouldn’t have 
made that sale—or dozens of others 
—if we hadn’t been prepared to 
ask each customer to buy light 
bulbs. 

“We even go into the matter of 
personal appearance and personal 
grooming. We did this on January 
26, along with a number of other 
points connected with what we 
called ‘Sales Managing Yourself.’ 

“We work in product informa- 
tion at every opportunity. One at a 
time, we take up items we all 
should know thoroughly, but prob- 
ably don’t. For example, we de- 
voted one morning session to doors 
and windows, and another to wall- 
board. Then, for further illustra- 
tion, we had paint. Just one type 
of one brand, for paint is a broad 
subject.”’ 

Fiedler says the item of the week 
is selected carefully. It must be 
something seasonal, like picnic sup- 
plies or a plastic, hose-type sprin- 
kler in summer. 

Each “item of the week” is 
merely tied in with the advertising 
program—at regular prices. There 
are no specials, no cut prices. The 


(See SALES MEETINGS page 88) 
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NEW FRONTS bring ‘em in! 


IN SOUTH CAROLINA, too, enterprising 
lumber dealers are finding out that a new 
or remodeled store is a powerful magnet. 
It attracts more customers — particularly 
women — who buy more because they see 
more supplies they need. 


IN LANCASTER. the Builders Sup- 
ply Company serves homebuilders 
and home-owners from the hand- 
some store shown here. As the above 
photo shows, the street end of the 
cld warehouse was remodeled into 
the 25-by-100-foot showroom seen at 
left. General Manager C. D. Gregory 
Jr. admits he got his store ideas from 
a 30-day course at Georgia Tech and 
from trade magazines. More details 
in SBS soon. 


IN CHESTER, E. F. Murray and 
Don, his son, last fall erected the 
handsome new store and lumber 
yard seen at right, to better serve 
the growing market for “building 
material of all kinds.” With more 
display and stock, paint sales have 
boomed. A new line of kitchen 
appliances prove profitable along 
with wood cabinets and acces- 
sories. The Stewart Lumber Com- 
pany had been housed in a small 
office building on a side street in 
same block. 





IN LAURENS, G. E. Owings made a 
profitable move by remodeling a 
residence on main street into the 
modern building supply store shown 
at left. The old store-office building 
is seen on our SBS cover. The in- 
terior is marked by departmentized 
displays of materials and factory 
sales aids. Stock doors and windows 
are displayed in use. Full story on 
this modern retail establishment in 
SBS next month. 
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Easy way fo figure 


MARK-UPS and MARGINS 


THE RELATIONSHIPS between 
the cost, selling price, mark-up, 
and profit margin on a particular 
item are easily seen and checked 
on the pricing chart shown at right. 

Designed by W. F. Schaphorst, 
this chart contains four related 
columns. 

Column A—at left—gives the 
“Cost” scale. 

Column B—in center 
the “Selling Price.”’ 

Column C—at right—combines 
the “Mark-Up” and “Margin” 
scales to permit immediate com- 
parison of these two pricing fac- 
tors. The mark-up, of course, rep- 
resents the percentage of the cost 
of an item that is added to give the 
selling price. Whereas, the “mar- 
gin” represents the percentage of 
the selling price which is included 

s “gross profit.” 

By laying a ruler or “straight 
edge” across the chart for any two 
of the four pricing factors, a person 
can quickly find out the other fac- 
tors. In the drawing, for example, 
a line has been drawn across a 
$5.00 cost and $10.00 selling price 
to reveal that the mark-up is 100 
per cent and the margin of profit 
is 50 per cent. 

Although the chart is graduated 
in dollars from a cost of $1 at the 
top to $20 at the bottom, with the 
selling price varying from $1 to 
$100, this chart can be applied to 
larger and smaller amounts with- 
out limit. All you need do is add 
ciphers for larger prices and costs, 
or to decimate the example for 
smaller factors. 

Thus, if the cost of a given build- 
ing product is $50 and the selling 
price is $100, the same dotted line 
gives the answers as 100-per-cent 
mark-up and 50-per-cent margin of 
profit, respectively. 

The only rule to remember in 
interpolating—that is, using this 


registers 


Steel Curtain Walls 


Princeton University’s school of 
architecture has received a grant 
from the Committee of Stainless 
Steel Producers, American Iron and 
Steel Institute, for basic research in- 
to stainless steel curtain-wall design 
and construction. 
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chart for larger or smaller amounts 
—is to add as many ciphers to the 
figure in Column B as in Column 
A, or vice-versa, or to decimate in 


like manner for price in cents. 

For example, if tne product cost 
is 50 cents and the selling price is 
$1.00, the same dotted line yields 
the same correct answers in Col- 
umn C—mark-up, 100 per cent; 
margin of profit, 50 per cent. 

Use the chart for several minutes 
and you’ll soon master it. If you 
find it handy, carefully cut it out 
of this page and paste it on a piece 
of cardboard or on a desk board 
for ready reference. 
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How to make small 
Brick Orders pay off 


BRICK—usually a low-profit item 
for retail lumber dealers when sold 
in small quantities — is making 
money for dealers who have im- 
proved some of their promotion 
tactics. These dealers supply brick 
as “bait” to help sell other, more 
profitable merchandise. 

Few building supply retailers 
expect to make much money from 
the sale of a few hundred brick for 
an outdoor fireplace or garden 
decoration. Yet there is hardly an 
issue of the more popular women’s 
shelter magazines that does not 
show some attractive use of brick 
in the yard or for home decoration, 
and hardly a housewife who does 
not read at least one such maga- 
zine. 

Sold to enough home-owners for 
small modernization and home im- 
provement projects, brick can pay 
off through lowering the handling 
costs that eat up brick profits. 

Most patios, garden walls, bar- 
becue pits and outdoor fireplaces, 
garden steps, planter boxes, and 
similar additions are made of com- 
mon brick. This means that even 
some small dealers can safely stock 
a carload of such brick to sell cus- 
tomers who want small quantities. 

Proving that small brick orders 
can pay, an association serving 





Western brick manufacturers fur- 
nished “idea” sheets to retail lum- 
ber dealers for distribution to 
home-owners, especially in new 
housing developments. This litera- 
ture pictured a number of im- 
provements that could be made of 
brick, often by the owners them- 
selves. The results were a flood of 
inquiries and sales for such small 
items. Some home-owners added 
brick porches or carports, plus 
some matching trim, to their small 
wood homes. Others bought only 
enough brick to line a flower bed 
or circle a tree. 

But all of them were impressed 
by this dealer idea and will most 
likely go back when they need 
brick for another purpose. 

Since a special truck trip to de- 
liver a small brick order not only 
can eat up the profit but sometimes 
costs more than is made, it is im- 
portant to make sure that cus- 
tomers understand some of the 
handling costs involved. This often 
will make them patient if their 
order is sent out only when the 
truck happens to have another de- 
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livery in that section. Often the 
customer can carry part of his 
order in his own car. 

Because most people think of 
brick prices in terms of thousands 
of brick, it is well to explain a 
higher price when bought in 
smaller quantities. 

Display all types of brick you 
can supply, in a systematic manner 
in the showroom, including such 
specialty pieces as bullnose, corner, 
and step tread brick. Such displays 
often attract undecided women 
shoppers who want to look them 
all over before deciding in which 
pattern they might need a few 
brick to decorate a fish pond. Oc- 
casionally, a woman chooses a pat- 
tern not readily available in small 
quantities. This problem often is 
eliminated by the dealer’s compar- 
ing prices of such brick in small 
quantities with that of the common 
brick on hand. 

But if you can not afford to 
stock brick specialties, be prepared 
to help a customer who really 
wants them to find his product. 

(See BRICK ORDERS page 90) 


THE BRICK PORCH and trim 
on the lower part of the house 
front, seen in the top photo. 
are typical of ways home- 
owners are increasing the value 
and improving the appearance 
of homes with the addition of 
brick. The salesman at left, 
serving a customer in the 
Athens Lumber Company, Ath- 
ens, Ga., knows how to help 
the lady make up her mind— 
without taking up more of his 
time than the sale is worth. 
The location of this brick dis- 
play seems more realistic by 
being placed below windows, 
as on an exterior wall. 








FOR NINE YEARS Harrell C. 
Murray Sr. profitably operated a 
building supply firm in Savannah, 
Georgia, from a combination office 
and display area of only 20 by 20 
feet in an old structure that had 
formerly been a home. Here, cus- 
tomers of the Savannah Lumber 
and Supply Company could get 
their order filled satisfactorily, but 
the hodge-podge array of materials 
did little to prompt impulse sales. 

But Murray was making a good 
living—so why change? 

Then two years ago, the idea of 
a modern yard, befitting the firm’s 
ideal location, started to grow. 
Murray and his two sons—Harrell 
Jr. and Cambridge, now his part- 
ners—started collecting pictures 
and ideas from trade magazines 
and other sources. 

The result was a completely new 
plant, opened for a gala celebration 
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on March 27. Over 900 persons 
visited the store and received a 
combination fingernail clipper and 
key chain souvenir, plus a chance 
to win a $50 defense bond and 
other door prizes. 

Only three months after this 
opening, increased sales proved 
that businesswise the change will 
be worth every penny the Murrays 
spent. April was the _highest- 
volume month the firm has ever 
had. 

The Savannah Lumber and Sup- 
ply Company is located on Bull 
Street, one of Savannah’s main 
thoroughfares. The building ex- 
tends nearly to the corner so that 
all persons traveling Victory Drive, 
the road to the beach, can see the 
store and its merchandise within. 
It backs up to a railroad siding. 

According to Murray, customers 
frequently come in or call in to 





‘SHOWCASE’ STORE 


Every display in this new 
plant can be seen from outside 


By HELEN G. MATTHEWS 


see about some merchandise they 
saw through the window while 
passing or ‘window shopping” at 
night. Since the company special- 
izes in repeat sales to home-owners, 
this advantage has brought in 
many new customers. 

The most outstanding feature of 
this modern store is the 153-foot 
glassed-in front that makes every 
display visible from the street. 
Even the molding samples on the 
back wall and counter displays are 
easily seen. 

One of the biggest cost-saving 
design features of the plant was 
achieved by combining the office 
and display area, warehouse, and 
main lumber shed under one roof. 
A plywood partition runs the full 
length of the building to separate 
display and warehouse space. Then 
the opposite wall of the warehouse 
area forms the back of the shed. 


THE WALL oppo- 
site the store front 
windows '_ displays 
plywood, millwork, 
fishing equipment, 
garden equipment, 
tools, hardware, and 
paint. Identifying 
block letters were 
cut from a novelty 
plywood to match 
backing for tool dis- 
plays. Sales coun- 
ters of striated ply- 
wood are slanted in 
at the foot so cus- 
tomers can safely 
stand close. Top 
photo shows Harrell 
Murray Sr. replen- 
ishing a rack that 
holds four dozen 
types of give-away 
literature. 
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Another lumber shed is at right 
angles to this building. 

The air-conditioning and heating 
systems both use the same ducts. 
During hot weather, a Carrier 
Weathermaker unit sends cooling 
air through the ducts and out 
grilles spaced at intervals. Warm 
air travels the same route in cold 
weather. 

As a customer enters the store, 
he can quickly spot the general 
part of the showroom in which he 
will find the material he has come 
to see. Cornices over the wall dis- 
plays around the room feature 
identifying product names, such as 
Millwork, Fishing Tackle, Garden 
Tools, Hardware, DuPont Paint, 
and B. L. P. Paint. Harrell Murray 
Jr. cut these letters from plywood 
in his shop at home. 

Shelves of paint line the far 
right-hand corner of the display 
room. An island display at that end 
holds additional cans of paint on 
lower shelves and features paint, 
brushes, rollers and trays, turpen- 
tine, linseed oil, and other painting 
aids on the top. It also holds a 
guide book and display of color 
chips to help customers see all 
shades available. A rack at the side 
holds literature for customers in- 
terested in various paint and fin- 
ishing products. 

Through a manufacturer, the 
company now Offers help with color 
schemes. A customer brings sam- 
ples of upholstery or drapery ma- 
terial to be sent in for advice for 
wall colors and other decorative 
touches. This service’ recently 
helped the Savannah Lumber and 
Supply to get three large paint 
orders from schools. 

One thing the Murrays especial- 
ly wanted to avoid was dusty 


(See ‘SHOWCASE’ STORE page 90) 
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THE 153-FOOT FRONT to 
the showroom features glass 
with a greenish tint to avoid 
glare. The small office at 
right served as a crowded, 
limited display area before 
it was torn down to make 
way for the completely new 
plant. 


in WINDOW 


aie SIZES AVAILABLE 








































SMALL MODEL win- 
dows were combined into 
one display. Here a cus- 
tomer helps himself to a 
brochure from the litera- 
ture shelf. Below, sales of 
plywoods for decorative 
walls have jumped 
considerably since these 
eight panels have been 
displayed on the wall. 
Each panel is priced by 
the square foot, which 
helps eliminate the cus- 
tomer idea that decora- 
tive plywood is costly. 











INSTITUTIONAL ADS 
create lasting good-will 


PERSONAL COMMENTS and tele- 
phone calls have proved that V. A. 
Folden’s newspaper advertisements 
are being read by his customers. 
He operates a building supply busi- 
ness bearing his name in Falmouth, 
arural community near Fredericks- 
burg, Virginia. 

Folden has a contract for 1,000 
inches a year in the Fredericks- 
burg Free Lance-Star. He uses this 
space for ads that range in size 
from a one-column, two-inch box 
to full-page ads. 

His full-page ads and other large 
ads usually are institutional in 
theme and message. Folden writes 
the copy and sends it to the news- 
paper, where the advertising man- 
ager fits it into a layout to be ap- 
proved by Folden. The newspaper 
selects the illustrations for these 
ads from stereo mat services they 
buy. 

Folden started writing his own 
advertising copy in 1941. He had a 
message for his customers and de- 
cided to state it as simply as he 
would speak to them personally. 
His first ad was headlined, “I do 
not want to be a millionaire! All I 
want is to be able to pay my bills, 
live comfortably and help you to 
secure A Home of Your Own. I 
will gladly figure your plans and 
give you a free estimate.” This 
three column by eight-inches ad- 
vertisement got attention! 

It is the sincerity of his copy that 
has increased the public’s confi- 
dence in his business. He finds that 
occasional large ads, which put 
forth some thought - provoking 
ideas, create lasting good-will for 
his firm. 

For example, Folden’s ad that ap- 
peared the Friday before Mothers’ 
Day showed a photograph of the 
home of George Washington’s 
mother. 

Copy read: “Prepare the foun- 
dation . . . whatever you do—It is 
the base that supports the struc- 
ture. Everything we _ undertake 
should be planned with care and 
forethought. The constitution of 
the United States is the foundation 
for the greatest government that 
has ever existed. It is a monument 
to men of wisdom and vision, one 
of whom was George, son of Mary 
Washington. We see her early 
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training and motherly influence so 
grandly reflected in one of the 
most noble characters in history. 
Her life is the inspiration for 
Mother’s Day.” 

This ad also was “dedicated to 
the Daughters of the American 
Revolution for their work in com- 
memorating the memory of Mary, 
the Mother of Washington.” 

Another ad that took nearly a 
page congratulated graduates of 
the vicinity. It contained an inspir- 
ational poem for girl graduates and 
one for boy graduates. 

An ad that played up the ad- 
vantages of our free - enterprise 
system of government pictured the 
Jefferson Memorial in Washington 
and was headlined, “In the Words 
of Thomas Jefferson .. .” and quot- 
ed from his speeches. 

In all of these ads, the only 
“commercial” is the signature, 


“V. A. Folden, Building Materials, 
Falmouth, Va.” 

Even advertisements that stress 
Folden’s complete line of materials 
for home building and free esti- 
mates feature a theme that con- 
notes the firm’s interest in the wel- 
fare of others. With a sketch of a 
man and wife viewing a home, 
such an ad quoted Spurgeon, “Of 
two evils, choose neither.” It went 
on to point out two ways not to 
build a house—and offered Fol- 
den’s help. 

Another quoted Genesis 21: 33. 
“Abraham planted a tamarisk tree 
in Beer-Sheba.”’ The ad explained 
that then, even as today, people 
long for a home and an end to 
wandering around. 

This building material dealer’s 
ads are apt to picture a new hospi- 
tal or other civic enterprise—and 
thus associate his firm with com- 
munity progress. 

The Folden Christmas page-ads 
have always provoked comment. 
The ’49 ad started out ‘‘No Room 
in the Inn .. .” It proceeded to 
quote various Bible verses that 
deal with children, then pointed 


(See INSTITUTIONAL ADS page 92) 








THIS AD defines 
two ways not to 
build a house: 
“Don’t Over-Do 
It” and “Don't 
Under-Do It.” It 
offers Folden’s 
help to “Build 
Your Own Home 
. « « But Build 
It Wisely.” Be- 
tween large in- 
stitutional ads 
like this one, 
Folden runs one- 
column, two-inch 
ads that list ma- 
terials his firm 
sells, above his 
trade name. The 
comments made 
by customers 
prove that the 
Folden compa- 
ny’s advertise- 
ments are read. 


Don't 
Over-Do It! 











Build Your Own Home... 
But Build it Wisely 


Whotever and however you build, big or little high or low 


@ hove the material tor ony kind. of iensibie prices 


s ond Plans Avalloble Free Estimates 





Don't 
Under-Do It! 


Glodly Gren 


V. A. FOLDEN 


BUILDING MATERIALS 


Femouie, Yorqone 
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MANY MEN ride a hobby 
then there are those like Grover 
Harrison, whose hobby is horses. 
That explains the recent story 
in Kentucky and Missouri news- 


papers relating that Spicy Mo- 
ments, owned by the Harrison 
Lumber Company in Richmond, 


Missouri, placed fourth in the 
three-gaited championship stakes 
at Lexington, Kentucky, horse 
capital of the world. 

In horse technology, Spicy Mo- 
ments is a walk-trot over 15.2 and 
actually a gelding 16 hands high. 

Harrison and his wife spare no 
care to get a horse to a show in 
showing condition. The distance 
between home and Lexington was 
mapped out in terms of water 
stops, rest periods, and shady dells. 
Spicy Moments went to Lexington 
in a Harrison Lumber Co. truck 
and arrived ‘fresh as a daisy,” 
thanks to the care of the groom 
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and trainer who at- 
tended him. The Har- 
risons followed in 
their car. 

The horse 
watered at each gas 
stop and sometimes 
in between. At noon 
and during hot 
stretches of road, he 
stepped down from 
his padded and ramp- 
equipped truck to rest in the shade 
or nibble at the grass. Just like a 
person, an animal can’t appear at 
his best in the show ring if he is 
worn out from a long trip. 

Spicy Moments is making a 
name for himself everywhere he 
is shown. He won third place in 
the $3,000 stakes at the American 
Royal in Kansas City; he won 
the Missouri-Kansas three-gaited 
championship at the American 


Was 


ONE Harrison 
Lumber Co. truck 
does double duty 
— it also serves 
to carry the com- 
pany’s three- 
gaited horse, 
Spicy Moments, 
to shows where 
he is frequently 
a winner. Grover 
Harrison and his 
wife are seen in 
top photo hold- 
ing a magazine 
that shows Spicy 
Moments and his 
trainer, repro- 
duced at right. 


Gaited horse enthusiast 


"Spicy Moments” is winning fame 
for himself and for his owner, 


the Harrison Lumber Company 


Royal last year, and he will appear 
again in several shows or classifi- 
cations at the American Royal this 
year. 

While Spicy Moments has dozens 
of professional shows to his credit, 
he has never yet been ridden in 
amateur shows. So Harrison plans 
to enter some next season. 

In professional shows, the horse 
is ridden by a professional rider or 
trainer. In amateur shows, the 
rider is usually the owner, who is 
riding for sport. So at the moment, 
Harrison is making practice runs 
to qualify for entry in amateur 
three-gaited horse shows. 

“Gaited horses are properly 
trained by professional trainers to 
exhibit their gaits in precisely out- 
lined movements,” Harrison ex- 
plained. “Necks must be bowed at 
exactly the correct curvilinear 


(See GAITED HORSE page 92) 













SUPPLY & DEMAND 





“BUILDING ACTIVITY in the 
United States in the three years 
of 1950, 1951, and 1952 was higher 
than in any other period in our 
history. And from the estimates 
on expected construction expendi- 
tures for 1953, the peak has not 
yet been reached,” according to an 
analysis by Dun and Bradstreet. 

The study of construction ex- 
penditures forecasts that private 
construction this year will total 
$22.2 billion — 2.4% above 1952, 
while public construction will come 
to $11.3 billion — up 3% from last 
year. Private residential construc- 
tion this year is expected to exceed 
last year’s total by 3.2%; private 
commercial building by 28.4%, 
while farm construction runs about 
the same. 


THE DODGE REPORTS indicate 
a counter-trend. Contract commit- 
ments made in the 37 Eastern 
states during June were 19% less 
than June ’52, and 25% under the 
May total. But at mid-year the 
Dodge total stood 2% above the 
first half of last year—a cutback 
from the gain of 8% shown at the 
end of five months. 

Observed a Dodge official: ““The 
construction industry and various 
business analysts have for some 
months expected a mid-summer 
downturn in contract volume in 
line with recent mildly deflationary 
credit trends. This moderate slow- 
down may possibly continue 
through 1953 and even into early 
54. However, the pressure of 
rapidly increasing population and 
the momentum of economic ex- 
pansion are likely to become domi- 
nant in a new uptrend after a brief 
market correction.” 


HOUSING STARTS were esti-- 


mated by Federal agencies to have 
totaled 103,000 in June—down 500 
from a year before, and down 4,000 
from May. Still, June marked the 
fourth consecutive month this year 
that total non-farm housing starts 
exceeded the 100,000 level. 


THE REDUCTION in require- 
ments for its member banks last 
month by the Federal Reserve 
Board, along with its re-entry into 
the market to buy government 
securities, should make more home 
credit available from the big in- 
stitutional lenders. A June survey 
by the Mortgage Bankers Assn. 
showed funds scarce for VA and 
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FHA loans in most Southern states. 
Interest rates and mortgage terms 
on conventional loans were tight- 
ening. 


FACED WITH falling prices and 
frozen costs, farmers are having to 
cut down on their purchases for 
non-necessities, especially where 
the drought and other setbacks 
have curbed income. Here’s why 
the farmer feels poor today and is 
a headache for the Eisenhower 
administration and national econ- 
omy: 

In 1939 farm prices were 78° of 
parity. The World War II boom 
soared prices to a peak of 113% of 
parity in 1946. Prices dropped 
down to 97% of parity by June ’50 
and then the Korean war _ shot 
them up to 107% in 1951. Today 
prices are at 94% of parity, with 
a lower prospect unless price props 
are kept by Uncle Sam. 


SOUTHERN PINE signs _ will 
roll up and down the lines of the 
Louisville and Nashville, Nashville, 
Chattanooga and St. Louis, and 
Chicago and Eastern Illinois rail- 
roads for a long time to come. The 
Pullman - Standard Car Manufac- 
turing Co. has named 29 new 
“Beauty Sleepers” after the famous 
SP species — Yellow Pine, Pitch 
Pine, Slash Pine, Loblolly Pine, 
and Pond Pine. 


LUMBER DEALERS are leery 
of over-stocking due to national 
and world economic conditions, 
and the manufacturers of lumber 
also are wary in view of the im- 
minent cutback in defense orders 
brought about by the Korean truce 
and the Soviet purge reaction. 

For the week ending July 18, the 
National Lumber Barometer show- 
ed lumber shipments 4.3% less 
than production and new orders 
12.1% greater than output. For the 
same week, the Southern pine 
barometer indicated shipments 
5.18% under production and new 
orders 17.84% less than output. 

Soaring sales of Northern hard- 
wood flooring were reported for 
the first half of this year by the 
Maple Flooring Manufacturers 
Assn. Sales of hard maple, beech, 
and birch flooring were estimated 
at 28.1 million feet, an increase of 
28% over that part of 1952. Much 
of the gain was attributed to the 
popularity of such flooring for new 
school structures. 


SOUTHERN PINE GUIDE. A new 
“Buyer’s Guide to Quality Southern 
Pine” is offered by the Southern 
Pine Assn., National Bank of Com- 
merce Building, New Orleans, La. It 
shows species and items made by 
SPA member mills and the equip- 
ment used. Members and addresses 
are listed by states. 


SAWDUST 








“See anything up there you like, Mr. Choosey?” 
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WASHINGTON NEWS « « 





NOW THAT the Korean truce has 
been signed, the United States 
Congress is expected to stand firm 
on its trimming of the Federal 
budget, especially for national 
armed services and foreign aid. 
The Federal budget for the current 
fiscal year, ending next June 30, 
may be nearer $70 billion than the 
voted $74 billion. 

With a fulfillment of the truce 
terms and a_ successful Korea 
political conference by the United 
Nations starting on August 17, our 
Federal budget for the next fiscal 
year could be cut to about $60 
billion. 

Even with the impending 1954 
demise of the excess profits tax 
and moderate cuts in income and 
excise taxes, this size budget would 
permit Uncle Sam to operate under 
the $275-billion public-debt ceiling. 


THE UNKNOWN FACTOR that 
can alter the whole hopeful out- 
look for reduced national expense 
is the attitude and action of allies 
and rivals. France is expected to 
press Uncle Sam to finance the war 
in Indochina, among other costly 
foreign demands. 

The truce news had little effect 
on the American stock market and 
on the optimism held by business- 
men for the future of our economy. 
Charles R. Sligh Jr., president of 
the National Assn. of Manufac- 
turers, observed that two things 
stand out from the viewpoint of 
American business: 

“First, we certainly can not af- 
ford even to think of any letdown 
of our long-run defense efforts. An 
enduring peace can not be won by 
the weak, but only by the strong. 

“Second, it should be remember- 
ed that this nation’s industrial 
strength was not founded on, and 
is not dependent on, production for 
war but on production for peace. 
War is wasteful of men, money, 
and materials that should go to 
expand the civilian economy.” 


HIGH HOPES for further 
streamlining of our national gov- 
ernment for greater efficiency and 
economy are seen in the proper 
implementation of two recent Con- 
gressional acts. One established a 
25-member Commission on Inter- 
governmental Relations. The other 
established a new 12-member Com- 
mission on Governmental Opera- 
tions to supersede the former 


Hoover Commission. The latter is 
authorized to make studies and 
recommendations leading to the 
elimination of non-essential serv- 
ices and activities that compete 
with private enterprise. 

Action on voluntary plans to re 
turn some functions of the Federa 
government to the states and com 
munities has developed in at leas 
16 states, the Chamber of Com 
merce of the U. S. reported re 
cently. Among such states are 
Georgia, Florida, Oklahoma, Dela 
ware, North Carolina, and Ten 
nessee. 

The dual purpose of these state 
level action programs are to (1 
assign proper functional responsi 
bilities to each level of govern- 
ment, and (2) allocate tax source: 
properly among the Federal, state, 
and local governments. 


IN ITS FIRST report on the 
“Jobs, Markets, and Production” 
outlook, the U. S. Chamber of Com- 
merce has spotlighted the “Fix- 
Up” market. This report to local 
chamber officials points out that 
“a factor of strength in the con- 
struction industry, which has been 
largely overlooked is found in the 
so-called fix-up market. Any slack- 
ening in new construction could be 
offset to a considerable extent by 
an aggressive civic program ot! 
campaign designed to direct atten- 
tion to this fix-up market. The 
possibilities involved present an 
opportunity for the 
munity to do a 
amount to encourage jobs and pro- 
duction locally. Such a program 
would not only have to urge and 
encourage owners to repair and 
remodel their property, but would 
also require coordination and aid 
from local banks and other credit 
facilities as well as building sup- 
ply dealers and other business in- 
terests.” 

THIS MONTH, Albert M. Cole, 
administrator of the Housing and 
Home Finance Agency, will com- 
plete a two-month series of “‘shirt- 
sleeve” conferences in which he 
and his staff are meeting with rep- 
resentatives of industry, “interest 
groups,” and other government 
units to determine the scope and 
shape of our nation’s housing pro- 
gram for the future. 

Commenting on the conferences 
and Cole study, President Eisen- 


local com- 


considerable 
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hower wrote: “I expect that such 
a review will develop for me a 
series of recommendations which 
will clearly identify the role of the 
Federal government in this field, 
and outline the most economical 
and effective means possible for 
improving the housing conditions 
of our people.” 

The National Retail Lumber 
Dealers Assn. was represented at 
the conferences by Executive Vice- 
President H. R. Northup and Past- 
President Norman P. Mason. 


THE SKYLINE here soon will 
be graced by the steel and stone 
profile of a new “National Housing 
Center.” This eight-story, air-con- 
ditioned structure is to be erected 
by the National Assn. of Home 
Builders at 1625-27 L Street, N. W., 
on the site of two old buildings 
that are being torn down. 

“For the first time in Ameri- 
can history,” explained President 
Emanuel Spiegel, “‘all of the latest 
and best developments in housing 
will be displayed under a single 
roof for the benefit of home build- 
ers and buyers alike.” The public 
will be admitted free to the six 
floors of exhibits, which are to be 
changed frequently. 


BOTH FHA AND VA amended 
their outstanding fees and charges 
to conform with the provisions of 
the new “Housing Amendments of 
1953” within 10 days after pas- 
sage of the new act. These changes, 
in effect, lift the ban on selling 
mortgages at a discount, which 
was made prominent by the VA 
order of May 18. 


“FANNIE MAY” — the Federal 
National Mortgage Assn.—on July 
27 inaugurated the buving and sell- 
ing of FHA-insured and VA-guar- 
anteed mortgages on a one-for-one 
basis, as required by the ‘Housing 
Amendments of 1953.” 

Under this one-for-one plan, the 
Federal mortgage agency will issue 
a commitment to purchase eligible 
mortgages from an investor equal 
to the amount of mortages the in- 
vestor purchases from FNMA. Such 
mortgages must be tendered to 
FNMA for purchase within one 
year after issuance of commitment. 

This secondary mortgage market 
is expected to attract more private 
funds for FHA and VA type home 
mortgages. 
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NEWS of the INDUSTRY 





Plywood Groups Merge 
For Greater Promotion 


The Southern Plywood Manufac- 
turers Assn., with headquarters in 
Atlanta, Ga., recently merged with 
the Hardwood Plywood Institute. 
Maintaining headquarters in Chi- 
cago, Ill., the expanded institute 
continues a branch office and lab- 
oratory at Atlanta. 

The newly-appointed director of 
trade promotion, R. D. (Dick) Behm, 
outlined the institute’s specific goals 
at the 25th annual meeting of the 
Nationa! Plywood Distributors Assn. 
at Sun Valley on June 25. 

Behm asserted that his institute 
is working: 

1. To fortify product acceptance in 
a highly competitive field by selling 
the advantages of genuine wood 
converted into plywood for life-time 
beauty and greater usefulness. 

2. To recapture markets invaded 
by alternate products, metals, and 
plastics with synthetic grain which 
imitate natural wood grains. 

3. To educate the home market, 
including both new construction and 
modernization, to a greater accept- 
ance and an expanded use of hard- 
wood plywoods. 

4. To broaden the base of distribu- 
tion and use without materially add- 
ing to the number of salesmen in the 
distribution chain. 

5. To create greater customer con- 
fidence and to minimize complaints 
and service problems by trade mark- 
ing and grade identification. 

6. To increase the sales time and 
effort devoted to hardwood plywoods 
by the retail lumber salesman. Steps 
toward accomplishing this objective 
will be the development of simple 
and effective sales helps and the 
maintenance of a stable policy in- 
volving quality, continuity of serv- 
ice, and commensurate profit mar- 
gins. 


U. S. Chamber to Issue 
Special Calendar Book 


An annual booklet, formerly pub- 
lished by the U. S. Department of 
Commerce to keep business firms in- 
formed on special calendar events, 
has been taken over by the Chamber 
of Commerce of the United States. 
The booklet will be prepared by the 
Chamber’s Domestic Distribution De- 
partment. 

The 1954 edition of the booklet, 
entitled “Special Days, Weeks and 
Months,” is expected to be ready for 
distribution early in November. 
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JEROME J. CROWLEY JR. 


O’Brien Paints Now Made 
in Oklahoma City 


The O’Brien Corp., 78-year-old 
paint manufacturing firm, started 
full-scale production of its quality 
paint line in a new plant in Okla- 
homa City, Okla. in June. 

Governor Johnston Murray and 
President Wayne A. Darden of the 
Oklahoma Development Council ex- 
tended congratulations to Jerome J. 
Crowley Jr., president of the com- 
pany and grandson of the founder, 
Patrick O’Brien. 

“From Oklahoma City, we can 
serve this entire area,” Crowley said. 
The firm also has large plants in 
South Bend, Ind., and Baltimore, Md. 


Dealer Clinics Set 
on Hardwood Flooring 


To help dealers sell more hard- 
wood flooring, the National Oak 
Flooring Manufacturers Assn. has 
launched a _ nation-wide “series of 
sales training clinics. 

Presented for the first time in 
Youngstown, Ohio, the clinics will 
be held wherever the demand war- 
rants, according to Henry H. Willins, 
association secretary. 

The clinics are the result of a 
year’s planning and research under 
the direction of the association’s ad- 
vertising committee. They utilize 
professionally produced materials, 
including recorded examples of 
“right” and “wrong” selling methods, 
charts, life-size cut-out figures, and 
a handsome kit of sales aids and in- 
structions. 


U. S. Plywood to 
Wholesale Lumber, Too 


A wholesale lumber division of the 
United States Plywood Corp. has 
been established with headquarters 
in Portland, Ore., and with A. H. 
Lundberg as general manager, ac- 
cording to S. W. Antoville, USP vice- 
president. 

The corporation plans to market 
all types of West Coast lumber. 
These include ponderosa, Idaho, and 
sugar pine; white and Douglas fir; 
Western white and Englemann 
spruce; redwood, hemlock, and larch. 

Operating as sales outlets for the 
lumber division will be the 60 branch 
warehouses of the U. S. Plywood 
Corp. and U. S.-Mengel Plywoods, 
Inc. 

Alex Lundberg, 48, has been in the 
lumber business since 1922. Before 
taking this new wholesale lumber 
position, he was a partner in the 
Buffalo, N. Y., firm of Love, Lund- 
berg and Lamson. He served as sales 
manager for Mixer and Co., Buffalo, 
from 1944 until he organized his own 
wholesale firm in 1948. 


Costs Up, Profits Down 
for Kentucky Dealers 


An increase in the cost of sales and 
a decrease in the percentage of mark- 
up largely caused net profit before 
income taxes for Kentucky retailers 
to shrink during 1952. the annual 
“Survey of Cost of Doing Business’”’ 
of the Kentucky Retail Lumber 
Dealers Assn. reveals. 

Compared with 1951, net profit 
before income taxes of the 88 dealers 
participating in the survey shrank 
from 7.16% to 6.75%. 

Other findings of this fifth annual 
Kentucky lumber dealers’ business 
survey: 

The average percentage mark-up 
on cost of 39.25% was down 4.51% 
from 1951. 

Average turnover was up .20 at 
3.89. 

The number of days’ inventory on 
hand declined from 99 to 94. 

Accounts - receivable were up 
14.24%. 

Cost of sales rose from 69.56% to 
71.82%. 

In this annual survey, Kentucky 
dealers were classified as to volume 
of business. The results revealed: 

Class A—annual sales under $150,- 
000 — average mark-up on cost, 
37.08%; average inventory turnover, 
2.74; days’ inventory on hand, 133; 
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net profit before income taxes, 3.75%. 

Class B—annual sales from $150,- 
000 to $225,000 — average mark-up, 
39.5%; average inventory turnover, 
2.87; days’ inventory on hand, 127; 
net profit, 3.44%. 

Class C—annual sales from $225.- 
000 to $350,000 — average mark-up, 
40.87%; average inventory turnover, 
3.5; days’ inventory on hand, 104; 
net profit, 6.87%. 

Class D—annual sales over $350.- 
000 — average mark-up, 38.95%; 
average inventory turnover, 4.24; 
days’ inventory on hand, 86; net 
profit, 7.19%. 

Commenting on this 1952 survey, 
Don Campbell, executive vice-presi- 
dent of KRLDA, observed that 
“capital requirements have again 
shown an increase, continuing the 
trend noted in prior years’ reports. 
Ending inventories of all reporting 
dealers declined 1.6% from the year’s 
beginning inventories, but accounts- 
receivable reported by 75 dealers in- 
creased 14.24%. This situation may 
well foreshadow a collection problem 
and it will result in a serious financ- 
ing problem unless the trend is 
checked.” 


More Open-Hearth Steel 


Progress was made June 10 in the 
century-old battle to capture the low- 
grade iron ore of east Texas. 

Guests, TV viewers, and newsmen 
watched as the first of the Lone Star 
Steel Company’s four open-hearth 
furnaces was tapped for the first 
time. It yielded 210 tons of steel— 
enough to make a railroad rail one 
mile long. 








Texas A & M College 
Scholarships Offered 


To help young men pursue the 
four-year building products market- 
ing course at Texas A. and M. Col- 
lege, in preparation for careers in 
“This Fascinating Lumber Business,” 
the Lumbermen’s Assn. of Texas has 
corralled seven scholarships. 

The association itself offers four 
two-year scholarships annually in 
the course. Its members have obtain- 
ed additional scholarship funds from 
the Rockwell Foundation and from 
Jesse Jones, Houston philanthropist 
and businessman. 

The association scholarships are 
for $500 each over a period of two 
years’ enrollment in the course 

The Rockwell scholarship is for 
$250 a year for four years. 

The two Jesse Jones scholarships 
are also for $250 a year for four 
years. 

Stimulation of interest in the 
building products marketing course 
is sought by the Texas association 
through a folder that is distributed 
through Texas high schools and 
junior colleges. It describes the four- 
year A. and M. course as “a combi- 
nation of architecture, engineering, 
and business administration.” It in- 
vites applications from men “who 
are interested in careers in the lum- 
ber business and related fields and 
who need assistance in securing a 
college education.” 

This folder is the work of the edu- 
cational committee of the association 
The committee is headed by Harvy 
Richards, of New Braunfels, and in- 
cludes W. B. Henderson, Fort Worth; 






































VERSATILE PRIZE-WINNING DOOR 


THIS NOVEL panel door design by 
Laurence S. Higgins, University of 
Illinois architectural student, won a 
total of $3,500 in prizes in the 
Ponderosa Pine Panel Door Design 
Competition. Use of perforated board 
for the main panels permits a di- 
versity of design and functions. 
For an office passage door, small, 
detachable panels in contrasting 
color carry tenant and room number 
identification. Where _ perforated 
board is used for both inner and 
outer main panels, the scheme calls 


for unmatched placement of holes 
to obstruct light while permitting 
restrained ventilation. 

Use of hanging hardware is pre- 
scribed in kitchen, back door, and 
closet models. Outside back door ap- 
plication has a solid main panel in 
combination with perforated board 
on inside. 

In keeping with competition rules, 
design details were provided show- 
ing that door can be mass-produced 
on existing panel-door manufactur- 
ing machinery. 
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W. B. Carssow, Austin; Verner Mc- 
Call, Houston; Joe Stein, Fredricks- 
burg, and P. J. Goodnight, Dallas. 
Richards also serves as chairman — 
with Henderson, McCall, Stein and 
Goodnight — of the association 
scholarship committee which deter- 
mines which youths will receive col- 
lege grants. 

In addition to LAT’s Vice-Presi- 
dent Gene Ebersole, with offices in 
the Second National Bank building, 
Houston, the folder directs that in- 
quiries may be addressed to E. E. 
McQuillen, director of the Texas 
A & M. Development Fund, and 
T. W. Leland, head of the business 
administration department of the 
college, both at College Station, 
Texas. 


“‘Miss National Home 
Week” — Dorothy Shay 


Dorothy Shay, noted singing and 
recording star, has been named as 
“Miss National Home Week” this 
year. Familiar to the entertainment 
world as the Park Avenue Hillbillie, 
Dorothy will preside at the big Na- 
tional Home Week observance Sep- 
tember 20-27. 

The event, sponsored by the Na- 
tional Association of Home Builders 
across the country, will see millions 
of people turn out to inspect the 
largest collection of exhibit houses 
ever to be put on display. It is esti- 
mated that as many as 8,000 model 
homes will open their doors for in- 
spection. 

“Home Week” will be sponsored 
in each city by the local home build- 
ers association. Retail lumber dealers 
are taking the lead or participating, 
particularly in small cities without 
NAHB units. The event is designed 
to show the public the latest types 
of homes, equipment, and furnish- 
ings. 


“Customer” Turns Thiet 


During the noon hour, a thief help- 
ed himself—or probably herself—to 
several $100 bills and other smaller 
bills at the Clark Lumber Co. in 
Herington, Kan. 

Lunch hours are staggered, and 
only the assistant manager was in 
the store at the time. He recalls 
noticing a woman in the doorway, 
looking at merchandise, as he went 
out into the yard to help a customer 
load his purchases. He was back in 
a few minutes and the woman “cus- 
tomer” was gone. 

When another customer bought 
something shortly afterward, the as- 
sistant manager noticed the loss 
when he rang up the cash sale. 

The company’s yard at Iola also 
was robbed in the same manner at 
noon! 
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H. L. EVANS is now vice-president 
in charge of manufacturing for the 
Flintkote Co. He has served Flint- 
kote over 25 years. He managed the 
Chicago Heights plant until 1951. 
Then he became manager of all 
manufacturing operations, with head- 
quarters in East Rutherford, N. J. 





Moving UP! 
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National Gypsum Co. . . . Manager 
of the new district sales office in 
New Orleans, La., is FRANK B. PHIL- 
Lips JR. The office at 5300 Tchoupi- 
toulas St. will cover southern Mis- 
sissippi and all of Louisiana. Phillips 
joined National Gypsum in 1946 as 
a salesman and then served as as- 
sistant manager of the Houston dis- 
trict. A graduate of the University 
of Oklahoma, he served in the U. S. 
Air Force during World War II. 


Richkraft Co. ... HERMAN L. SMITH 
is a new vice-president of this build- 
ing paper and reflective insulation 
manufacturer. With Richkraft since 
1948, he has served as salesman, 


sales manager, and general sales 
manager. 
Alumatic Corp. of America... New 


general manager of the Paterson, 
N. J., plant is AtHur O. Welss. He 
has been affiliated for several years 
with one of Alumatic’s largest dis- 
tributors for windows. 


United States Gypsum Co. wae 
GRAHAM J. Morcan, former general 
merchandise manager, is now vice- 
president in charge of merchandis- 
ing. He joined USG in 1938 and rose 
from sales representative to district 
manager and division manager in 
several regions. R. D. STepHAN has 
been elected vice-president in charge 
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of dealer sales. He joined USG’s 


credit department in 1934 and has 


held several managerial positions. 
He was elevated to general dealer 
sales manager in 1948. 


West Coast Lumbermen’s Assn... . 
Rosert E. MAHaAFFAy became adver- 
tising manager on July 1. He also 
serves as trade promotion director. 
He replaced Paul E. Kendall, who 
had reached the association’s com- 
pulsory retirement age. Mahaffay, 
an ex-Seattle newspaperman, since 
World War II has supervised prep- 
aration and distribution of lumber 
promotion literature for WCLA, and 
established its motion picture and 
television program. 


J. M. J. Industries, Inc... . T. F. 
Grundlach, vice-president of this 
floor- and wall-tile cutter manufac- 
turing firm, has announced two new 
Southern representatives. Bos STENZz- 
HORN will cover Florida, Georgia, 
Alabama, and the Carolinas from his 
Tampa headquarters. Tom R. ALLEN 
and G. W. Geron, both of the Manu- 
facturer’s Sales Co., Dallas, Tex., 
will cover Texas, Louisiana, Arkan- 
sas, Oklahoma, New Mexico, and 
Arizona. 


Edward Hines Lumber Co. 

Puitip A. W. CrREDEN has been pro- 
moted to the position of director of 
public relations for this firm that has 
two lumber mills in Oregon, a large 
national wholesaling business, and 
27 retail lumber yards in the Chi- 





NORMAN D. LOUIS was elected 
president and general manager of 
the Ajax Hardware Manufactur- 
ing Corp., Los Angeles, Calif., at 
a recent meeting of the directors. 
Louis has been with Ajax since 
its inception in 1946 and has serv- 


ed as vice-president and sales 
manager. He succeeded Harry K. 
Leib, who resigned. 
































PAUL J. DUMAS has been appoint- 
ed manager of the National Gypsum 
Company’s New Orleans plant. It is 
part of the Asbestone Corp., recently 
purchased by National Gypsum. 


cago, Ill., metropolitan area. He was 
succeeded as Hines advertising man- 
ager by D. R. Nrko.icn, formerly as- 
sistant advertising manager. Creden 
is chairman of the Public Relations 
Committee of the National Retail 
Lumber Dealers Assn. and_ has 
spoken on public relations at several 
dealer conventions. 


Jones and Brown, Inc... . New ad- 
vertising director of this Pittsburgh, 
Pa., firm is Eart Litrman, former 
account executive for the George N. 
Kahn advertising agency in New 
York City. He previously was presi- 
dent of a New York chemical manu- 
facturing company. For Jones and 
Brown, he will direct advertising of 
insulated asphalt sidings and plastic 
wall tile. 


New Magazine Serves 
Pre-Fab Home Industry 


A new monthly magazine—devoted 
exclusively to the steadily-expanding 
prefabricated housing business—will 
be published by the Prefabricated 
Home Manufacturers’ Institute, 
Washington, D. C. 

The first issue of PF—The Maga- 
zine of Prefabrication will be pub- 
lished in September. It will serve 
approximately 7,000 persons who 
manufacture, sell, and finance fac- 
tory-made homes in the United 
States and Canada, Harry H. Steidle, 
P.H.M.I. manager, announced. 

PF also will be made available to 
builders, realtors, mortgage lenders, 
housing officials, and others in re- 
lated fields. 
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MM your General Pobber 
de the balancing Vit 


It is a simple matter to keep your door stocks in balance 
when you handle General Doors. You simply fill in from 
your jobber’s huge warehouse stocks as occasion demands... 
one door, a dozen, or a hundred... without waiting for 

a factory shipment. There's no need to freeze your 

capital in a wide variety of door sizes and finishes— 

no need to pass up the occasional order for doors 

you don’t want to stock. 






























More than 
300,000 square 
feet of floor 
space, in this and 
three other 
General plants, 
are devoted to 
the manufacture 
of doors. 


uniform high quality demands tremendous plant capacity 


To establish and maintain a high 
quality standard in General Gibral- 
tar and Kentucky Colonel doors re- 
quires all the resources of four 
huge manufacturing plants. There 
is no short-cut—no easier way. 


unit. Only belt sanding can pro- 
duce uniformly high finished faces. 
Truly, these are the world’s most 
beautiful doors! 


From log to veneer ... from panel 
to finished door . .. every step in 
the manufacture of General Doors 
is controlled and inspected. 


Lumber must be properly proc- 
essed and dried to a limit of 5 to 7% 
in scientific kilns. Three-ply panels 


—thicker than on Such doors can be confidently gua 


most doors — 








must be made to rigid standards, 
under constant Premium 
doors have face panels that are 
either one-piece or perfectly 
matched for grain and color. Doors 


control. 


must be precisely built, with cores 
properly spaced. Giant hot plate 
presses are required to bond panels, 
frames and cores into one integral 


GENERAL PLYWOOD CORPORATION 


LOUISVILLE 12, KENTUCKY 


The doors that pass the "Elephant Test” 


anteed by us and by our jobbers— 

and any problem can be met with- 
out the slightest delay. That is why 
General Gibraltar and Kentucky 
Colonel Doors enjoy the widest ac- 
ceptance in the building industry. It 
is why you can do more business 
and make more money—with fewer 
headaches—with the General Line. 






Distribution Role of 
Manufacturer Stressed 


Three basic ingredients relating a 
manufacturer’s sales policy to sta- 
bility of his industry are strong sales 
support, a defined distribution pat- 
tern, and a sound pricing policy, 
Paul B. Shoemaker, Masonite Cor- 
poration’s vice-president in charge of 
sales, told members of the National 
Plywood Distributors Assn. at their 
recent convention in Sun Valley, 
Idaho. 

“One of the best insurance policies 
for underwriting orderly industry 
distribution is in the manufacturer’s 
support of his product through field 
selling, consumer demand, and ef- 
fective sales promotion,” Shoemaker 
said. 

“But, when manufacturers are 
committed to private label mer- 
chandising, maintain no sales force 
in the field, and develop no dominant 
brand names, a limited profit poten- 
tial exists at all levels and a volatile 
pricing experience seems to be the 
record.” 

He pointed out that distributors 
receive the strongest sales support 
from those manufacturers “who 
build brand names and consumer de- 
mand through new markets, new 
uses, and new products.” 

By assisting distributors in the 
sales training of their men, giving 
them sales tools, aiding in the in- 
troduction of new products, and of- 
fering a turnover-profit, the manu- 
facturer “has an opportunity to 
maintain volume levels so as to pace 
production needs. A manufacturer- 
distributor relationship that is alive 
with action and profit will make a 
very healthy contribution toward 
orderly distribution.” 


SMU Classes Announced 


The Lumbermen’s Assn. of Texas 
has announced two top management 
schools and one 30-day training 
school for yard personnel, all to be 
held at Southern Methodist Uni- 
versity. 

The management schools are 
scheduled for December 7-11, 1953, 
and February 22-26, 1954. 

The training course for dealer 
employees will be held January 4- 
29, 1954. 


ABC Advances Personnel 


R. D. Syer, president of Allied 
Building Credits, Inc., nation-wide 
financing firm for the light construc- 
tion field, recently announced several 
personnel changes. 

J. W. Wakefield has been trans- 
ferred from the Kansas City office 
to the credit department at the gen- 
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eral office in Los Angeles. Frank 
Stuteville succeeded him as Kansas 
City manager. 

E. R. Livoni was transferred as 
manager at the Portland, Ore., office 
to the St. Louis branch, Stuteville’s 
former office. R. W. Johnson was 
promoted to manager of the Port- 
land branch. 


Done Up in Pine 


Mrs. Dwight D. Eisenhower last 
month received from Secretary of 
Treasury Humphrey an illuminated 
engrossment of the President’s inau- 
gural prayer, framed with Southern 
pine from the platform upon which 
her husband stood to take his oath 
of office. 

Ten thousand framed copies of 
this original engrossment of the 
prayer will be used as achievement 
awards to volunteer workers in the 
U. S. Savings Bonds program 
throughout the country. Each of the 
embossed reproductions of the prayer 
is framed in wood from the Southern 
pine used in the inaugural stand. 


Rhodes and Jordan 
Promoted by Lowe Bros. 





W. C. RHODES, above, is now gen- 
eral sales manager of the Lowe 
Brothers Co., paint and varnish 
manufacturers of Dayton, Ohio. In 
this position Rhodes will direct all 
sales activities of Lowe Brothers, in- 
cluding trade sales and industrial 
paint products. 

He joined the Dayton manufactur- 
ing firm in 1933 as a territory sales- 
man in the Atlanta, Ga., district. He 
soon advanced to the sales manager- 
ship and to the general managership 
of this Southern district. In 1949 he 
was promoted to the position of 
trade sales manager at Dayton head- 
quarters. 








LYMAN K. JORDAN, above, is 
trade sales manager for Lowe Broth- 
ers Company now. He was appointed 
to this post by W. C. Rhodes, whom 
he succeeded. Jordan will plan and 
coordinate all trade sales activities 
through Lowe Brothers’ nation-wide 
organization. 

He joined Lowe Brothers as a ter- 
ritory salesman in the Jersey City, 
N. J., district in 1936. He moved 
later to Boston, Mass., as district 
sales manager. 

John T. Thomas is the new East- 
ern district sales manager for Lowe 
Brothers. He was appointed by J. H. 
Bucher, district manager, following 
exceptional success as a sales rep- 
resentative in the district. From 
headquarters in Jersey City, he will 
coordinate and direct sales in Mary- 
land, Delaware, eastern Pennsyl- 
vania, New York, New Jersey, and 
western Connecticut. 


Felt Mill Certain 


The Certain-teed Products Corp., 
building material manufacturer of 
Ardmore, Pa., will build a felt mill 
near Pryor, Okla., according to Paul 
E. Fischer, vice-president of the 
firm’s manufacturing operations. The 
mill will be located on the site of 
Certain-teed’s Pryor paper mill. 

The mill’s daily output is to be 
about 50 tons of dry felt. It will be 
used in the manufacture of asphalt 
roofing and siding at Certain-teed 
plants in Dallas, Tex., and Kansas 
City, Mo. Fischer explained that 
“the new Pryor mill will make it 
unnecessary for us to divert felt pro- 
duced at other roofing plants for in- 
creasing needs of the Dallas and 
K. C. plants.” 

Certain-teed’s five other felt mills 
are operated in conjunction with 
roofing plants it owns at East St. 
Louis, Ill, Niagara Falls, N. Y., 
Richmond, Calif., Savannah, Ga., and 
York, Pa. 
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OTHER FEATURES: THE FRAME IS OF HEAVIER ALUMI- 
NUM ... STUR . . . MORE RIGID. CENTER OPERATOR. 
OVER 90 DEGREE OPENING... . FLUSH SCREEN 
INTEGRAL DRIP CAP. TORSION BAR OILITE BEARINGS. JIFFY- 
QUICK SILL CLIPS SLIDE IN CHANNEL FROM EACH SIDE, AS 
MANY AS NEEDED AND WHERE WANTED. INTEGRAL FIN 
COMPLETELY SURROUNDS WINDOW. TAKES STANDARD 
BRICK FIN AND FIN TRIM. COMPLETE RANGE OF SIZES 
World's Largest Manufacturer of Aluminum Casement Windows 


EXCLUSIVE HEAVY-DUTY 
ROTO OPERATOR WITH 


BUILT-IN CAM LOCK! 


No other Aluminum Awning 
Window has this built-in cam 
locking device. It’s a Ualco ex- 
clusive! Locks and unlocks auto- 
matically as the vents are closed 
or opened. No separate locking 
operations. Safe! Sure! Impos- 
sible to strip threads through 
failure to unlock window before 
opening. The roto operator actu- 
ates both sides of the ventilators, 
too . . . they open, and close, 
and lock witha finger’s touch. 


Production has been increased 
many-fold to meet the national 
demand. You, like other dealers, 
can enjoy the sales leadership 
Ualco quality creates. 


UNION ALUMINUM COMPANY, INC. 
SOUTHERN SASH SALES & SUPPLY CO. 


SHEFFIELD, ALABAMA 
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et : DEPT. SBS t 
Union Aluminum Company, Inc. 


Southern Sash Sales 
& Supply Co. 


Sheffield, Alabama 


Gentlemen: ; : 
Please rush technical data and prices. 


Name 
Address. 
City. State. 
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Cole and Goodwin to Speak at Southeast 
Dealer Management Forum and Convention 


A TOP-NOTCH PROGRAM that 
will be of interest to building ma- 
terial dealers from seven states has 
been prepared for the Southeast 
Building Material Show and Dealer 
Management Forum by the manag- 
ing officials of the sponsoring as- 
sociations. These include Mrs. Marie 
Bennett, Florida Lumber and Mill- 
work Assn.; Joseph G. Rowell, Build- 
ing Material Merchants of Georgia, 
and R.O. Brownlee, Tennessee Build- 
ing Material Assn. 

The Southeast dealer convention 
will be held at the Biltmore Hotel in 
Atlanta, Ga., October 22-24. It will 
feature the building material exhibits 
of manufacturers and fabricating 
jobbers in the Biltmore’s new Con- 
vention Hall. 

Among the speakers already lined 
up for key positions on the program 
in Atlanta are Albert M. Cole, ad- 
ministrator of the Housing and Home 
Finance Agency, and Frank Good- 
win, marketing specialist of the Uni- 
versity of Florida. 

The Federal housing administrator 
will make the opening speech at the 


Knox Builds Homes 
with Air-Conditioning 


South Carolina’s first all air-con- 
ditioned home project opened in 
Anderson in June. It was the first 
of 17 similar projects to be built in 
several Southeastern states that will 
combine Knox pre-fabricated homes 
and Carrier year-round air-condi- 
tioning systems. 

Other Knox air-conditioning proj- 
ects will be opened this summer 
from Knoxville, Tenn., and Newport 
News, Va., to the north and as far 
south as Lakeland, Fla., and Dothan, 
Ala. 

The initial house in the Anderson 
project was a three-bedroom, six- 
room “Camellia” model. Complete 
with the air-conditioning system, 
range, dishwasher, refrigerator, and 
water heat, the home sells for $13,800 
—including the lot. 

Knox is featuring the two-bed- 
room “Oleander” model and the 
four-bedroom ‘Magnolia’ model in 
the air-conditioned housing develop- 
ments. All three models are rec- 
tangular in shape to eliminate the 
costs of corners and wings needed in 
conventional house plans for cross- 
ventilation. 

The basic house structure is fabri- 
cated in Thomson, Ga., and shipped 
by trailer truck to the several de- 
velopment sites in the Southeast. 
The Knox “core unit” includes in 
one package all mechanical equip- 
ment for the bathroom, kitchen, 


44 


first of two morning-long dealer 
meetings and forums. His topic will 
be “The Home Mortgage Outlook and 
Housing Legislation.” 

Already popular with dealers in 
Florida and Georgia for his practical 
ideas on merchandising and sales 
training, Goodwin will deliver the 
closing luncheon speech on “Little 
Things Count.” He also will partici- 
pate in the dealer forum panel on 
“Mastering Yard Management.” 

The second day’s dealer forum 
subject will be “Taking Sales Out 
of Competition.” The forums on both 
days will be moderated by Don A. 
Campbell, Lebanon, Ky., retail lum- 
ber dealer and association leader. 
Other outstanding dealers in the 
Southeast, including Henry J. Mun- 
nerlyn, of Bennettsville, S. C., will 
comprise the forum panels. 

There will be no registration fee 
for dealers at this Southeast conven- 
tion. Hotel reservations should be 
made right away through the Show 
Director, Foster B. Steward, 1036 
Peachtree Street, N. E., Atlanta 5, 
Ga. 


vanitory, water heater, and Weather- 
maker unit. Each house is built 
around the “core unit” at the project 
site. 

The Knox Corp. in June was grant- 





CHARLES L. WALTERS has been 

elected a vice-president of the St. 

Regis Sales Corp., sales subsidiary 

of the St. Regis Paper Co. Walters 

has been with the firm since 1940 

and is sales manager for its decora- 
tive laminate, Panelyte. 





ed a $7,650,000 loan by the Housing 
and Home Finance Agency for re- 
financing of the firm’s current in- 
debtedness to HHFA and to finance 
Knox operations during the current 
year. 

According to HHFA, the new 
loan is in line with Administrator 
Albert M. Cole’s policy of providing 
orderly liquidation of Federal loans 
to assist the housing prefab industry. 


North Carolina Adopts 
Modern Building Code 


A new state building code for 
North Carolina, which will make 
possible the use in the state of new 
materials, designs, methods, and 
procedures, has been adopted by the 
State Building Code Council. The 
code applies to all types of construc- 
tion except one and two-family resi- 
dences. 

Bernard Crocker, chairman of the 
council, said the new code modern- 
izes the state’s old code, which was 
adopted in 1941, and brings it into 
line with the national model build- 
ing code. 

Where the old code refers to build- 
ing materials in specific terms, such 
as brick or blocks, the new code re- 
fers to the materials in terms of 
hours of fire resistance and other per- 
formance standards. This opens the 
way for the use of new materials 
developed since the old code was 
adopted. 

Crocker said the new North Caro- 
lina code will be effective on Sep- 
tember 1, or as soon as it can be 
printed and distributed. 


Wallpaper Personnel to 
Be Trained at Houston 


Plans are underway for an en- 
tirely different program for the Na- 
tional Wallpaper Training Institute, 
which will meet at the University of 
Houston September 7-11. 

According to Professor James C. 
Taylor, executive advisor for the in- 
stitute, classes will be broken down 
into small groups this year. Classes 
will meet simultaneously. Students 
will rotate from one class to the 
other, making it possible for all of 
them to receive the same informa- 
tion yet be given individual attention 
because of the small classes. 

This change was the result of a 
recommendation of the student ad- 
visory committee elected at the 1952 
Institute. 

Technically-trained personnel will 
discuss problems of the wallpaper 
industry, how to sell more wallpaper, 
how to help customers select wall- 
paper that will be most suitable for 
his house and furnishings. 
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ARISTOCRAT AWNINGS FLOWER BOXES 

f ladies love ‘em for the beauty they 
give. YoO'll find them right for cost, 
construction and color. 





PACKAGE RECEIVERS 
A sturdy, sanitary receiver for milk 
ond other packages. Engineered for 
standard wall construction with no 


SLIDING DOOR HARDWARE 





fitting. 

be f 
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DURABLE METAL SHUTTERS 
Add the right touch of beauty to 
all size windows. No cutting of 
fitting. Paneled or louvered designs. 








RECESSED SHOE RACK 


Engineered storage that makes the 
most of closet space. Keeps shoes 
neat, keeps closets tidy. Easily 
installed. 


DOOR CANOPIES 





CLOTHES CHUTE DOORS 


An appealing ‘‘Step-Saver’’ that 
ladies want. A plus feature on any 
buyers list . + and so easy to 


& 


ra 





DUST CHUTES GARBAGE CONTAINERS 


Built into baseboord or toe-cover, F swings 
they get dirt ovt of the house, save . t of sight. Lid opens ou 
countless steps. A refinement to set t . j wings out 


your house apart. 


Teiigh. 
BUILDING 
PRODUCTS 


Division 
Air Control Products, Inc. 
Coopersville, Michigan 
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METAL TRIM 






1F YOU ARE A DISTRIBUTOR—and you want to consider the Superior Moulding line, 
write to Youngstown Manufacturing, Inc., in Atlanta, Georgia, or Hollywood, Florida, 
for information. 






















1F YOU ARE A DEALER —and you don't stock Superior Mouldings, ask your distributor 
for information or write direct to Youngstown Manufacturing, Inc., in Atlanta, Georgia, 
or Hollywood, Florida. 


IF YOU ARE A CONTRACTOR —and you cannot buy Superior Mouldings direct from 
local. sources, write to Youngstown Manufacturing, Inc., in Atlanta, Georgia, or 
Hollywood, Florida. 


IF YOU ARE A BUILDER —check your local sources for Superior Mouldings or write 
direct to Youngstown Manufacturing, Inc., in Atlanta, Georgia, or Hollywood, Florida. 


IF YOU ARE A USER —you will find most local dealers do stock Superior Mouldings. 
If not, send inquiry direct to Youngstown Manufacturing, Inc., in Atlanta, Georgia, or 
Hollywood, Florida. 

IN addition to all types of Metal Mouldings, Youngstown 

Manufacturing, Inc., offers the home “Best Seller’ — 

Tub-A-Dor (Bathtub Enclosure) as well as Curtain Rods 

and Seam and Edge Binding. 


YOUNGSTOWN MANUFACTURING 


66-76 S. Prospect St. . Young sto ( UPERIO 
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PAINT COLOR GUIDE 


A portable color portfolio for on-the- 
job use by interior decorators, archi- 
tects, painting contractors, and others 
is offered to dealers by the Martin- 
Senour Paint Co. 

Bound in sturdy fabricoid, the 
three-section portfolio holds five 
samples each of the 200 most fre- 
quently used Nu Hue custom colors. 

Contact: Martin-Senour Paint Co., 
2520 South Quarry St., Chicago, III. 


PROMOTES PLYWOOD 


The Douglas Fir Plywood Associa- 
tion’s successful “8-Way Plan” — 
which offered eight booklets with 
complete instructions for making 
built-in storage units from plywood 
—is being enlarged with a “Plus-4” 
plan. This includes four new book- 
lets giving directions for building an 
outdoor storage wall, a storage port, 
a garden cabinet, and patio furniture. 

A new sales kit includes news- 
paper ad mats, radio commercials, 
newspaper publicity stories on the 
plans, statement enclosures, and a 
counter stand. The counter-stand 
banner reads “8 Ways to get more 
room in your home with low-cost fir 
plywood built-ins, plus 4 new ideas 
for outdoor living with exterior fir 
plywood.” 

Contact: Douglas Fir Plywood 
Assn., Tacoma Building, Tacoma 2, 
Wash. 


SMART GARAGE PLANS 


The plans for this cinder-block 
garage, which features overhanging 
roof, ranch-type fence, flower-pot 
shelf, and lamp post, are among 


those available in a new book pub- 
lished by Detroit Steel Products. 
Construction of this 1.5-car design, 
16’x24’, coincides with the four-foot 
modular system to save cutting costs. 

All of the modern garage plans 
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feature Strand overhead doors, avail- 
able in 8’x7’ and 9’x7’ sizes in both 
the canopy and receding styles, and 
in the 16’x7’ style for double garage 
openings. 

Books made for distribution by 
lumber dealers at 10 cents each. 

Contact: Strand Garage Door Di- 
vision, Detroit Steel Products Co., 
3227 Griffin St., Detroit 11, Mich. 


DRY BASEMENT BOOK 


“How to make Basements Dry, 
Beautiful and Livable” is now offer- 
ed in a revised third edition to aid 
dealers with home remodeling proj- 
ects. 

Selling for 25 cents, the booklet 
contains suggestions for remodeling 
and improving various parts of base- 
ments used for such purposes as play 
rooms, laundry room, or workshop. 
Plans are sketched to show layouts. 

Contact: Medusa Masonry Paints, 
Court Square Building, Baltimore 2, 
Md. 


PLUMBING COLOR KIT 


To aid retailers in selling colored 
plumbing fixtures, American offers a 
new kit containing chips of six 
colors. A chart with color sugges- 
tions for wall and floor tile and other 
accessories pulls out when the kit 
is opened. 

The color guide can be hung as a 
showroom wall display, as well as 
being used by salesmen in the field. 

Contact: American Radiator and 
Standard Sanitary Corp., Pittsburgh 
30, Pa. 


DO-IT-YOURSELF SCREEN 


A new display featuring a “do it 
yourself and save” theme holds in- 
dividually - packaged rolls of Red 
Bond aluminum and bronze screen in 


several widths from 24” to 36”. Each 
roll holds 25’. 

The rolls are held on a nickel- 
plated stand easily moved to various 
locations in the store to attract at- 
tention. 

Contact: Clark Wire and Supply 
Corp., P. O. Box 14123, Houston 21, 
Tex. 


CONCAVE KNOB DISPLAY 


ole CAST i 


Conca Jititls 


WITH BRASS OW BRONTE BACKPLATES 


The N-60 National Lock concave 
knobs are now attractively shown on 
a new natural birch board 11” by 14”. 

Suitable for counter or window, 
the display holds three sizes of knobs 
and two sizes of backplates. The 
knobs are easily changed to show 
the various finishes — bright brass, 
dull brass, dull bronze, and bright 
chrome. 

Contact: National Lock Co., Rock- 
ford, Ill. 


WALL TILE DISPLAY 


A clever new counter or window dis- 
play not only shows Miraplas plastic 
wall tile, but is angled to show 
how corner pieces fit with other 
tiles. A ‘“Miraplas” identification 
card on top of the miniature wall 
describes it as “the original styron 
wall tile’ and shows the Good 
Housekeeping Seal of Approval. 
Contact: S and W Moulding Co., 
990 Parsons Ave., Columbus 6, Ohio. 


LEIGH DISPLAY CARTONS 


New two-color display cartons per- 
mit “point of purchase” merchandis- 
ing of Leigh adjustable steel shelf 
supports and Leigh aluminum storm- 
window ventilators. 

The ventilators are fastened to in- 
dividual cards which carry complete 
installation instructions. One display 
carton is shipped with each case of 
72 ventilators. 

The counter-display carton holds 
12 sets of the adjustable shelf sup- 
ports. It features advertising head- 
lines and illustrations announcing 
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Budgetaire Paintcote 





We'd blush at the suggestion that we’re Old Masters 
. . . but we have what it takes to make a wall a work 
Gf a8... 


That’s Plastergon . . . made in every type of wallboard 
your customer needs. Styled and specified to his exact re- 
quirement . . . and at the best price. 


Let us help you to create a sales masterpiece with the 
complete Plastergon line. Ask us for full details and 


product literature. 
PLASTERGON 
Wallboards 


THE PLASTERGON WALLBOARD COMPANY 
P.O. Box 40, Station B, Buffalo 7, N. Y. 


Cable Address, ‘’Plastergon” @ Phone Riverside 3370 











paint this wallboard 


ERLIOS 


) profit picture for you 


OT ee 


Lockaire Paintcote 


Check this list... 
you'll find a wallboard 
for your every need 


BUCKSKIN READY BEND — 
1/10” pebbled wallboard es- 
pecially useful in display 
work, 4’ x 8’ panels... 20 
pieces per bundle. 
DUO-TONE—2-color wall- 
board in 6 different color 
combinations. Four-ply .. . 
48” wide... 6 to 12 ft. long. 
Bundles of 12. 
PERFECT-O-CELL — Approxi- 
mately 3/16”, 4-ply, pebbled 
wallboard with extra sizing 
on both sides. Rich cream 
color. 48” wide... lengths 
6 to 12 ft. 

MAMMOTH — Approximate- 
ly 14", 5-ply, pebbled wall- 
board of great beauty and 
strength. 48” wide ... stand- 
ard lengths 6 to 12 ft. Bun- 
dles of 10. 
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ECONOMY —A lot of value 
at low cost. Smooth finish, 
both sides. 4-ply .. . 48” 
wide .. . 6 to 12 ft. long 
... bundles of 12. 


EBONY—!/," asphalted un- 
derlay board. 30” x 48” 
(100 sq. ft. per bundle). 
Also standard panels 48” 
wide, 4 to 12 ft. long. 


BUDGETAIRE PAINTCOTE — 
5/16” insulating board. Lic- 
orice root fibres. Factory 
painted one side. 48” wide 
...6to 12 ft. Bundles of 10. 


LOCKAIRE PAINTCOTE—!/,” 
insulating board. Licorice 
root fibres for greater 
strength. Factory painted 
one side. 48” wide... 6 to 
12 ft. 


LOCKAIRE—!/,” and 25/32” 
Asphalic board. 48” wide 
...6 to 12 ft. long. Also 
v-joint panels 2’ by 8’. 
25/32” building boards, 
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the contents. A space on the carton 
for price-marking eliminates use of 
price tags or tabs. Carton is included 
in case of 24 sets of Leigh shelf sup- 
ports. 

Contact: Leigh Division, Air Con- 
trol Products, Inc., Coopersville, 
Mich. 


STOCK RACK FOR PANELS 


y 


era Ut veer 


ATE Ae OR NR OA Be 


A new welded steel display rack 
features six stepped-up sets of metal 
rests. Each step holds five sheets of 
any of 16 East Coast decorative 
Panelbord pieces. It also keeps sheets 
flat and compact and permits the 
customer to handle the material. 

The gray frame is knocked down 
when shipped. It stands 4’ high and 
2’ wide at the base. The base pro- 
vides space for cement, moldings, 
and other accessories. 

Contact: East Coast Tilebord Corp., 
Brooklyn 37, N. Y. 


SCREW ANCHOR STORAGE 


A combination display unit and 
storage cabinet now is offered to 
dealers selling Molly screw anchors. 
This metal cabinet measures 161%” 
high, 131%” wide, and 6%” deep. 

It contains 11 drawers, one for 
each size Molly screw anchor. Han- 
dles for the drawers are made from 
the actual products contained in each 
drawer. A full-color card across the 
top of the display pictures the vari- 
ous uses for these screw anchors and 
is headlined, “Molly Holds Every- 
thing.” 

Contact: Molly Corp., Reading, Pa. 


LOW-COST SIGNS 


A new low-cost way of making 
lettered displays by means of mount- 
ing copy letters in mounting bars is 
available to dealers. 

The system consists of a series of 
24” baked enamel mounting bars 
that can be placed on any flat sur- 
face, such as plaster or plywood 
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Question for HOO-HOO Members: 





“Should We Erect a Headquarters Building?” 


SHOULD THE INTERNATIONAL 
Concatenated Order of Hoo-Hoo 
erect a new, permanent headquarters 
building for its offices and member- 
ship? 

If so, should this project be scaled 
to include a sort of Forest Products 
Museum, which would comprise an 
exhibit of products made from wood 
that would be open to the public? 

Where should such an edifice — 
built as much as possible of wood— 
be built? 

How could the necessary funds be 
raised for its construction and opera- 
tion? 

These are questions to which Lynn 
Boyd, 36660, Rameses No. 43, seeks 
answers. Not only from active Cats 
but from all other lumbermen and 
individuals devoted to the promo- 
tion of forest products. Hoo-Hoo 
Boyd wants your answers at the 
earliest possible date for incorpora- 
tion into his recommendations to the 
Supreme Nine of Hoo-Hoo. 

As chairman of a Special Building 
Committee, Boyd will report on this 
proposal at the 62nd annual conven- 
tion of Hoo-Hoo. It will be held at 
the Hotel Nicollet in Minneapolis, 
Minn., September 9-11. 

“What I want,” Boyd explains, 
“is criticism for and against such a 
project — first, a Hoo-Hoo head- 
quarters building. Then, if it would 
be possible to raise enough money, 


we could go further than that and 
erect what you might call a Forest 
Products Museum. 

“Naturally, it will take a lot of 
enthusiasm from lumbermen, and we 
hope many will be willing to make 
a good-size donation for this project. 
I also realize that such a building, 
being non-profit, will need to be en- 
dowed. 

“Consequently, we might not ever 
get this job done in a big way. But 
surely we may be able to wind up 
with a new Hoo-Hoo building for 
our permanent, attractive head- 
quarters. 

“With over 12,000 active members, 
the Hoo-Hoo clubs across the country 
should be able to raise lots of money. 
But, because of its significance to 
the forest products industry and its 
public-relations effect, I am inclined 
to believe that the big money for this 
project would need to come from the 
different associations of wood prod- 
ucts manufacturers. Being a non- 
profit organization, it is quite pos- 
sible that funds donated to the build- 
ing could be deducted from taxes 
as contributions.” 

Write a letter to Hoo-Hoo Lynn 
Boyd, Pampa, Texas, about this prop- 
osition right away. Let him know 
your position concerning the erec- 
tion of such a Hoo-Hoo structure and 
your willingness to support it fi- 
nancially. 





walls, metal panels, or _ bulletin 
boards. An aligning tool provides for 
proper spacing—2-1/3” for 4” letters, 
5” for 6” letters, and 7” for 8” and 
larger letters. The slotted letters are 
inserted in the bars, changeable at 
will. 

Contact: Wagner Sign Service, 
Inc., 27 South Hoyne Ave., Chicago 
12, 


PERLITE QUALITY SEAL 


Perlite plaster aggregates are now 
available to dealers with an impartial 
seal of quality as an incentive for 
the public to buy quality products. 

The seal certifies that the manu- 
facturer has met standards of the 
American Society for Testing Ma- 
terials. 

Contact: Perlite Institute, 10 East 
49th Street, New York 16, N. Y. 


INSULATION “COMMERCIALS” 


Six new radio “commercials” on 
Zonolite home insulation feature the 
songs of the Chordettes, the Arthur 
Godfrey quartette, and spoken mes- 


sages by Jim Ameche, the “Welcome 
Travelers” TV and radio announcer. 
Three of the recordings run 60 
seconds, and three run 30 seconds. 
Contact: Radio Dept., Zonolite Co., 
135 S. LaSalle St., Chicago 3, III. 


FLOOR TILE AD MATS 


Hako dealers now have at their dis- 
posal a new 28-page booklet show- 
ing newspaper advertising mats that 
they can order. It includes hundreds 
of individual ad elements for dealers 
who want to compose their own ads 
for the complete Hako line of Vinyl- 
flex, asphalt, and Poly-Krome floor 
tiles and Coronet plastic wall tile. 

Contact: Hachmeister, Inc., Box 
357, Pittsburgh 30, Pa. 


GOING TO CHICAGO? Then, be 
sure to visit the new Hardwoods Ex- 
hibit—“A World of Hardwoods’”—at 
the Museum of Science and Industry 
at 57th Street and S. Shore Drive. 
It will make you proud of the lum- 
ber industry and may suggest new 
ways for you to use and sell prolific 
hardwoods. 
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let your customer see the results 




















with the PLYLON PRE-VIEW color card 


Your customer buys painted appearance 
. and that’s what the new Plylon Pre-View 
color card sells him right in your store. 


FREE to all Plylon dealers, this remarkable 
sales tool] lets your customer see exactly what 
each of Plylon’s ten colors will do for the 
appearance of his building. 

Plylon is formulated with highly advertis- 
ed Goodyear Pliolite S-5* for successful ap- 
plication on asbestos siding and shingles, 
stucco, concrete and cinder block. It allows 
moisture vapors to escape but prevents liquid 
water from coming in. 


Plylon is alkali-proof; its flat surface resists 
mildew, chemicals, all stains .. . 
bing, lasts for years. Easy to apply for ama- 
teur or professional painter. 


takes scrub- 


Your customers will be pleased, too, at the 
reasonable down-to-earth cost of painting 


*trade mark of Goodyear Tire and Rubber Co 


. and you will be pleased at 
you in this remarkable paint 


with Plylon 
the profit 
development 


SOUTHERN COATINGS & CHEMICAL CO., Inc. 
SUMTER, S. C. 


manufacturers of WHITE CIRCLE Paints 


the coat that wears 
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TO DEALERS and DISTRIBUTORS: 


Plylon Pre-View color card, and com- 
plete information and prices, without 
obligation. 

Name = nee ae es 
Firm Name : sailed — 


Address 


City _____ State 


COOEUODOREOCUDTEDCDOCEREOCOREEOCCEREOOREERGCEEEEOGTCRRENOROHEGOQEEOEOGOEEER 
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Hall and Grim Speak 
at Hoo-Hoo Convention 


The future outlook for wood prod- 
ucts and for world peace will be dis- 
cussed at two luncheon meetings for 
all Cats and their wives attending 
the 62nd annual convention of the 
International Concatenated Order of 
Hoo-Hoo in Minneapolis, Minn., Sep- 
tember 9-11. 

A record attendance is predicted 
at this Cat conclave by George S. 
Withy, 47622, general convention 
chairman, and W. E. Gits, 47310, 
reservations chairman, both of the 
host club, Twin Cities Club No. 12. 
The convention headquarters will be 
the Hotel Nicollet in Minneapolis. 

International Hoo-Hoo Secretary 
Ben F. Springer, 34265, emphasizes 
that “a Hoo-Hoo convention is not 
for official delegates alone. All Hoo- 
Hoo are invited because this is their 
convention, where they really learn 
the why and wherefore of Hoo-Hoo 
and what makes Hoo-Hoo tick.” 

Speakers at the two coeducational 
luncheon sessions will be Dr. J. A. 
Hall, director of the Forest Products 
Laboratory of the U. S. Department 
of Agriculture at Madison, Wis., and 
George Grim, international reporter 
and columnist for the Minneapolis 
Tribune and commentator on tele- 
vision station KSTP-TV. 

The keynote speaker at the Wed- 
nesday luncheon, Dr. Hall will dis- 
cuss the future outlook for wood 
utilization and forest products. He 
was initiated into the fraternity at 
a concat in Madison on April 22. 

Other Wednesday sessions will be 
morning and afternoon business 
meetings for jurisdictional and chap- 
ter reports; an afternoon concat fol- 
lowed by stag dinner, and a sight- 
seeing trip with dinner for ladies. 

Thursday will be “outing day,” 
starting immediately after the morn- 
ing business session. Convention at- 
tendants will have a choice of ex- 
cursion trips—one through the beau- 
tiful Lake Country around the Twin 
Cities (St. Paul and Minneapolis) or 
one to the window factory of the 
Andersen Corp. at Bayport, Minn., 
on the historic St. Croix river. Golf 
is another option for Cats and their 
wives Thursday afternoon. However, 
all conventioneers will dine on Min- 
nesota delicacies at a country club 
that evening. 

Committee sessions will be held 
Friday morning, followed by un- 
finished convention business. The 
luncheon speaker will be George 
Grim, who has observed Tito’s red 
government in Yugoslavia and the 
Korean war first-hand in his on-the- 
spot reporting experiences in 59 
countries around the globe. Commit- 
tee reports will be heard, officers 
elected, and Arthur H. Geiger, 48505, 
the snark of the universe, embalmed 
before Cats and their wives. 
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Plexolite Breaks Ground for El Segundo Plant 


This architect's rendering shows the new El Segundo, Calif., plant of the 

Plexolite Corp. This $250,000 plant will greatly increase the supply of this 

fiber-glass-reinforced plastic material for residential and industrial installa- 

tion. The plant is said to be the largest of its kind in the nation. Plexolite’s 

current home in Los Angeles will become the main office of the distributor, 
Plexolite Sales Co. 


NEWS about MANUFACTURERS 


OZARK, ALA.: Ralph L. Daughtry 
has bought the Yost-Blackwell Lum- 
ber Co. operations here and in Enter- 
prise, and the Ozark Building Ma- 
terial Co. here. The businesses will 
be operated under the name of 
Daughtry Lumber Manufacturing 
Co., a separate corporation from the 
Daughtry retail lumber companies. 


KOUNTZE, TEX.: Clark Allen, 
widely-known east Texas lumber- 
man, recently purchased the Smith- 
Feagin Lumber Co. here for about 
$200,000. This firm is one of the old- 
est in the area. Allen has been man- 
ager of the Woodville Lumber Co. 
and the Turkey Creek Lumber Co. 
for 14 months. 

RICHMOND, VA.: Richard _ T. 
Hudgins, state agent and sales super- 
visor for the Johns-Manville line of 
products, has been taken into the 
firm’s Quarter Century Club. He at- 
tended a dinner in Philadelphia 
where men with 25-year records 
were honored. 

LAKE CHARLES, LA.: The Edge- 
wood Land and Logging Co. recent- 
ly presented a large tract of land to 
Boy Scouts of the Calcasieu area. 
The 276-acre site will be opened in 
1954 and will be known as Camp 
Edgewood. 


ATLANTA, GA.: Fred Wehle Jr. 
has been made manager of a new 
Georgia branch office of the E. F. 
Hauserman Co., makers of movable 
interiors. Formerly he was a sales 
engineer with the Charleston (W. 
Va.) Electrical Supply Co. 

DALLAS, TEX.: The W. N. Rast 


Co. has been named sales representa- 


tive for the architectural products 
division of the Burgess-Manning Co. 
This Chicago firm makes a new radi- 
ant ceiling that heats or cools and 
deadens sound. 


BUFFALO, N. Y.: The National 
Gypsum Co. has promoted Robert 
E. Scifres from assistant manager to 
production manager of gypsum 
plants. R. E. Gill, former superin- 
tendent of two large lime plants and 
a production engineer, was elevated 
to production manager of lime 
plants. 


BALTIMORE, MD.: The Cham- 
pion Brick Co., Inc., is adding a 
47,960-square-foot building to its 
present plant. It will enable the plant 
to raise its capacity from 32,000,000 
to 73,000,000 bricks. The company 
makes a variety of other clay prod- 
ucts. 


DALLAS, TEX.: U. S. Steel’s 
housing subsidiary, Gunnison Homes, 
Inc., has appointed Thomas P. Quinn 
as manager of the Gulf-Southwest 
district. He succeeds Lee R. O’Hern, 
who resigned. 


SALT LAKE CITY, UTAH: The 
Ruberoid Co. is expanding its plant 
here to increase production of its 
line of asphalt roofing products. This 
is one of several plants acquired by 
Ruberoid last year in the purchase 
of the American Asphalt Roof Corp. 

NEW BRITAIN, CONN.: The 
American Hardware Corp. has ap- 
pointed W. W. Fisher as its repre- 
sentative in Georgia and Alabama. 

NEW YORK, N. Y.: Joseph R. 
Crockford, sales director of the Hard- 
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| The Instantly Popular NEW 





4s 

















THRIF-T 





WOOD AWNING WINDOW UNIT 





Vaterior— 


Graceful in 












design, with 
inconspicuous 
all-aluminum 
screen. Operat- 
ing hardware 
concealed by 
an attractive 
aluminum face 
plate—our ex- 


































— BUNT 
= BEST window features 


Attractive — Twins, Triples and 
Quadruples Have One Continuous 
Piece — Head Casing, Drip Cap and 
Main Sill, Streamlined Mullions. 


Aluminum Hardware, Concealed 
(Operating Arms Steel). 


Easy, Fool Proof Operation 
All-Weather Ventilation Control 
Easily Cleaned from Inside 

Locks Securely, Weather-Tight 
Completely Weatherstripped 

Easy, Quick Economical Installation 
Glazed Plain Glass, Bedded in Putty 


Made for Thermopane or Twindow 











clusive pattern. 





A= 
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CONSTRUCTION FEATURES: 
SASH — 13,” thick, glazed plain glass bedded in putty or open for Twin- 


dow or Thermopane. 
FRAME — Complete for all standard types of wall construction. 


NO EXTRAS TO BUY! 


Extra-wide Casings provide ample nailing. 


Frame and sash of Ponderosa Pine — treated for long life. 
Aluminum - 


Hardware — All operating 


attractive aluminum face plate, our exclusive 


no cross-operating shaft. 
hardware covered by an 
design. No exposed hardware on outside when sash are closed. Screen 
— Aluminum, with 18 x 14 mesh wire. 


E-Z-VENT is a time-saver. Unit is factory assembled with sash — 
hardware and screen installed — carton packed. 


Get acquainted with E-Z-VENT. Write for the name of your nearest 


jobber — and complete information will be sent to you promptly. 


ROACH & MUSSER COMPANY 


AUGUST, 1953... 


MUSCATINE 


Manufacturers of Thrif-T Woodwork for 


IOWA 


the Home 
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RITE-PULL 


NO. 100 





TDhe onavk of ercellence 


This fine new Adams-Rite No. 100 combi- 
nation pull incorporates two flush pulls and an edge 
pull for use on sliding doors. The flush pulls are 
deeply recessed and the edge pull is equipped with 
a spring return. 

The pull is easily installed by merely notch- 
ing the door and is adjustable to fit doors from 114” 
to 13,” in thickness. The escutcheons measure 
3%" x 254”. A cutout template is packed with 
each unit. 

Like all Adams-Rite quality products, the pull 
is made of solid brass...is available in seven 
Standard finishes...and is hand polished. 


WRITE FOR COMPLETE INFORMATION 


NEARLY HALF A CENTURY 


QUALITY MAROWARE F088 





ADAMS-RITE MANUFACTURING CO. 


40 WEST CHEVY CHASE DRIVE, GLENDALE 4, CALIFORNIA, U S.A 
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ware Products Co., Inc., recently an- 
nounced that his firm has exclusive 
manufacturing rights and sole dis- 
tributorship of Hurlinge non-mortis- 
ing hinges in the United States. 


CHICAGO, ILL.: Directors of the 
S-X Graham Corp., makers of paint 
rollers, recently changed the name 
to Essex Graham Corp. The change 
was made because the company’s 
products now have the trade name 
“Essex,” and the spelling is less con- 
fusing. 


PRYOR, OKLA.: The National 
Gypsum Co. has appointed Fred L. 
Buchanan to manage the paper mill 
here. He formerly was plant man- 
ager of the Kalamazoo, Mich., plant. 
He succeeded Paul J. Dumas, who 
now manages the company’s newly- 
acquired asbestos plant in New 
Orleans. 


CHARLOTTE, N. C.: Ralph G. 
Cox has been promoted to district 
manager of the Southeastern region 
for the Libbey-Owens-Ford Glass 
Company’s fiber-glass division. He 
established the sales representation 
for L-O-F fiber glass in this region. 


PORTLAND, ORE.: The West 
Coast Lumbermen’s Assn. has added 
to its staff George D. Ward. He will 
assist T. K. May, technical services 
director. Ward succeeded Robert E. 
Eby, who joined the Weyerhaeuser 
Sales Co. in the engineering sales 
department. 


TRINITY, TEX.: At a surprise 
party here recently, 75 employees of 
the new Willard and Trinity plants 
of Southland Paper Mills, Inc., paid 
tribute to Joe W. Richards, superin- 
tendent of the Texas Long Leaf 
Lumber Co. Richards is retiring after 
41 years of service. 


TRACY, CALIF.: “Open house” on 
June 29 signaled the start of opera- 
tions of a new plant to produce Sisal- 
kraft papers. After an address by 
W. N. Stevenson, president of the 
American Reenforced Paper Co., 
manufacturing division of Sisalkraft, 
city officials and other guests were 
conducted through the plant. This 
plant, which supplements the main 
mill at Attleboro, Mass., serves West 
Coast markets. 


HOUSTON, TEX.: New salesman 
in this area for the Kawneer Co. is 
John M. Heavy. Formerly with the 
Buie Building Material Co. in Hous- 
ton, he joined Kawneer last May. 


ATLANTA, GA.: The Nelson Stud 
Welding Division of Gregory Indus- 
tries, Inc., has established a new 
direct factory branch warehouse 
here. Herbert W. Scott Jr., South- 
eastern district manager, is in charge 
of the branch. Fred Millenbaugh, 
who has been named field engineer 
for Georgia and South Carolina, will 
have headquarters at the new 
branch. 


“‘Mule-Hide” Promotions 





GORDON ELLIS 


The Lehon Co., maker of ‘“Mule- 
Hide” asphalt roofing products, re- 
cently announced three executive 
appointments. 

Gordon Ellis is now general sales 
manager. His assistant is E. L. Mon- 
gold. 

J. B. Stevens fills a new position, 
merchandise manager. The post was 
created to expedite policies pertain- 
ing to advertising and _ selling 
practices. 


CLEVELAND, OHIO: Robert V. 
Main has been made sales manager 
of the blower division of the Viking 
Air Conditioning Corp. The new 
post was created to coordinate activ- 
ity between Viking sales personnel 
and heating and cooling equipment 
manufacturers to whom Viking sells 
blower assemblies. 


LESLIE COUNTY, KY.: The Gen- 
nett Lumber Co., of Asheville, N. C., 
recently purchased 15,000,000 feet of 
timber on the Red River in Leslie 
county. The Asheville firm will erect 
a large sawmill in this area. The 
tract was one of several purchased 
from the Ford Motor Co. by Gennett, 
said to be the third largest hardwood 
timber producing company in the 
nation. 


BUFFALO, N. Y.: Melvin H. 
Baker, chairman of the board of the 
National Gypsum Co., has been 
honored with the degree of Doctor 
of Science in Business Administra- 
tion by the University of Maryland. 


TULSA, OKLA.: The Arst Equip- 
ment Co. now sells material-han- 
dling equipment in this area, made 
by the Clark Equipment Co. The line 
includes products formerly made by 
the Ross Carrier Co., which was 
purchased by Clark earlier this year. 
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Marquette Plant Wins 
Cement Safety Award 


All employees at the Brandon 
Miss., plant of the Marquette Cemen* 
Manufacturing Co. were honored 
July 3 for their outstanding record 
in industrial safety. 

There has been not a single lost- 
time injury to any man working in 
the plant or quarry there since 
operations began in 1951. This is an 
achievement never before equalled 
in the history of the American ce- 
ment industry, according to Mar- 
quette officials. 

In recognition of this, the plant has 
been awarded the safety trophy of 
the Portland Cement Assn. 


What's in A Name? 


No more traditional, prosaic moni- 
ker for the Gray Supply Co. in 
Cocoa, Fla.! 

Fidelis Harrer, who bought the 
business early this year, has decided 
to change the name to the Two by 
Four, Inc. 

Besides two-by-fours, the company 
sells plywood, millwork, floor tile, 
ceiling tile, paint, and other ma- 
terials. The company emphasizes 
that “service is our motto.” 





ERNEST MUEHLECK, president 
of the Keasbey and Mattison Co. 
in Ambler, Pa., is new president 
of the Asbestos-Cement Products 
Assn. He succeeded William R. 
Wilkinson, Johns-Manville Corp. 
Also elected at the association's 
June 19 meeting was E. J. 
O'Leary, Ruberoid Co., vice-presi- 
dent. Re-elected were Robert J. 
Tobin, Tilo Roofing Co., treasurer, 
and Chester C. Kelsey, the associa- 
tion secretary. 
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J re- orders in 6 v weeks 


“EVERY TIME WE SELL 
LUMBER AND PAINT WE SELL 
Seal-Treat, T00” 


Says ° 


Howard Richards of Berclair Lumber Co., 
Memphis, Tennessee 
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-‘Seal-Treat 


Utes polit « Peiatable # 


| STO*S ROT - ILLS TERMITES 
ius 


“Our company is ever alert to im- 
prove our business and we've found 
the greatest tie-in product to help us 
do it... Seal-Treat! 

“We're making two profits. We’re 
building customer satisfaction, too, be- 
cause when we suggest Seal-Treat we 
know the lumber and paint we sell 
them does a better job.” 


Sell Seal-Treat 
for Paintable 
Surfaces 


Water - repellent. Con- 
trols warping, shrinking, 
swelling. Stops rot and 
termites. Excellent prime 
coat for sashes, doors, 
woodwork, porches. Ready to use. In 
1 quart, 1 gallon, 5 gallon attractively 
lithographed cans, and 55 gallon drums. 
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ae Sell Deep-Treat 
Deep Treat for Wood 
open Not To Be Painted 
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cl) 


a} General purpose. For 


fence posts, joists, sills, 
beams. Stops rot, kills ter- 
mites. Clean and easy to 
apply. In 1 gallon and 
5 gallon cans, and 55 gallon drums. 
Either ready to use or economical con- 
centrate 1-10. 
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Serves Dimension Assn. 


J. Edgar Kennedy is the new 
managing director of the Hardwood 
Dimension Manufacturers Assn., ac- 
cording to President H. C. Moser. He 
succeeded Phillips A. Hayward, who 
resigned May 30. 

Kennedy formerly was in charge 
of labor relations, statistics and re- 
ports, and government controls and 
regulations for the Southern Furni- 
ture Manufacturers Assn. in High 
Point, N. C. 

With the appointment of Kennedy, 


the hardwood dimension manufac- 
turers announced that headquarters 
will be in Nashville, Tenn., instead 
of Louisville, Ky. 


Dealer Gets Publicity 


Seven model houses built by local 
high-school students attracted a lot 
of visitors and publicity for the East 
Coast Lumber and Supply Co. in 
Cocoa, Fla., while on display after 
school closed. 

The model dwellings were design- 
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ALL YOUR ROOFING AND SIDING FROM ONE SOURCE 
Old American 


Old American has a complete line of asphalt and 
asbestos-cement roofing, shingles and siding to meet every 
need. For greater variety... superior quality .. . prompt, 
personal service... order all your needs from one source — 


Old American, of course! 


ASPHALT SHINGLES 





OX} :33 30-3 3 i) -)) [a and shingles 
oi tth ds -) Wil fo) roof to foundation. 





and ----- 


Insulating siding, asbestos-cement wall- 
boards, built-up roof materials and allied items. 


Get FREE Catalog Sheets and Sales Literature...Write TODAY to 


Old American Roofing Mills 


7600 TRUMAN ROAD 
KANSAS CITY EAST ST. LOUIS 
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and roofing 


KANSAS CITY, MO. 


SALT LAKE CITY DALLAS 





ed by students in the manual arts 
department of Cocoa High School. 
The local newspaper gave front-page 
space twice to this project. 

Reported Manager W. H. Osteen 
for the lumber yard: 

“Our only part in the project was 
to furnish ample display room in our 
front window. It has attracted con- 
siderable attention and favorable 
comment.” 


Westinghouse Starts 
New Research Center 


The Westinghouse Electric Corp. 
recently broke the ground for “the 
most modern research center in the 
electrical industry,” according to Dr. 
John A. Hutcheson, vice-president 
and director of research. 

The ceremony was held on a 70- 
acre plot about 10 miles from down- 
town Pittsburgh, Pa. 

When completed in 1955, the center 
will house research activities now in 
progress and provide space for in- 
creased research. In addition to the 
laboratories and offices, the structure 
will house an auditorium, cafeteria, 
and technical library. 


Offers Guide for 
Slum Rehabilitation 


A practical “how to do it” booklet 
on slum rehabilitation is being dis- 
tributed to political leaders and civic 
groups throughout the country as a 
blueprint for action to clean up 
blighted housing and prevent the 
growth of future slums. 

Entitled ““A New Face For Ameri- 
ca,” the booklet was prepared in the 
public interest by G. Yates Cook, 
director of the Department of Hous- 
ing Rehabilitation of the National 
Association of Home Builders. 

It is based on 13 years of first-hand 
experience in the slums of Baltimore. 

It lists these three basic steps to 
a successful program: 

1. Creation of a simplified housing 
code establishing minimum stand- 
ards of health, safety, and sanitation 
that will “put a floor of decency 
under every home.” 

2. Administration of the code 
through a special department of the 
city government, with housing in- 
spectors to check on violations and 
a Housing Court to enforce com- 
pliance where voluntary measures 
fail. 

3. Development of an aggressive 
public relations campaign to keep 
the community fully informed of 
progress of rehabilitation. Slum re- 
habilitation in any community will 
go only as far as an enlightened and 
aroused public opinion demands. 

An appendix to the booklet in- 
cludes a model housing code sug- 
gested for use by municipalities. 
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MASONITE | PRESDWOOD 


no finer material 


for hundreds 
>> Suggest and sell Masonite Presdwood® 
as the one best material for these and other jobs 
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GARAGE LININGS PORCH SOFFITS, LAUNDRY TUB 
CEILINGS ENCLOSURES 


more satisfied customers 
more repeat business 


more sales of related items _aAe 
CORNICES SLIDING DOORS 


Better hardboards for better profits 
DRY WALL ss 
a AS oO - ITE ® CONSTRUCTION TABLE TOPS 
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Dept. SBS-8, Box 777, Chicago 90, III. 


“Masonite” signifies that Masonite Corporation 
is the source of the product 


FLOORING BOOKCASE BACKS SIDING 
UNDERLAYMENT 


de 
Masonite Presdwood is your best ‘‘Leader Item”’ 
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HOUSTON FIRM IN LARGER SUBURBAN PLANT 


The new warehouse of the Republic Building Materials Co., in a 
suburb of Houston, Texas, is seen above. It affords 24,000 square feet 
of floor space, a third more than was available in the original down- 


town location. 


General manager of this wholesale firm is R. S. Cummins, seen at 
right. The Republic company handles a general line of building ma- 
terials and travels four salesmen in a territory with a three-sided 
radius of 150 miles. It operates five bobtailed trucks and a 32-foot van. 

Above-floor storage is obtained through use of loaded pallets in 
pipe-roofing racks. Resting on angle irons, the pallets are pushed into 
this storage like drawers into a desk. 

The new Republic building is 120 by 200 feet. Its dock and loading 
apron extends 50 feet from the end. Carload merchandise is delivered 
by a railroad spur. The property is large enough to permit 48,000- 


square-foot expansion if required. 


Strictly 


WHOLESALE 


LITTLE ROCK, ARK.: The Arkan- 
sas Foundry Co. has appointed 
Howard J. Johnson as manager of 
the building material department. 
He has been with the firm seven 
years. 


DALLAS, TEX.: Two building 
supply firms occupy a new 22,000- 
square-foot building here, developed 
by John Carssow. They are the Lum- 
berman’s Sash and Door Co., headed 
by Joe Fojtasek, and the Ready Hung 
Door Manufacturing Co., of wHfich 
J. D. Hall is president. 


HOUSTON: The Buie Building 
Material Co. is exclusive distributor 
in this area for Alenco jalousie win- 
dows. This is the first firm appointed 
to handle this glass jalousie, made 
by the newly-formed Albritton Engi- 
neering Corp. here. 


KANSAS CITY: Howard E. Wynn 
has been elected secretary of the 
American Sash and Door Co. He suc- 
ceeded V. E. Simms, who has re- 
tired from active participation in the 
business. Simms continues as treas- 
urer and director. 


DALLAS, TEX.: Alsco, Inc., Ak- 
ron, Ohio, manufacturer of alumi- 
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num windows and siding, has opened 
a district office and assembly dis- 
tribution warehouse here at 1831 
Levee Street in the Trinity industrial 
district. The firm will operate as 
Alsco North Texas, Inc., with Al 
Smith as president and plant man- 
ager. 


Corrulux Names 57 
New Distributorships 


The Corrulux Division of the Lib- 
bey-Owens-Ford Glass Co. has ap- 
pointed 44 new distributors for its 
corrugated translucent plastic fiber- 
glass-reinforced panels — 15 in the 
Southeast, 13 in the Southwest, 16 in 
the central region, and 13 in the East. 

The new sales outlets for Corru- 
lux in the Southeast are owned by 
six distributor firms. They include: 
Florida Glass and Mirror Co., Inc., 
and Florida Sales Co. in Miami; 
Pritchard Glass and Mirror Co., 
Miami; Fla., and Asheville, Charlotte, 
and Raleigh, N. C.; Binswanger and 
Co. in Macon, Ga., Fayetteville and 
Greensboro, N. C., Columbia and 
Florence, S. C., Richmond and Dan- 
ville, Va.; B. A. Montague Co., Inc., 
Myers, S. C.; Central Glass Co. of 
Virginia, Inc, Bristol. 

In the Southwest, new distributors 
are Karl Hansen Co., Inc., New Or- 
leans; Safety Glass Co., Corpus 
Christi, Tex.; Binswanger and Co. of 





Texas, Houston, Beaumont, Port 
Arthur, Austin, Dallas, Baytown, and 
Fort Worth; Binswanger and Co., 
Little Rock, Ark., Memphis, Tenn., 
and New Orleans, and Shreveport, 
La. 

Among the central region distrib- 
utors serving Southern and South- 
western dealers are the Louisville 
Plate Glass Co., Louisville, Ky., and 
the Parkersburg Ice and Fuel Co., 
Parkersburg, W. Va. 

The Hires-Turner Glass Co. serves 
Washington, D. C., and Wilmington, 
Del. 

Ralph W. Burdeshaw is South- 
eastern regional sales manager, with 
headquarters in Atlanta, Ga. Peter 
W. Fisher Jr., manages the South- 
west region from his Houston, Tex., 
office. 


First Steel Warehouse 
Opened in Nashville 


Quicker delivery of steel to metal- 
working plants in central Tennessee 
was instituted on July 15 from a 
new warehouse in Nashville, Tenn., 
of the Jones and Laughlin Steel 
Corp. 

The nation’s fourth largest steel 
producer and based in Pittsburgh, 
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Now you have something to attract the ‘Do !t Yourself’’ customer—and it 
doesn’t cost you a thing. AFCO furnishes everything, and you will profit by the 
sale of AFCO products and other building supplies. The ‘Do It Yourself’’ market 
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Delay! Be the first in your area with this customer-pulling promotion. For further 
details, use the coupon below. 
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Pa, for a century, Jones and 
Laughlin is the first major steel pro- 
ducer to open a warehouse in Nash- 
ville. The city is not served by a unit 
of a steel warehouse chain. 

Steel will be delivered by barge 
from Pittsburgh on the Ohio and 
Cumberland rivers—the way central 
Tennessee’s largest metalworking 
plants have received their steel 
when they could afford to wait for 
slower water shipments. 

Lou R. Webb, who has served for 
the last six years as the J & L sales 
representative in Nashville is resi- 
dent manager of the warehouse. 
Edward E. Hoehle is the Memphis 
district sales manager. 


Hard Materials Firm in 
New Jacksonville Plant 


The Atlantic Consolidated Build- 
ers Supply Co. of Jacksonville, Fla., 
soon will move into the first unit 
of a $500,000 warehouse and plant 
being built on a seven-acre tract on 
Evergreen Avenue between Four- 
teenth and Seventeenth Streets. The 
company wholesales and _ retails 
masonry and plastering materials. 

In its new location it will entirely 
separate these functions by organi- 
zation of a new company to handle 
retail sales. 

Unit No. 1 of the new plant con- 
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sists of warehouse and offices. The 
second unit, will soon provide gar- 
age and mechanical facilities for 
serving the truck fleet, to be expand- 
ed from 14 to 20 vehicles, a filling 
station, supply storage space, an eat- 
ing room for men, and shower baths. 
The third unit will be a cement 
block plant and storage warehouse. 
The fourth unit will be a ready-mix 
plant. The total floor area of the four 
units will be 75,000 square feet. 

All storage areas will have clear 
spans. All operations will be handled 
mechanically. 

Herbert M. Smullian, president 
and principal owner of the Atlantic 
Consolidated Builders Supply Co., 
started the business six years ago 
after military service. 

Among the companies whose hard 
materials he handles in volume are: 
Lehigh Portland Cement Co., Uni- 
versal Atlas Cement Corp., Southern 
Cement Co., U. S. Gypsum Co., Na- 
tional Gypsum Co., Wheeling Cor- 
rugated Co., Southern Zonolite Co., 
Keystone Sand, Merry’ Brothers 
Brick and Tile Corp., and Shands 
and Baker, Inc. 

Atlantic Consolidated will be able 
to receive either rail or boat ship- 
ments. Its new location is a short 
haul from Jacksonville docks. It is 
also close to the northern approach 
to the new Mathews bridge, which 
has saved an hour for the company’s 
trucks in hauling to some sections 
of south Jacksonville. 





WILLIAM A. BLUN has been 
promoted to advertising manager 
of the Southern States Iron Roof- 
ing Co. in Savannah, Ga. He join- 
ed SSIRCO in 1946 as assistant 
manager of direct sales. He be- 
came export sales manager and 
assistant naval stores sales man- 
ager in 1950 and assistant general 
sales manager in 1952. 
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Precision edging, careful trimming, skilful grading 


Moving along on live rollers from the band saw 
in huge slabs, Noyo Redwood meets its first 
refining process at the edger. The “Edgerman” 
deftly sizes up the slabs and adjusts the edging 
saws to get the best possible combination of 
widths. Then the lumber flows on to the trim- 
mer where the “Trimmerman’”’ gets the best pos- 
sible combination of lengths. Then on to the 
“green chain”! Here we see Quality Control in- 
tensified as a constant ‘‘stream” of lumber flows 
on an endless chain belt before the sharp, 
searching eyes of trained graders and inspectors. 
LOS ANGELES 


117 W. 9th Street 
TRinity 2282 


CHICAGO 
228 N. LaSalle St. 
CEntral 6-1172 


SAN FRANCISCO 
620 Market St. 
SUtter 1-6170 


len. | grading for Noyo Quality Control. 


NOYO 





QUALITY CONTROLLED 


Skill and 
training play 
their part 


as the’'Edgerman”’ 
selects widths. 


@ Sawn, edged and 
trimmed to produce the 
best out of the log. 


@ Inspected and graded 
for consistent, depend- 
able, uniform quality. 


@ Scientifically seasoned 
to meet specifications 
called for. 


Every piece of Noyo Redwood is individually 
inspected on both sides and grademarked in 
accord with C.R.A. grading regulations. The 


“green chain” process 
is an example of the 
thoroughness that 
keeps Noyo Redwood 
“Quality Controlled” 
to measure up to the 
specifications and ex- 
pectations of your 
customers. 
NEW YORK 


2735 Grand Cent. Term. 
MUrray Hill 9-5189 


Union LUMBER COMPANY 
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FARMERS AND MANUFACTURERS 
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@ Surfaced and run to 
pattern by unexcelled 
planing facilities. 


@ C.R.A. grademarked, 
assembled and shipped to 
you under careful 
scrutiny to insure satis- 
fied customers. 


























REGIONAL SALES 
REPRESENTATIVES 







In order to provide prompt, 







efficient ‘‘on the job” service, 






Union Lumber Company 





maintains carefully selected 





and trained sales representa- 






tives across the nation. Con- 






sult your local directory or 






write to our nearest office. 






Member: California 
Redwood Association 
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KANSAS 


CIMARRON: Homer Bunnell, who 





DEALERS in the NEWS 





has managed the Anawalt-Campbell 
yard for 13 years, recently retired 
after 47 years in the lumber industry. 
He first joined the J. R. McCurdy 
Lumber Co. in Dodge City. When 
the firm. sold out to the Anawalt- 
Campbell chain in 1908, Bunnell re- 
mained with that firm. His post here 
was filled by Delbert (Red) Mc- 
Alpine, who was transferred from 
Dodge City. 


OLATHE: Mrs. Althea L. Vieregg 
was married recently to Clare J. 


Cowley. He has been in business here 
for many years and is president of 
the Cowley Lumber and Hardware 
Co. 


SALINA: The Prague Lumber Co., 
of Enid, Okla., has bought the Kauf- 
man Lumber Co. here. Jack Kauf- 
man, owner, said he had no im- 
mediate plans. 


MANKATO: Harold E. Peterson 
is now manager of the Midwest Lum- 
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This is a National Window Unit the 
way it arrives on the job. Glazed sash, 
weatherstripping, sash balances are 
all in place in the frame. Just uncrate 
the window and it’s ready to be 
popped into the rough opening in the 
wall. It’s complete in one package for 
one single delivery. Only semi-skilled 
labor needed to put up a handsome 
job in a hurry. Savings in time, trouble, 
labor-costs: tremendous! 


National Window Units are put to- 
gether at the factory by experts! That 
means the sash stays UP without props 
or wedges; comes DOWN tight with- 
out rattling or letting in the wind. 
Never any callbacks on NATIONAL 
WINDOW UNITS. 
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jobber, or write us 
for his address. 


NATIONAL WOODWORKS 
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ber Co. here. He formerly was as- 
sistant manager of the Home Lum- 
ber Co. in Junction City. He has 
worked for lumber yards in Junction 
City since he graduated from high 
school in 1934. 


ESBON: The Hardman Lumber 
Co. recently bought the Hendricksen 
Lumber Co. here. It has moved part 
of the merchandise to its yards in 
Burr Oak, Lebanon, and Beloit. No 
future plans for, the Hendricksen 
plant have been announced. 


FLORIDA 


SANFORD: R. W. (Bob) Williams, 
who operates the Oviedo Lumber 
and Supply Co., has bought Miami 
Springs, on the Wekiwa river. The 
track of land includes about 75 acres. 
He plans a large development in the 
future, with waterfront lots and 
swimming pools available where lots 
are not on the water. 


BOYNTON BEACH: The hand- 
some new store and yard of the Gulf 
Stream Lumber Co. was formally 
opened to the public on June 27 by 
local officials and owners from 
Akron, Ohio. The new building sup- 
ply firm occupies over 12 acres on 
U. S. Highway No. 1. Its warehouse 
will accommodate 2 million board 
feet of lumber. Keith Kane, veteran 
lumber merchant from Akron, is 
vice-president and general manager. 
Harold Graves is president, Harold 
Graves, Jr., secretary, and William J. 
Snyder, treasurer. 


LEESBURG: A. D. Rosier, owner 
of the Leesburg Builders Supply, has 
bought the Lake County Canners 
warehouse near Eustis to serve as a 
warehouse for his building supplies. 
The warehouse has 38,000 square feet 
and is situated on a 17-acre site. 


TENNESSEE 


LOOKOUT MOUNTAIN: W. Jay 
Willingham was burned severely re- 
cently in an explosion and fire 
aboard a boat. He is president of the 
Willingham Lumber Co. The 32-foot 
boat burned and sank after it was 
cut away from its moorings. 


MISSISSIPPI 


SHELBY: The Shelby branch of 
the Virden Lumber Co. has been sold 
to the Denton family. The firm is 
now operated as the Denton Lumber 
Co. 


RIPLEY: The Ripley Lumber Co. 
and the Howell Lumber Co. are co- 
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e have put Cumberland Masonry Cement 


in several outstanding jobs”’ 


( MR. A. J. RIVERS, Owner 
ACME BLOCK AND CONCRETE 
( HARRIMAN, TENNESSEE 


COMPANY 
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MUNICIPAL BUILDING, HARRIMAN, TENNESSEE; Bianculli & Palm, Chattanooga, Architects; Waddell Construction 
Company, Donelson, Tennessee, Contractor; Acme Block and Concrete Company, Harriman, Tennessee, Dealer 








Ohictentive is the word for 
Cumberland Masonry Cement. It’s outstand- 
ing in beauty . . . and in performance. 
Morta> made with Cumberland Masonry 
Cement is very easy to work with and it gives 
you stronger, tighter joints. Fine construction 
throughout the South testifies every day to the 
high quality of Cumberland Masonry Cement. 


PORTLAND CEMENT COMPANY. 


Chattanooga Bank Building — « > 


But that’s not all. Cumberland mortar has 
a pleasing light color that actually adds to the 
natural beauty of the masonry units. And 
Cumberland keeps its color through years of 
weathering. 

In every way, Cumberland does a better job. 
Make your next job outstanding, with Cumber- 
land Masonry Cement. 


PC 





Chattanooga 2, Tennessee 





— High Early Strength — An Extraining — TMasomy 


Any quantity of Cumberland Masonry Cement wili be shipped in mixed carloads with other types of Cumberland Cement, 
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operating with the Lions Club and 
the G. M. and O. railroad to sponsor 
a forestry contest. Open to boys of 
school age, it will promote greater 
fire protection for American forests. 
Cash prizes will be awarded. 


OKLAHOMA 


McLEOD: Lee Melton has been 
appointed manager of the Davidson 
and Case Lumber Co. here. His ap- 
pointment followed the recent death 
of J. O. Motsenbocker. Melton held 
the job for 10 years before joining 
the Bank of Commerce. He also 


served the Davidson and Case chain 
at the Yarrah yard for five years. 


SENTINEL: O. B. Garrison has 
been named manager of the Antrim 
Lumber Co. here. He _ replaced 
George Richards, who resigned. Gar- 
rison has been assistant manager in 
Hobart for 12 years, except for two 
years in the armed service. 


WEATHERFORD: Roy T. Good- 
win is new manager of the Davidson 
and Case Lumber Co. here. He has 
been affiliated with the firm since 
1936. He succeeded Henry L. Brown- 
ing, who retired after 43 years with 
the company. 
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Clay is mighty durable... 
and so is Dickey Clay Pipe 


Clay is mighty lasting material. You can grind it, wash it, 
burn it, soak it in caustic alkali, boil it in acids. But when 
you finish... you still have clay. It isn’t any accident that 
mankind's oldest relics are made of clay. Now to this basic 
ingredient, add Dickey’s modern technological skill, and you 
get a brand of clay sewer pipe that outlasts the house it 
serves. Stress these facts to your customers. Sell it by name: 


Dickey Clay Pipe. 


If it’s made of clay it’s good... 


Dickey Sanitary 
SF Viet CIE Azo OUE-Nim a0 h ol-) 


ALWAYS IN DEMAND 





= 
de a 


os 


= 4 





Dickey Clay pits are carefully located where ideal 
clays are found for high strength and durability. 
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if it’s made by Dickey it’s better 


W. S. DICKEY 
CLAY MFG. CO. 


Birmingham, Ala., Chattanooga, Tenn., 
City, Mo., Miss., 


San Antonio, Tex., 


Kansas Meridian, 





Texarkana, Tex.-Ark. 








TAHLEQUAH: J. S. McClure has 
been made secretary-manager of the 
Oklahoma Lumber Co., which re- 
cently changed hands. He previously 
was connected with the Rounds and 
Porter Lumber Co. 


NORTH CAROLINA 


HENDERSON: The Alex S. Wat- 
kins, Inc., building supply firm re- 
cently celebrated its 25th year of 
successful business. The occasion was 
announced by a full-page newspaper 
advertisement that pictured chief 
personnel and thanked Henderson 
vicinity customers for their patron- 
age. 


SILER CITY: The Shoffner Supply 
Co. has been granted a charter to 
sell building materials. Authorized 
capital stock was listed at $100,000. 
Incorporators are J. E. Spence Jr., 
E. E. Shoffner, and B. L. Spence. 


ARKANSAS 


TEXARKANA: The Two States 
Lumber Co. has moved its yard to a 
new location. It now has a larger, 
more modern office and display area. 


CAMDEN: G. J. Farabough, own- 
er of the Camden Lumber Co., is 
new president of the Rotary Club. 


TEXAS 


DALLAS: Charles T. Boyle was 
honored recently with the Optimist 
Club’s President’s Award “for out- 
standing service.” He is a past presi- 
dent of the club and is vice-president 
of the North Texas Lumber Co. in 
Richardson. 


PARIS: Harry Fry has purchased 
the interest of his father, J. R. Fry, 
in the Fry Lumber Co. The elder 
Fry will devote full time to his 
trucking business. The younger Fry 
has been active in the business since 
his return from military service... 
Duran Davis is new assistant man- 
ager of the Temple Lumber Co. here. 
He succeeded Morgan Hill, who was 
promoted to manager. 


ODESSA: Cullen Aiken, of the 
Cameron Lumber Co. entertained 
members of the Odessa Rotary Club 
recently with an account of his new 
“invention” — a device to squeeze 
blood out of a turnip. 


COMMERCE: T. O. Lafferty is 
new assistant manager of the Martin 
Lumber Co. He had served the Lyon- 
Gray chain of yards for 41 years, 
before owners sold their yard here 
to the Martin firm. 


ENNIS: As a gift to the hospital, 
the McKee Lumber Co. has redeco- 
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Texaco is 














FOR NEW CONSTRUCTION. When you see to it that a new 


home or other — building is “topped off” with a FOR RE-ROOFING. Millions of squares of Texaco have been 
Texaco asphalt shingle roof — you are selling lasting j applied “right over the old shingles.” And there's a 
protection and beauty. You are also building long- Texaco shingle — individual, strip or interlocking to 
lasting customer satisfaction. That’s good business for fit every job. The re-roofing market is big, profitable 
the builder — and for you. and Texaco fits it toaT! 











FOR EVERY ESSENTIAL ROOFING NEED — there is a high qual- 
ity Texaco asphalt roofing product — shingles, roll 
roofings, sidings, coatings, cements, asphalt saturated 
felt, solid roofing asphalt. All are basically asphalt 
and made by one of the world’s largest producers of 
asphalt — Texaco. 


FOR FARM BUILDINGS, to protect the home, barns, other 
buildings housing valuable stock and equipment. 
Texaco asphalt shingles and roll roofings are well 
known for quality by farm and ranch owners through- 
out the South and Great Southwest. 












... the name that millions 
know and trust 


XACO 


Asphalt 
Roofing Products 


THE TEXAS COMPANY 





MEMBER OF THE ASPHALT ROOFING INDUSTRY BUREAU 
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rated a room at the Ennis Municipal 
Hospital. 


AUSTIN: The Optimist Club has 
made available five sailboats for use 
by boys in this area. The Stripling 
Blake Lumber Co. and the Dobbins 
Lumber Co. both helped finance the 
project. 


OLTON: The Higginbotham-Bart- 
lett Lumber Co. has a new brick and 
tile office building. Located behind 
the old building, it measures 46’x70’. 
Carrol Cox is manager of this 
branch. 


HOUSTON: The Capital Avenue 
Lumber Co. recently filed articles to 
change its corporate name to the 
L. E. A. Lumber Co., Inc. 


BOWIE: Nathan B. Gary, of the 
Cary-Nees Lumber Co. here, has 
been elected treasurer of a new trade 
association, known as the National 
Oil Field Mud Distributors, Inc. 
Zeke Fowler, of the Kaffie Lumber 
and Building Co., Corpus Christi, is 
the organization’s secretary. 


PAMPA: The general office of the 
White House Lumber Co. has been 
moved here from Miami. Ben Tepe 
and Buck Worley moved with the 
organization. The firm was started 
in 1898 and was first known as the 
Tepe-Hoover Lumber Co. 


COMMERCE: Many visitors at- 
tended the “open house” of the 
Martin Lumber Co., which celebrat- 
ed the firm’s moving to a new loca- 
tion at 908 Main St. The company 
added a stock of wallpaper and now 
carries one of the largest paint stocks 
in northeast Texas. J. O. Blanton 
has managed the yard for 13 years. 


DALLAS: A new lumber yard has 
been opened in the Red Bird addi- 
tion, to be known as the Red Bird 
Lumber Co. Al J. Smith Jr. is 
general manager, and Charles W. 
Kemp is owner. 


SOUTH CAROLINA 


BATH: The McNamee Lumber Co. 
has been granted a charter of in- 
corporation. Robert T. Vanderbilt, 
New York City, is president. 


KENTUCKY 


SCOTTSVILLE: Earnest G. John- 
son has bought out the interests of 
his brothers, W. O. and Y. O. John- 
son, of Lafayette, in the Johnson 
Brothers Lumber Co. here. The 
mame has been changed to the 
Johnson Lumber Co. Associated with 
“Pop” Johnson in the business are 
his son-in-law, Norman Simmons, 
and Delbert Meador. Simmons is as- 
sistant manager and Meador con- 
tinues to serve as mill foreman. John- 
son has managed the business since 
it was established 25 years ago. 
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ALABAMA 


JASPER: Lacy Kirkpatrick and 
Jimmie Jones have bought the 
Brown Lumber and:-Supply Co. from 
Howard Brown. The partners operate 
the business under the name of J 
and K Lumber and Building Supply 
Co. Kirkpatrick is manager, while 
Jones continues to run the Family 
Loan Service. Howard Brown has 
gone into the general contracting 
business. 


OZARK: Ralph L. Daughtry has 
bought the Ozark Building Material 
Co. and manufacturing interests here 
and in Enterprise from the Yost- 
Blackwell Lumber Co. 


MISSOURI 


WASHINGTON: The Harris Lum- 
ber Co. recently bought the Home 
Builders Supply Co. and its entire 
stock. 

NORTH KANSAS CITY: The 
Dierks and Sons Lumber Co. branch 
here has nearly doubled its floor 
space in a recent modernization pro- 
gram. It now is the largest in the 
chain. 

HAYTI: A. B. Rhodes and his son, 
Bill Rhodes, have bought the Cut- 
singer-Rhodes Lumber Co. It now is 
known as the Rhodes Lumber Co. 

MOREHOUSE: The Himmelberger 
Harrison Manufacturing Co. has add- 





ADVERTISING GATE DOES DOUBLE DUTY 


This aluminum gate effectively closes in the Bob Fraley Lumber Co. at 

night. At the same time, it advertises the fact that this Ardmore, Okla., 

sells gates for farm and ranch use. A sign on the gate tells customers “We 
Sell and Recommend Air-Craft Aluminum Life-Time Gates.” 


To boost sales of heavy-duty aluminum gates for home, farm, and ranch 

use, the Clay Building Material Co. in Stephenville, Tex., displays a sample 

with “authorized dealer” sign on a busy U. S. highway in that town. Such 

aluminum “life-time” gates are now fabricated in factories in Mineral Wells, 

Tex.; Waynesboro, Va.; Collierville, Tenn., and Dublin, Ga., as well as nine 
other communities in the nation. 
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HARDWOOD 
FACED 
od DA fete)» 


4 


| backed by the 


APMI 


QUALITY 
TRADEMARK 


; Plywood Mills is now producing hardwood 
faced plywood in BIRCH and LAUAN MAHOGANY. Panels 
are available in standard thicknesses and sizes. 

These SOLID CORE hardwood faced panels are top quality. 
Like all plywood carrying the APMI trademark, the new panels 


are manufactured to the highest construction standards. 
Associated has learned, through more than 30 years of ply- 
wood experience, not to introduce new products until they 
could pass the toughest tests. These hardwood faced panels 
are right—and ready for you. 
Your nearest Associated sales warehouse will gladly show 
you samples and provide full information. Your inquiries 


are welcomed. 





BRANCH SALES WAREHOUSES: 


4268 Utah St., St. Louis, Mo. 

4814 Bengal St., Dallas, Texas 
4003 Coyle St., Houston, Texas 
1026 Jay St., Charlotte, N. C. 
Worley Road, Greenville, S. C. 
925 Toland St., San Francisco, Cal. 
Eugene, Oregon 

Willamina, Oregon 


SALES OFFICES: 


31 State Street, Boston, Mass. 
595 E. Colorado St., Pasadena, Cal. 


ASSOCIATED PLYWOOD MILLS, Inc. 


GENERAL OFFICES: EUGENE, OREGON 
PLYWOOD PLANTS AT EUGENE AND WILLAMINA, OREGON 


LUMBER MILL AT ROSEBURG, OREGON 
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ed a new lumber storage shed. It is 
180’x80’ and has a capacity of 500,000 
board feet. 


MOBERLY: J. G. Dulany, owner 
“and founder of the J. G. Dulany 
Lumber Co., recently sold his busi- 
ness to Kenneth Kerr and his wife. 
Kerr has been an employee of the 
firm for 22 years. 


SPRINGFIELD: Ralph Bowser, 
manager of the Springfield Mill and 
Lumber Co., helped organize a per- 
manent group to protest odors from 
the city’s Southwest disposal plant 
and the city dump. Bowser was nam- 
ed secretary-treasurer of the group. 


HIGGINSVILLE: The Higginsville 


Lumber Co. recently held a “grand 
opening” to introduce its new build- 
ing that covers an area of 2,878 
square feet. The Hicks-Brown Lum- 
ber Co. purchased the yard here in 
May, 1951, when it was operated as 
the Schoppenhorse Lumber -Co. 


LOUISIANA 


ALEXANDRIA: The Cappel Lum- 
ber Co. recently opened here to sell 
retail building materials. It is on 
MacArthur Drive. 


MONROE: A new building supply 
firm has opened here, the Charles 
Building and Supply Co. A recent 





It’s profitable for you, the owner and 
your builder customers when Complete 
Window Units are used—proved for many 
years on millions of projects. Here’s why: 


e There’s no waste of materials caused 
by incorrect estimating and faulty 
assembly 
By eliminating fabrication on the job, 
there’s a big saving in labor 


e They assure better, more accurate work 


Published in the interest of 
better and more economical 
building construction. 


Wy fe 


METAL WEATHERSTRIP CORP. 
6343 ETZEL AVE., ST. LOUIS 14, MO. 


Everybody gains when you recommend 
the use of Complete Window Units as- 
sembled by your jobber or at the mill. 
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e Completion dates are easier to meet 


e The owner gets more for his money in 
sounder, more satisfactory construction 


eed the 
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Suy Them From Your 
Sach aud Door Jobber 





advertisement announced that “We 
specialize in quality lumber, mill- 
work, building supplies, and hard- 


” 


ware. 


OBITUARIES 


CHARLES CLARK FERRELL, 29, 
Lebanon, Ky., lumber dealer, was 
killed July 10 in an automobile ac- 
cident. His car left the road and 
crashed into a stone wall. He leaves 
a wife, daughter, father, and step- 
mother. 


CHARLES EDWARD CATHEY, 86 
who had operated the Cathey Lum- 
ber Co. in Charlotte, N. C., for over 
40 years, died June 15 after a long 
illness. He also was associated with 
J. H. Wearn and Co. He leaves a 
wife, daughter, and five sons. 


R. M. PRITCHARD, 74, retired ex- 
ecutive of the T. M. Deal Lumber 
Co., Wichita, Kan., died in June. He 
joined the Deal organization in 1923 
as head accountant and later became 
vice-president and secretary of the 
company. He retired in 1952. He is 
survived by his wife. 


SAM STERLIN BEAVER, 62, owner 
of the Beaver Lumber Co. and the 
Beaver Garage in Danville, Va., died 
June 20. His wife survives him. 


J. MOSES PAYNE JR., salesman for 
the Hibbler-Barnes Co. in Chatta- 
nooga, Tenn., died June 29 of a heart 
ailment. He once owned his own 
building supply firm. Surviving are 
his wife, son, and two daughters. 


JESSE BAKER HUNT, 64, president 
of the J. B. Hunt and Sons building 
supply firm in Raleigh, N. C., died 
July 2. He was a past president of 
the Raleigh Shrine and past chair- 
man of the Salvation Army board of 
directors. He leaves a wife, two sons, 
and two daughters. 


THEODORE RUDOLF BOWEN, 
former secretary-treasurer of the 
East Coast Lumber Co., in Water- 
town, Fla., died in Lake City recent- 
ly. He leaves a wife and daughter. 
HARRY G. DEAN, of the George C. 
Vaughan Lumber Co., Houston, Tex., 
died June 3 of a heart ailment. He 
was with the Trinity Lumber Co. in 
Houston for 35 years, resigning as 
sales manager in 1946. 


BARTH E. SHEA JR.., director of the 
Savannah branch operations of the 
Southern States Iron Roofing Co., 
died July 23 at his summer residence 
on Whitemarsh Island, near Savan- 
nah, Ga. He leaves a wife, son, and 
daughter. 

JOHN ROBERT LEE KEIG, 68, died 
in Silsbee, Tex., recently. He headed 
the tie and piling division of the 
Kirby Lumber Co. from 1923 until 
his retirement in 1951. 
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Hal's HUNCHES 


New items dealers may find 
profitable to sell - - or use 








DOUBLE-DUTY STAPLER. The 
new Bostitch wire box stitcher has a 
duplex head designed to drive two 
staples at once. It makes possible 
continuous high-speed stapling of 
large corrugated and solid fiber car- 
tons. 

Write for 298. Use coupon page 70. 


HAND SANDING BLOCK. The 
“3M” all-rubber hand sanding block 
is used for both dry and wet sand- 
papering. It is used with 1%” x 9” 
sheets of home and shop sandpaper 
to sand flat surfaces, narrow edges, 
and inside or outside curves. 
Write for 299. Use coupon page 70. 


DRILL KITS. The model 114 Porter- 
Cable drill kit includes a 4” electric 
drill, 13 high-speed twist drills for 
wood or metal, horizontal drill stand, 
4” wire wheel brush, 3” buffing 
wheel, and 3” grinding wheel for 
contact grinding and implement 
sharpening. The Model 113 kit in- 
cludes the drill, four twist drills. 5” 
rubber back-up pad with three 
abrasive discs, and lambs wool buff 
for floors, furniture, or car. 

Write for 300. Use coupon page 70. 


NEW SIDING PATTERN. Celotex 
has introduced an improved design 
in its Celostone insulating siding 
panels. The “stones” of the new Lite- 
Line Celostone are longer and nar- 
rower to show greater resemblance 
to ashlar stone coursing used in ex- 
pensive modern homes. 

Write for 301. Use coupon page 70. 


JALOUSIE DOOR. The Quincy jal- 
ousie door offers the advantages of 
both door and window. Made of 
aluminum, the unit provides a self- 
storing storm door, eliminating re- 
moving screens and placing storm 
panels. Doors can be locked from 
either inside or outside. 

Write for 302. Use coupon page 70. 


LARGER PAINT ROLLER. A larger 
paint roller, the Essex Super Dip 
Roll-A-Painter, has a 3” diameter to 
cut splash, drip, and spray to a mini- 
mum. It comes in 7” and 9” lengths. 
A choice of surface fabrics includes 
dynel and mohair for oil, rubber, 





DO YOU WANT more in- 
formation on any of these 
new products? Just mail 
the coupon on page 70 
after circling the product 
number shown with item. 











and water-base paints and enamels; 
wool for oil-base paints, and frieze 
for texture painting. Covers are 
easily removed. 

Write for 303. Use coupon page 70. 


PLASTIC CABINETS. The Atkins 
Duo-Glide medicine is made of 
wood with a plastic covering for long 
wear and easy cleaning. It has 9 
lineal feet of adjustable shelf space. 
As a companion piece, Atkins offers 
a hamper-style vanity, finished inside 
and out with laminated plastic. Two 
drawers are under the lavatory and 
a small secret drawer is on the vanity 
side. 

Write for 304. Use coupon page 70. 


EXPANSION DRILL. The Bulldog 
self-drilling expansion shell is used 
to drill its own hole and then expand 
to fasten firmly in concrete, brick, or 
stone. It consists of two parts, the 
shell and expander plug. It provides 
fire-safe anchorage in 12-50 seconds. 

Write for 305. Use coupon page 70. 


AREA WALL. Bostwick area walls 
are intended for use on homes and 
other small structures where base- 
ment windows are below ground 
level. They are made in three sizes 
—11”, 17”, and 23” high—from 16- 
gauge galvanized steel. Standard 
width is 37”. 

Write for 306. Use coupon page 70. 


PRE-FAB RAILINGS. The Lawrence 
prefabricated railings are designed 
for “do-it-yourself” installation. They 
come with standard fittings or one- 
piece welded construction. A “soc- 
ket-pocket” anchors railings to the 
floor, with posts bolted to the socket- 
pocket rather than to the floor. Rail- 
ings are made in chrome, stainless 
steel, or aluminum. 

Write for 307. Use coupon page 70. 


WINDOW WEATHERSTRIP. The 
Hettinger Triple Seal line of com- 
bination spring sash balances and 
metal weatherstripping now includes 
a new one-piece side weatherstrip, 
covering the full jamb of double- 
hung windows. It is roll-formed from 
special spring-tempered aluminum 
alloy to provide smooth-running 
channels for sash. 

Write for 308. Use coupon page 70. 


ELECTRIC WALL PLATES. New 
General Electric plastic wall plates 
for electrical fixtures have a smooth 
contour that eliminates dust-catch- 
ing grooves. Made in brown and 
ivory shades, the line includes single 
tumbler switch plates for 1-, 2-, and 
3-gang installation; l-gang single 
and double outlet plates, 2-gang 
single tumbler switch and twin out- 


SOUTHERN BUILDING SUPPLIES for AUGUST, 1953 


let plate; 1-gang telephone and 1- 
gang blank plates. 
Write for 309. Use coupon page 70. 


FLOOR SANDING PAPER. Red-I- 
Cut floor paper is a new product 
with a backing material especially 
designed for floor paper use. It pro- 
vides faster action, longer life, and 
greater ease of handling. Its flexi- 
bility eliminates premature breaks 
that occur at the jaw location. 
Write for 310. Use coupon page 70. 


HEAVY-DUTY PORTABLE SAW. 
The model 687 Skil Homebuilders 
saw is a new 714” professional-type 
model for carpenters, contractors, 
and home handymen. It adjusts for 
depth of cut from 1/16” to 2-3/8” and 
for bevel cutting up to 45 degrees. 
This portable electric saw weighs 
only 13% pounds. 

Write for 311. Use coupon page 70. 


SLIDING DOOR CABINET. A new 
bathroom cabinet, the Westwood 
model SD-PL, has twice the cabinet 
space found in many similar cabinets. 
Two polished plate-glass mirrors are 
framed in stainless steel molding. 
The sliding door is “suspended” for 
easy operation and for no dirt-catch- 
ing sliding door channel on the bot- 
tom shelf. 

Write for 312. Use coupon page 70. 


POCKET “DRAFTING MACHINE.” 
The Tractograf permits the user to 
draw any number of angles from 
zero to 180 degrees without turning, 
sliding, or moving the instrument. A 
magnifier over the registration marks 
gives clear, hairline adjustment. Only 
2” wide and 7” long when set at 
zero, it is carried in the shirt pocket. 
It retails for $1.95. 

Write for 313. Use coupon page 70. 


HYDRAULIC CEMENT. Sta-Dri In- 
stant Water-Stop, a white hydraulic 
cement, now features a new wrapper 
on the container, designed to increase 
impulse sales. Large type announces 
that the product “plugs holes and 
cracks in all masonry.” It is now of- 
fered in a new one-pound size, in 
addition to the four-pound package. 

Write for 314. Use coupon page 70. 


RANCH-STYLE LIGHTING. A new 
line of Markel lighting fixtures is 
especially designed to complement 
ranch-style homes. The variety of 
designs provide choices for different 
rooms in the house and porches, yet 
are tied together by the same deco- 
rative motif. Made with shades of 
non-breakable plastic, they feature 
decorative brass and black metal 
touches. 

Write for 315. Use coupon page 70. 
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FOLDING ATTIC STAIR 


Each corner of the new Century 
Safety Fold attic stair is braced for 
long, sturdy operation. The spring 
operates off the frame over the 
break-bearing instead of the door, 
eliminating possibility of the door 
flying up suddenly. The arm operates 
with a sleeve bearing. 

Treads are 41%” wide. Four beads 
center each tread to assure firm foot- 
hold. There are no exposed hinges 
on the ceiling when the unit is in- 
stalled. 

Write for 319. Use coupon below. 


PEEPHOLE CHIME 


The Auth Metropolitan model 890 
non-electric door chime has a one- 
way mirror used as a peephole by 
occupants inside the house. 


This two-note chime is actuated by 
a mechanical push button. The metal 
escutcheon plate containing the push 
button and one-way mirror mounts 
on the outside of the door, with the 
chime unit mounted directly behind 
it on the inside. All screws are con- 
cealed. The front features a card- 
holder for resident’s name card. 

Write for 320. Use coupon below. 


WIDER ALUMINUM SHEET 


New Reynolds corrugated aluminum 
sheets for roofing and siding are 48” 
wide, compared to the former 26” 
width for roofing and siding, and 35” 
width for industrial use. 

Since the wider sheets require 
fewer laps, they save both material 
and labor. The sheets are embossed 
for better diffusion of reflected light 
and reduction of surface scratches 
that show. 

Write for 321. Use coupon below. 


IMPROVED WALL PAINT 


A new paint resin developed by 
Truscon several years ago for pro- 
tective coatings, Devran is now being 
used in a new paint, called Paratex 
wall coating with Devran. 

This new coating leaves a self- 
sealing film that bridges over hair 
checks and porous spots. One coat is 
usually sufficient, and a gallon is 
said to go farther than ordinary 
paints. The tough coating is easily 
washable and will not absorb dirt. 
It is applied with brush or roller. 

Write for 322. Use coupon below. 


FOLDING DOOR 


A new fabric-covered folding door 
for homes and offices, the Wonder- 
Fold, features vinyl-plastic coverings 
that bear the Good Housekeeping 
seal of approval. 

These coverings are said not to 
peel or crack. They have a leather- 
like texture and come in red, gray, 
green, off-white, and mocha. 

The exclusive “W” fold creates a 
lighter, less bulky, yet sturdy folding 
door that stacks smaller. The door 
is said to be priced below average 
market price for comparable models. 

Write for 323. Use coupon below. 


“JIFFY” CUSTOM PAINT 


Martin-Senour recently unveiled an 
automatic color dispensing machine 
that produces any one of thousands 
of colors in a few seconds. It is 6’x3’, 
and 6%’ high, sized to fit a typical 
paint dealer’s showroom. 

The machine provides the same 
custom colors now produced by 
Martin-Senour Nu-Hue color bars. 
It will duplicate any selected color 
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Residence roofed with “Century” +30 Surf Green asbestos-cement shingles. 


BEAUTIFUL ROOFING! PROFITABLE ROOFING! 
\l v 








ASBESTOS-CEMENT ROOFING SHINGLES 


entury” shingles appealing. K& M makes 


SELL “Century” shingles—a profitable roofing material I ind ‘‘¢ 
different stvles and in several attractive 


that appeals to both home owners and builders. To the 
home owner “Century” shingles offer durable beauty at rious surface textures and butt lines. 
low cost. To the builder the a. ick ¢ “as i- : . ee ’ 
st. To the builder they mean quick ind easy appli : for the important question of cost. “Century” 
cation, and certain customer satisfaction. Here’s why: are ly economical because they go up quickly 
: poy ; ause thev never need protective paint, 
As far as durability goes, these asbestos-cement shingles ; t. 
ents ; ; ‘cause they require virtually no maintenance, because 
are almost stone-like in their permanence. They resist CRE ste] 
: ; : a they last indefinitely. 
sun, rain, vermin, and insects. Temperature changes 
won't harm them. They won’t burn, rot, or corrode. In short, there isn’t a better roofing value anywhere! 
\sk the K& M distributor in your area to show you the 
As for beauty—well, vou have only to see these attrac- f; ‘lling line of ““Century”’ asbestos-cement shingles, 


tive shingles gracing a fine home to appreciate why home further information. 


AMERICA’S FIRST MAKER OF ASBESTOS-CEMENT SHINGLES 


KEASBEY & MATTISON 
COMPANY ¢ AMBLER « PENNSYLVANIA 
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or shade without deviation in a mat- 
ter of seconds. With a few hours of 
training, nearly any employee can 
operate the machine. 

Write for 324. Use coupon page 70. 


WINDOW VENTILATORS 


Two new models—in 16” and 20” 
sizes—have been added to the Berns 
Air King line of window fans. Both 
are electrically reversible. 

The 16” model is rated at 2000/1550 
CFM. The 20” model’s rating is 
3000/1950 CFM. 

Write for 325. Use coupon page 70. 


BATHROOM FIXTURES 


The American-Standard line of bath- 
room fixtures now includes six new 
lavatory models and two water closet 
styles. 

The vitreous china lavatories have 
washing areas wider at the front and 
larger soap dishes cast in on both 
sides. 

Distinctive styling on the front 
apron of the lavatories is repeated 
on the tank cover of the water 
closets. All new fixtures are made in 
several colors to match American- 
Standard tubs. 

Write for 326. Use coupon page 70. 








Monlite ot for Now ( Contiudtion, 


Wainscot and tub area are Rose De Brignoles 
Marble Panel. Wall at right (not shown) is Natu- 
ral Walnut Woodpanel with matching mouldings. 


Zoo ! 


This beautiful bathroom has a four foot wainscot 
of Verdi Antique Marlite Marble Panel for per- 
manence and easy cleanability. 


Beautiful “Country Estate Homes” in Midwest City, Okla- 
homa, sell faster with modern divided bathrooms of Marlite 


prefinished wallpanels. 


W. P. Atkinson, builder of these popular homes, is one of 
the originators of the famous “trades secrets” house, Mr. 


Atkinson, past president of NAHB, states: 


“We have chosen Marlite for our smartly designed homes because 
of its beauty, economy, and easy-to-clean qualities, 


“Three of our model homes featuring Marlite in the bathrooms 
have been open to the public for the past sixty days, and you will 
be glad to know that our bathrooms have been the talk of the 


town,”’ 


With a million “starts” scheduled for this year alone, new 
construction is an important market for Marlite. Get your 


share of this business by contacting 
the builders in your area. Tell them 
about Marlite’s economy, beauty, low 
maintenance, and easy installation. 
That’s the way to increase your sales! 


MARSH WALL PRODUCTS, INC. 
Dept. 897 Dover, Ohio 
Subsidiary of Masonite Corporation 


Marlite 


PLASTIC-FINISHED 
WALL AND CEILING PANELS 





WIDER SMOOTH BOARDS 


Eliminating much of the warpage 
inevitable in wider boards, Flajo 
Board is made by edge-bonding 
random-length boards together with 
growth rings in natural opposition. 

Boards first are kiln-dried with 
exacting care, run through a straight- 
line rip saw to eliminate imperfec- 
tions, then joined by a new high- 
frequency dielectric process. It uses 
urea resin to bond _interior-use 
boards and resorcinol resin for ex- 
terior-use boards. 

Flajo Board comes in widths from 
12” to 40” and in lengths from 2’ to 
16’. Available thicknesses are 1”, 
14%”, 1%”, and 2”. Dressing is as 
follows: 12” to 13%” S2S, S4S, or 
S3SNIE; 14” and wider, S2S. All end 
grain is sealed to prevent checking. 

Stair treads with nosing in all 
popular sizes are available. 

Write for 327. Use coupon page 70. 


“TWO TONE” SIDING 


Flintkote’s new Color Line insulat- 
ing siding is embossed with stria- 
tions that completely conceal vertical 
joints. Its dark color striations on a 
contrasting lighter background give 
it a two-tone effect. 

Made in Narro-Lap widths and 
shake size, Color Line comes in gray, 
green, red, and brown. 

Write for 328. Use coupon page 70. 


MASONRY COATING 


Concrete asbestos stucco coating is 
a new moisture-repellent coating 
especially for protecting concrete 
block, stucco, and asbestos shingle 
exterior surfaces of buildings from 
severest weather conditions. 

It seals the surface so that mois- 
ture and dust particles can not get 
in. It is developed to expand and 
contract with climatic changes. Ap- 
plied with brush, sprayer, or roller, 
one gallon covers about 300 square 
feet. It is readily washed with the 
garden hose. 

Write for 329. Use coupon page 70. 


WALL, FLOOR COVERINGS 


Armstrong’s fall line of wall and 
floor coverings will include 16 new 
linoleum patterns, 21 new plastic 
and linoleum tile patterns, six Corlon 
sheet goods, two in Vinoflor, six in 
Quaker wall coverings, seven in 
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for better fireplaces, 


HEATFORMS' and 


recommend and sell 


FORM DAMPERS 
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HEATFORM MODEL “A” 


(shown above with part of masonry cutaway) 


HEATFORM is a double-walled 
metal unit (hearth to flue) around 
which anyone can easily build the 
masonry to complete a fireplace of 
any design. 


HEATFORM air chambers capture 
and circulate through the home a 
large amount of heat lost up the 
chimney by the old-fashioned fire- 


place. 


HEATFORM adds but little to the 
total cost of the finished fireplace. 
It consists of the firebox, throat, 
smoke dome and properly located 
damper, and thus saves labor and 


material. 


ALTERNATE 





(REAR & SIDE VIEW) 


THE ABOVE ILLUSTRATION 
SHOWS REAR AND SIDE 
VIEW OF HEATFORM Model 
“A” with outer lining re- 
moved. Arrows demonstrate 
air circulation through heat- 
ing chambers and contact of 
air to all heating surfaces. 
HEATFORM has all the good 
qualities of any other fire- 
place unit PLUS these exclu- 
sive features which produce 
more heat, larger volume of 
warm air circulation, greater 
heat delivery and more years 
of service: 

@ die-formed ribs in the 

boiler-plate firebox control 

metal warpage. 

heating chambers around 

the firebox and upper front 

and side walls of the throat 
provide greater heating 
surface. 

® connecting air passages at 
each side of and round 
superheating air passages 
through the throat elimi- 
nate dead-air pockets and 
assure contact of air to all 
heating surfaces. 

®@ larger cool-air inlets and 
warm-air outlets and air 
passages at each side of 
and through the throat as- 
sure greater velocity of 
warm air circulation. 

@ sloping rear outer lining, 
permits masonry down- 
draft shelf. No exposed 
metal parts beneath the 
chimney to rust out. 


HEATFORM MODEL “’S” 


(shown at left) 


For the modern corner fireplace with 
right or left side open. Has all the 
features of Model “A” plus wider view 





SUPERIOR FORM DAMPER 
(Model “L”) 
—for the conventional fireplace 


Where the extra heat produced by 
HEATFORM is not a prime factor, but to 
eliminate faulty construction of the most 
important part of the fireplace (the throct) 
we offer you SUPERIOR Form Dampers. 
They save their cost in labor. No forms to 
build, bricks to cut, or throat to plaster. 


The damper is pivoted at the proper point 
and swings backward to an open position, 
preventing downdraft wind currents from 
entering the throat, assuring a perfect 
droft with NO SMOKE TROUBLES. 














The form and all parts of the Superior 
Form Damper are constructed of heavy 
plate steel for lifetime service. No brittle 
cast iron parts to break in shipping, han- 
dling or usage. The use of the blanket of 
rockwool, provided with each unit, is the 
only proven method of absorbing expan- 
sion of the metal to prevent cracking of 
masonry. 


SUPERIOR HI-FORM DAMPER MODEL “H” 
—for the modern fireplace 








(REAR VIEW) 
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SECTION 
FIREPLACE OPENING 
INTO TWO ROOMS 





bf 

Fe of the fire. 

P HEATFORM MODEL “MM” 

F (not shown) 

H Both sides open, otherwise the same as 


Model “S.” 





Special fabricated lintel angle bars 
and corner posts and custom-built 
drape screens are available for all 
models and sizes of HEATFORM. 


COOL AIR INLET 














*HEATFORM 
DEPT. S.B.S. 532 


1708 E. 15th St. 
LOS ANGELES 21, CALIF. 


Where the extra heat produced by HEATFORM is not important, we offer Superior 
Hi-Form, Model “H” Damper, especially designed for modern fireplaces using a single 
smoke flue; such as a fireplace with the front and one or two sides open; a fireplace 
opening through between two rooms; or a four-way opening fireplace supported by 
a masonry pilaster at each corner. The Superior Hi-Form Damper is the only design 
damper we can conscientiously recommend for the modern fireplace. 


Superior Form Dampers specified by leading Western architects, engineers and builder: 
for the past 27 years fo the satisfaction of everyone céncerned. 





SUPERIOR FIREPLACE CO. 


is the registered trade mark of Superior Fireplace Company. 


_ DEPT. S.B.S. 532 


601 North Point Road 
BALTIMORE 6, MARYLAND 


OUR EAST AND WEST COAST FACTORIES MAKE THIS MERCHANDISE QUICKLY AVAILABLE THROUGH BUILDING SUPPLY AND LUMBER DEALERS EVERYWHERE 


PIONEER DESIGNERS AND MANUFACTURERS OF THE MOST EFFICIENT AND DURABLE LINE OF HEAT CIRCULATING FIREPLACE UNITS AND FORM DAMPERS 
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Quaker rugs, and nine in Quaker 
floor coverings. 

The line features two completely 
new products, Custom Corlon tile 
and Excelon tile. 

Custom Corlon is a vinyl] tile said 
to surpass rubber in wearing quali- 
ties and to equal rubber in indenta- 
tion resistance. 

Excelon is a plastic-asbestos ma- 
terial containing vinyl. It is stronger 
than asphalt tile and exceptionally 
resistant to grease and wear. 

Write for 330. Use coupon page 70. 


GLASS JALOUSIES 


Alenco is a new jalousie window 
with a heavy extruded aluminum 
frame and friction-free operating 
mechanism. It comes assembled or 
in knocked-down units. The win- 
dows can be assembled with only 
eight screws. 

A double baffle system provides 
weatherproofing at vane ends. The 
aluminum screen is easily remov- 
able and storm sash substituted. 

Picture window frames are avail- 
able, with jalousies being joined by 
a simple mulling system. 

The Alenco jalousies are made in 
24 stock sizes. In case of an unusual 
size opening, the user can trim stock 
sizes with a hack saw. 

Write for 331. Use coupon page 70. 


SLIDING WINDOWS 





Arcadia horizontal sliding windows 
feature weatherstripping on all four 
sides, nylon rollers with stainless 
steel axles, and stainless steel track 
cap. 

The frames are heavy-gauge rolled 
steel, bonderized and finished with 
baked enamel. 

Other features include self-latch- 
ing hardware in solid brass, pull and 
latch incorporated in one mechanism 
(seen here), and rollers on the bot- 
tom side of the window. These win- 
dows use tension screens. 

Write for 332. Use coupon page 70. 


WINDOW PANEL UNIT 


Universal panel units feature awn- 
ing windows and fixed lights for 


quick, simple installation of picture 
windows and window walls so pop- 
ular in modern houses. 

The units can be used throughout 
the house or combined with other 
window types. Only one jamb is re- 
quired to accommodate most walls. 

Write for 333. Use coupon page 70. 


COMPANION MOLDING 


R-V-Lite ponderosa pine molding 
strips are now offered as a “natural” 
for extra sales to go with R-V-Lite 
and Vimlite plastic window ma- 
terials. 

The moldings are needed for near- 
ly all installations in glazing sun 
porches, patios, storm doors and win- 
dows, and other uses. 

Made of top-grade ponderosa pine, 
they have a flat top and rounded 
corners, smoothly finished. Each strip 
is 54”x4”"x36”". 

Write for 334. Use coupon page 70. 


REDWOOD FINISH 


The Alumatona line of paint and 
finishing products now includes a 
new clear finish made especially for 
redwood but suitable for pine, cedar, 
Douglas fir, and other woods. It is 
called Chromatone redwood finish. 

Used on both interiors and ex- 
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METAL TRIMS, INC. 





BOX 1072, YOUNGSTOWN 1, OHIO 
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‘4 ideas helped us land a 
million ft. Insulite order” 


‘*‘Meadowbrook, Inc., builders, Chevy Chase, Md. 
recognized that with 1,000 other homes going 
up in the same area their 550-home Rockcrest 
project in Rockville, Md. would be up against stiff 
competition. To succeed, they would have to 
offer a better home for less money. These four 
money-saving ideas helped them do it and 
landed us an order for 1,000,000 ft. of Insulite.”’ 





Bill aspera, 2 sles manager 
7 ank M. Ew 0., Inc. 
ashi ngton D. ‘ 








1. Bildrite saves $21 per home. By using 4’x9’ 
Bildrite instead of 2’x8’, Meadowbrook, Inc. saves $5 
in labor. 4’ Bildrite also eliminates corner-bracing, thus 
saves extra $16 per job. Can save $80 to $120 per 
home, compared with wood. 





3. Primed Graylite soffits save $11 per home, com- 
pared with plywood formerly used for this 16” over- 
hang. It’s waterproofed throughout with asphalt and 
factory primed. Easy to cut, easy to nail, takes paint 
perfectly. 


2. Shingle-Backer saves $23 per home, compared 
with No. 3 wood shingles by speeding application. 
Time studies on Rockcrest project show Shingle-Backer 
saves 14 man-hours per unit. Also increases insulation 
value, produces deep shadow-line. 





4. Insulite cuts porch ceiling costs $16 per home, 
compared with 1"x4” beaded ceiling formerly applied. 
When builder switched to Insulite Building Board, 
costs were cut $16. One 6’x9’ sheet covers this 54 sq. 
ft. ceiling in a single operation. 
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It will pay you to sell 


INSULITE 


INSULITE DIVISION Stitt and Ontario Paper Co. 
Minneapolis 2, Minnesota Made of hardy Northern wood 


INSULITE. BILDRITE AND GRAYLITE ARE REG. TM... U PAT. OFF 


Make these 4 ideas pay off for you. 
Free SAL ES IDEA KIT tells how. Write Insulite 


Minneapolis 2, Minnesota today. 
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teriors, this finish produces a tough, 
elastic, long-wearing, weather-resist- 
ant coating. It is made of resin-free 
oils, with a 60 per cent minimum 
solid content. 

A companion product, Chromatone 
pigmented redwood finish, is avail- 
able when a tinted sealer is required. 
This product dries flat, eliminating 
highlights and dull spots. The clear 
finish is applied over this product if 
a glossy effect is desired. 

Write for 335. Use coupon page 70. 


MODERN LIGHT FIXTURE 


“Young Moderns” is a new series of 
lighting fixture ensembles, designed 
for “young sophisticates with small 
rooms and small budgets.” 

Each fixture is a geometric form 
of washable white linen-like Plexi- 
weave, free-floating in a slim frame 
finished in jet wrought iron. Mesh- 
textured glass diffusers suspended 
within the fixtures eliminate glare. 

The line includes a pin-up model 
that raises, lowers, and swings from 
side to side; two ceiling fixtures that 
glide up and down on concealed 
spring-triggered reels; rug-to-ceiling 
fixtures in round, square, and rec- 
tangular shapes, and cone-shaped 


ceiling unit for hallways and stair- 
wells. 
Write for 336. Use coupon page 70. 


D-P PACKAGE DESIGN 





The Dicks-Pontius line of glazing 
and caulking compounds and putties 
now attracts attention in containers 
with new labels. 

The striking red, black, and white 
color combination gets more atten- 
tion when displayed in showrooms. 
Seen here is a collapsible tube of 
white caulking compound. 

The built-in applicator spout elimi- 
nates need of caulking guns or other 
tools for application. This compound 
recently was introduced in a new 
1/10-gallon tube size. 

Write for 337. Use coupon page 70. 


TRANSLUCENT PANELS 


A new-type glass-fiber translucent 
building panel is now offered to 
builders, called Interglass. 

It contains over 50 per cent glass 
fiber for extra strength and is made 









Get EXTRA Sales 
4 @) al cel ates 


with 


TANDROTINE 


the pu la Y PAINT THINNER! 





— 


IT’S PROVEN 
IT’S ECONOMICAL 
IT’S a Quality THINNER 






ORDER 
TANDROTINE Today! 


Get ready for 
EXTRA Sales, 
MORE Profits. 


TURPENTINE & ROSIN FACTORS, INC. 
SAVANNAM GEORGIA 


















ANDROTINE is preferred by both 

painters and home-owners for use wher- 
ever a high grade paint, enamel, or varnish 
thinner is needed. 


That is because TANDROTINE is such 
an excellent thinner and cleaner of brushes, 
as well as a remover of grease. It also dis- 
solves wax and does a hundred other house- 
hold tasks. TANDROTINE has a high flash 
point, a pleasing odor, long leveling, and 
even flow. It is slow drying. 


Get your supply now! 








| Tandrotine 
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by cross-laminating long parallel 
fibers that produce a cloth-like tex- 
ture. The sheets are said to have a 
satin-like sheen. When viewed by 
transmitted light they exhibit a 
pleasing pattern. 

Write for 338. Use coupon page 70. 


“APPROVED” PERLITE 


The perlite plaster aggregate made 
by the Tennessee Products and 
Chemical Corp. has been licensed to 
use the certification label of the Per- 
lite Institute. 

This “seal of approval” certifies 
that the aggregate is regularly tested 
by an independent testing laboratory, 
and guarantees that it meets recog- 
nized standards for quality. 

Write for 339. Use coupon page 70. 


SOLID BRASS LOCKS 


Door locks in the new ShurLok “700” 
series are installed in three simple 
steps. 

They feature automatic self-align- 
ment; perfect fit for doors from 114” 
to 1%”; long precision bearing 
through rose; %” thick brass face- 
plate; solid brass knobs and roses, 
and heavy-duty steel and brass latch. 

A mortising kit is available to 
further simplify installation. 

Write for 340. Use coupon page 70. 


WINDOW HARDWARE 


New Win-Dor hardware, designed 
for awning windows, is said to per- 
mit perfect control of the sash at any 
projected position. A “snugger” on 
the non-operated side of the sash 
assures absolute closure against a 
weatherstrip seal. 

The handle extends through the 
screen for opening and closing the 
window. The operator works on a 
sliding bar, which takes a vertical 
load in sash widths up to 45”. 

Operators are made in two sizes, 
Nos. CH21 and CH22, for varied win- 
dow sizes and weights. 

Write for 341. Use coupon page 70. 


IMPROVED ROOF DECKING 


Tectum is a new roof deck material 
that combines light weight, incom- 
bustibility, and thermal and acousti- 
cal insulation. 

Made from a_ wood-fiber base, 
bonded together with an inorganic 
thermal setting cement under heat 
and pressure, Tectum is usually ap- 
plied 2” thick. It has an insulating 
K factor of .50 and a noise reduction 
coefficient from .75 to .85. Its struc- 
tural properties permit a uniform 
loading of about 300 pounds per 
square foot. 

Tectum plank edges are tongue- 
and-grooved. On one side is a fact- 
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Get fast delivery from 
our convenient wholesale distribution 


AREHOUSE 


WedgeWood Decorative Paneling 


Now the luxury of genuine wood wall paneling is 
within the reach of all your customers. Low-cost 
WedgeWood offers a new kind of textured beauty 
that fits into any decorative scheme . . . lends itself 
to dramatic color treatment. For remodeling or new 
construction, WedgeWood is the hottest item in the 
building trade today. Call your G-P warehouse and 
ask them to show you a panel. Call them today! 












































.. and don’t forget these other G-P specialties: 
GPX", the plastic-faced plywood with more than 
60 proven uses; G-P Crownply®, the decorative 
hardwood plywood and G-P GIANT scarfed panels 
in 12', 14', 16' lengths and up. 








y - G-P PRODUCTS 
GEORGIA — PACIFIC 
PLYWOOD COMPANY oo cuerue nena 
G-P WedgeWood decorative paneling 
G-P Plysheet Southern plywood 
Douglas Fir Plywood 
Giant-sized Scarfed panels 
Southern Finance Bidg., Pi eee Asi 
Cypress and Redwood Lumber 
Augusta, Ga.—Call 2-8383 wncenuaies 
Treated lumber and timbers 
Residential and factory flooring 
Mouldings 
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for low cost 
bedroom corner wardrobe 


Typical of the money and time that 
builders and homeowners can save 
with Ra-Tox Folding Doors, is this cor- 
ner wardrobe construction. Complete 
wardrobe is built with wall mounted 
shelf and a Ra-Tox Folding Door 
running from wall to wall and ceiling 
to floor. A Ra-Tox curved track section 
makes the 90° turn. Here are a few of 
the features that are making Ra-Tox 
America’s leading folding door: 


» @ Low cost... furnished 





complete including pat- 


fil | ented new Walter Dor- 
‘poor |* 
' 


@ Beautiful woven basswood slats. 


win Teague design Han- 


dle-Latch. 


@ Choice of eleven colors or natural. 

@ Ventilation through slat openings. 

@ Safety from pinched fingers and bumps. 
@ Saves room space... door folds to side. 
PROVED BY ACCEPTANCE... over 
200,000 Ra-Tox Doors already installed. 
Sells to both builders .. . 
for “do-it-yourself” remodeling because of 


and homeowners 


low cost and simplicity of installation. 


Write for distributor name and Bulletin 706 


THE hough shade corporation 


1025 Jackson Street ¢* Janesville, Wisconsin 








ory-applied waterproof roofer felt, 
which serves as a base for built-up 
roofing. 

Write for 342. Use coupon page 70. 


PAINT ROLLER, RACK 


The Besst Bucket-Jac painting equip- 
ment package consists of a 542” Besst 
Slip-off Rollr, a roll-out plate, and 
a sturdy wrought-iron pail holder. 
It makes outside painting from a 
ladder easy and safe. 

The Bucket-Jac clamps and locks 
on two ladder rungs behind the lad- 
der. It centers the weight of the 
paint and holds the bucket securely 
between the ladder uprights at a 
safe angle, so that paint never spills. 
The Bucket-Jac adapts to pail sizes 
from 7 to 12 quarts. 

Write for 343. Use coupon page 70. 


VERSATILE SAW 


The Power-Guide portable electric 
saw will miter a 2” plank at 45 de- 
grees and has a shoe adjustment for 
slotting from 0 up to 2-3/16” deep. 
It will cut steel, tile brick, concrete, 
or corrugated metal. 

Weighing only 12 pounds, its over- 
all dimensions are 12” by 12%”. The 
motor is at the left of the blade to 
assure perfect balance and safe con- 
trol. It is said to deliver 1 HP. 

Write for 344. Use coupon page 70. 


MASONRY PAINT 


A new asbestos-siding and masonry 
paint, S-5, resists the alkaline and 
acid action so often present in con- 
crete, stucco, brick, and other ma- 
sonry. It preserves the freshness of 
these products when new. 

Pliolite S-5 is made with a rubber 
base, for both exterior and interior 
use. 

Write for 345. Use coupon page 70. 


GLASS INSECT SCREEN 


A new Fiberglas insect screen is said 
to combine outstanding resistance to 
rust, corrosion, and weathering; fire 
safety; permanent color, and high 
impact strength. Weather extremes 
do not cause shrinkage or stretching. 

It currently is made for combina- 
tion storm-screen window units, but 
it will be available in roll form next 
year. 

Write for 346. Use coupon page 70. 


IMPROVED WOOD BINDER 


Resinox 743 is a new phenolic resin 
said to combine two properties most 
desired in binders for granulated 
wood—high flow and fast cure. 
This new product converts saw- 
dust and other wood wastes into new 





raw materials. Resinox 743 is said 
to be characterized by its high flow 
that allows deep penetration of the 
wood mass. It is finely divided and 
non-lumping. 

Wood bonded with this resin is 
reported to have good screw-holding 
power and high resistance to water. 

Write for 347. Use coupon page 70. 





New Equipment 


These new products may cut 
your -usiness operation costs 





TREE PULLER 


The Tree-Grubber is a new tree pull- 
er that operates on any tractor with 
a three-pont hydraulic implement 
hitch. It backs into a tree and pushes 
it horizontally. At the same time, 
the hydraulic lift is operated to lift 
the tree vertically, shoving it over. 

It permits one man to remove trees 
up to 6 inches in diameter. 

Write for 348. Use coupon page 70. 


BLOCK HANDLING 





The Lay-Level is a new tool design- 
ed to simplify handling of concrete 
and cinder block. 

It fits into the block openings, and 
then its case-hardened metal teeth 
grip the block. Beneath the handle 
is a release bar that operates by 
fingertip control. Two spirit levels 
in the tool aid the workman in set- 
ting blocks evenly. The Lay-Level 
retails for $5.95. 

Write for 349. Use coupon page 70. 


GASOLINE GENERATOR 


Porter-Cable has announced a new 
lightweight gasoline-driven generator 
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ooking for a 
EPENDABLE 


EDAR SHAKE? 













































»»e-end your search with 


COLORSHAKES 


If you have been “‘shopping around” in search of the cedar shake line of 
least customer resistance, it will interest you to know that southeastern 
building material dealers by the hundreds have switched to Colorshakes . . . 
and not a single one has changed from Colorshakes to another brand. 





































Color quality of rare dependability is the reason for this unusual 
record of dealer satisfaction. 

You need only to see and compare Colorshakes to fully appreciate 
the quality difference created by our exclusive color process. 

























Write, phone or wire collect for prompt information and service. 
Once you switch to Colorshakes, you'll never switch again. 


COLORSHAKE CORPORATION 


MEMBER STAINED SHINGLE & SHAKE ASSOCIATION 
















Oregon & Airport Way, Seattle 8, Washington 
Phone MUtual 0463 


sal USING CERTIGRADE CEDAR SHINGLES EXCLUSIVELY 
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TILE CUTTERS 


Tools of quality for quality 
workmanship. Each J.M.J. cutter 
is expertly and exactingly de- 
signed for the types of tile 
designated, 


Sobihgae 
iS 
i’ 
e 


_ MODEL WFT- 2 


cuts wood and 

resilient floor tile 
9” x 9" sq. or diag. © 12” 

MODEL MPT-1 


ci Sl lta as ais ease dast: 


cuts and 7 ae 
bevels if) om 
metal 


wall tile 
up to 5” x 5" sq. 
ond diag. 


PAT. No. 


cuts all 2641845 


resilient floor tile 


9” x 9" sq. and diag. 
12” x 12” sq. ee 
4 


4 
4a 


MODEL PT-91 | 
cuts = 
plastic 
wall 
tile 
including 8%” 


BLADE RESHARPENING SERVICE 


DEALER RENTAL 
PROGRAM AVAILABLE 


WRITE FOR LITERATURE AND 
NEAREST DISTRIBUTOR TODAY. 


J.M.J. INDUSTRIES 


Engineers » Manufacturers 


228 CENTREVILLE AVENUE 
BELLEVILLE, ILLINOIS 





that provides an independent source 
of electricity beyond power lines. 
The generator is made in two 
models. Model 119 is a 1,500-watt 
direct-current unit supplying 115 
volts at 13 amps. It has four electric 
outlets. Weighing only 75 pounds, it 
will fit into the trunk of a car. 
Model 118 provides alternating 
current and weighs 135 pounds. It 
features a two-man carrying handle. 
Write for 350. Use coupon page 70. 


AUTOMATIC FORK TRUCK 


The first gas-powered industrial 
truck with an electric transmission, 
the Dynamotive, was introduced re- 
cently at the National Materials 
Handling Exposition. 

It provides low maintenance, per- 
formance characteristics, and long 
life of straight electric trucks—plus 
the constant power source derived 
from a gasoline engine. 

The Dynamotive also features 
greater vision from driver’s seat, 
extra leg room, centralized controls, 
and grouping of all instruments on 
the steering-post column. 

Write for 351. Use coupon page 70. 


ELECTRIC LIFT 


Rapistan now of- 

fers a new plat- 

form-type_ elec- 

tric lift, called 

the Vertical Lift. 

The platform 

hoist will raise 

and lower 800 

pounds at stand- 

ard 15’-a-minute 

speed, or 300 

pounds at 30’ a 

minute. The plat- 

form can be low- 

ered to within 

614” of floor level 

and raised to 20’. 

Micro- limit 

switches are ad- 

justable to stop 

the platform at 

any point accu- 

rately. Platform size is 24”x30”, but 
smaller or larger models are made 
on special order. The platform car- 
riage travels on four V-trac wheels. 
Write for 352. Use coupon page 70. 


GLUING “GUN” 


The Merit high-frequency glue dry- 
er, a lightweight hand “gun,” per- 
mits joining wood, plastic, and sim- 
ilar materials in seconds, according 
to the maker. 

The gun’s high-frequency radio 
waves agitate glue molecules, caus- 
ing friction which generates heat 
within the material, for fast gluing. 
Special electrodes are available for 


drying corners, curves, and special 
shapes that usually require compli- 
cated jigs. 

The gun has a knurled turning 


control, operated by the thumb to 
leave the other hand free for posi- 
tioning of workpieces while gluing. 

Write for 353. Use coupon page 70. 


CEILING JACK 


The Gyp “C” Jack is a new gypsum 
board ceiling jack that both lifts and 
holds ceiling panels. 

It consists of a 21”x21” base with 
creeper casters, a top spring-steel 


spider arm for holding panels, and 
a jack assembly capable of elevating 
a 4’x12’ gypsum board. It contracts 
to a height of 6’ and extends to 9’. 
Extensions are available for higher 
ceilings. 

In addition to decreasing work- 
men required to lift panels, the Gyp 
“C” Jack is said to permit workmen 
to install ceiling panels all day with- 
out fatigue. 

Write for 354. Use coupon page 70. 


FORK-LIFT TRUCKS 


New models UC-30 and YC-40 Hyster 
fork-lift trucks have capacities of 
3,000 and 4,000 pounds, respectively. 

Both are powered by heavy-duty, 
water-cooled industrial engines 
mounted on cushion-type tires. Com- 
pactly built, they have a turning 
radius of 75” and free lift of 30” on 
standard 9’ uprights. They feature 
heavy-duty brakes, simplified auto- 
motive-type controls, quick-change 
clutches, and_ accessible service 
points. 

Write for 355. Use coupon page 70. 
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The most successful selling promotion in Fir Plywood history... 


by popular demand 


im your home 
th lowe fr phywoad BULLT-INS 
Lad 


10° 


tate 


EXTERIOR 


Order plans and display 
rack from your regular 
fir plywood supplier 

or use this coupon. 


YEs—the now-famous “8-Way”’ plywood 
built-ins promotion is being repeated with ads 
that reach well over 5 million prospects. 

If you are one of the 19,000 lumber dealers 
who now have this counter-wall display, be 
sure it’s stocked with plenty of plans. If 
your display has become the worse-for- 
wear, order another. 

Be ready when the fir plywood ads appear 
late in August! Big, full-page ads in American 
Home, Farm Journal, Living, Home Modern- 
izing, Home Maintenance, Popular Mechanics, 
House Beautiful’s Building Manual. 


Be sure you have this counter display, 
plenty of plans...and of course 
a full stock of... 


DOUGLAS FIR PLYWOOD ASSOCIATION, TACOMA 2, WASHINGTON 
1 want to be ready for this plywood sales opportunity. Please rush the following. 


(I enclose check for $ 


) 





{_] Counter display illustrated, com- 
plete with 10 each of 8 fir plywood 
built-in plans: 75¢ each. (As a bonus, 
you get the "Plus-4"' attachment, 
with 10 each of 4 outdoor storage 
plans). 

| have stand, but need the follow- 
ing number of plans (at 75c per 100). 


INDOOR BUILT-INS As 


_. Flexible Storage Wall (Plan 1) mine 
__. Under-Eave Storage (Plan 2) a 


Shelf-Door Wardrobe 


_ Sectional Storage Unit 


Child's Storage Wall 
Island Entry Wall 
Odds & Ends Cabinet 


(Offer Good in U.S.A. Only) 


(Plan 3) 
(Plan 4) 
(Plan 5) 
(Plan 6) 
(Plan 7) 


Demountable Music Wall (Plan 8) 


OUTDOOR STORAGE 
__ Outdoor Storage Wall (Plan X-9) 


Carport Storage 
Garden Cabinet 
Patio Furniture 


(Plan X-10) 
(Plan X-11) 
(Plan X-12) 
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Builders Large or Small 
Cut Costs With 


ONE-DER ve 








QNSINSR 
ME;PAL 
a 


— > windows 
for poons AMO 


oe More 





More builders are insisting on 
One-Der metal door and window 
frames. The one piece frame that 
easily fits any type of construction 
—brick, block or frame — complete 
assembly makes installing an ease. 


FOR Bur pings LARGE OR SMAL 


FRAMEs Fit THEM ALL 7 


Quick, easy installation makes 
One-Der Metal Frames a boon to 
big ov small builders alike — less 
carpenter labor! And pre-priming 
means less painting! 


For further details see 
Sweet's File 15 a/On and 16b/On 


Order TODAY from your dealer, 
listed in Yellow Pages of Telephone 
Directory, or write— 


OMS-DER FRAME 
Corporation 
| 


P. O. Box 3068—Birmingham 6, Ala. 
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ASSOCIATION ACTIVITIES 





Carolina Directors 
Convene in Charleston 


The mid-summer meeting of the 
board of directors of the Carolina 
Lumber and Building Supply Assn. 
was held on July 11 at Hotel Fort 
Sumter in Charleston, S. C. Meeting 
with the directors at a luncheon were 
other association members and deal- 
ers in the Charleston district. 

President T. A. Roe, of Greenville, 
S. C., presided. Henry J. Munner- 
lyn, of Bennettsville, president of 
NRLDA, reported on his visits with 
dealer groups throughout the nation. 
Distribution, advertising, and operat- 
ing costs were discussed. 

This was the third in a series of 
current district meetings held for 
Carolina dealers by Secretary-Man- 
ager E. M. Garner. As at the pre- 
vious district meetings in Florence, 
S. C., and Fayetteville, N. C., past- 
presidents were presented special 
plaques in appreciation of their serv- 
ices to the dealer group. 


New Kansas Secretary 


The new board of directors of the 
Kansas Lumbermen’s Assn. has an- 
nounced that Marvin Von Fange will 
serve as secretary. 

He has been assistant secretary for 
the past year. From his office in 
Salina, he has kept books for several 
wholesale and retail lumber firms 
and is thoroughly familiar with the 
industry. He will direct the 1954 
convention. 

His address is Room 212, Farmers 
National Bank Building, Salina, Kan. 


Heads S. W. Georgians 


The Southwest Georgia Lumber 
and Building Material Dealers Assn. 
elected A. T. Fuller president, at the 
June monthly meeting. He heads the 
Fuller Lumber Co. in Ocilla. 

Other’ officers chosen include 
Gordon Giles, Reynolds Brothers 
Lumber Co., Albany, and Allen 
Johnson Jr., Tifton Lumber Co., Tif- 
ton. 


See Fence-Post Film 


“Ladies night” for the Retail Lum- 
ber Dealers Assn. of Houston, Tex., 
July 14, featured a sound-color mo- 
tion picture, “Better Fencing.” Pre- 
sented by the Koppers Co., the film 
showed cutting and selection of tim- 
ber for fence posts, peeling opera- 
tion, seasoning, pressure treatment, 


corner construction, and power driv- 
ing of posts. 

A. F. Lorton Jr., the Houston Fed- 
eral Bureau of Investigation agent, 
described interesting highlights of 
his work. 


Florida Mechanics’ 
Lien Law Amended 


On June 15, the Florida legislature 
amended the Mechanics’ Lien law 
for the Sunshine state in two ways 
of importance to dealers and build- 
ers. 

One amendment eliminates the 
necessity of filing a cautionary notice 
or other notice when a construction 
contract calls for the expenditure of 
at least $3,000. But this change does 
not prevent such notice by anyone 
wishing to use it. 

The second change in the lien law 
provides for the filing of a single 
lien on projects where more than 
one improvement is being made. It 
further provides that, when a project 
consists of at least six improvements 
or of one improvement costing over 
$50,000, a notice must be filed with 
the clerk of the circuit court. 

These amendments were prepared 
by Henry Simpson, a member of the 
Florida Lumber and Millwork Assn. 
legislative committee. 


McGee Leads La. Group 


Charles R. McGee has been named 
president of the Lumbermen’s Club 
of New Orleans, La. 

Other officers are R. M. Temple- 
man, vice-president; W. A. Isaacks, 
secretary, and Samuel Cohen, treas- 
urer. 


Serves Clay Products 


The Clay Products Assn. of the 
Southwest, regional group of brick 
and tile manufacturers, recently 
elected J. K. Prewitt as treasurer. 

Prewitt, vice-president of the Elgin 
Standard Brick Manufacturing Co., 
succeeded Clay Davis, sales manager 
of the same company. Davis has been 
treasurer for several years. 


Better Research Facilities 


The Alexandria (La.) Research 
Center soon will have a field head- 
quarters-residence building near 
Glenmora, La. Established in 1946, 
this center does research at the 
Palustris Experimental Forest, com- 
prising two tracts of land in the 
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IN MIXED CARS 


Let us handle your shipments 
quickly, efficiently and economically 





Order what you want... 
We will arrange delivery 


YOU CAN NOW MEET your complete lumber materia! needs at 
low cost through our new Dealer Purchasing department here 
at Colonial. We are offering mixed cars of West Coast forest 
products to meet your specifications, eliminating the need to 
purchase many full cars. By ordering from us EXACT quan- 
tities of what you need you will realize increased profits from 
less warehousing, smaller tie-ups of investment capital and in- 
creased protection against market fluctuations. At the same time 
we assure you products from quality mills loaded in minimum 
time. And our FITITE price lists still apply, even though you 
order them shipped in conjunction with other lumber prod- 
ucts. We even assume the stopoff charge if you order 100 or 
more squares of FITITE SHAKES and 100 squares of under- 


coursing. We invite your further inquiry —call, write or wire— 


FITITE SHAKES 

UNDERCOURSING 

NO. 1 CEDAR SHINGLES 

NO. 2 CEDAR SHINGLES 

RUSTEX TIGHT-KNOTTED CEDAR 
(1”x8” Paneling) 

PILGRIM TIGHT-KNOTTED CEDAR 
(1”x10” Bevel Siding) 

ARISTOCRAT TIGHT-KNOTTED CEDAR 
(1%”"x10” Bevel Siding) 

MAJESTIC TIGHT-KNOTTED CEDAR 
(1%2”"x12” Bevel Siding) 

TOTEM HANDSPLIT SHAKES 

K.D. FLOORING AND SIDING 

FIR AND CEDAR FINISH 

K.D. DIMENSION STOCK 


CEDAR BEVEL AND BUNGALOW SIDING | 


COLONIAL CEDAR COMPANY, INC. 


600 WEST NICKERSON STREET - SEATTLE 99, WASHINGTON ~ GARFIELD 5611 
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Southwest portion of Rapides Parish. 

The researchers primarily find and 
demonstrate practical methods of 
speeding up reforestation of cut-over 
pinelands, improving timber stands, 
and managing timber and forage to 
obtain highest production. 

The new building, a modern three- 
bedroom residence, will permit closer 
protection and supervision of re- 
search projects. The Roy O. Martin 
Lumber Co. is furnishing part of the 
labor for the project. 


Largest Testing Machine 


A new building is being built at 
Lehigh University to house the 
world’s largest vertical universal 
testing machine. 

The new building will house a 
5,000,000-pound-capacity hydraulic 
tension-compression machine. Auxil- 
iary machines will permit studies 
on the effect of repeated dynamic 
loads that cause failures through 
fatigue of building materials. 


Teco Adhesives Course 


The Timber Engineering Co. has 
announced another five-day course 


WHOLESALER BUYS HOUSTON RETAIL YARD 


in wood adhesives, gluing, and lami- 
nating. Designed for plant operators 
and glue-room personnel, it will be 
held August 17-21 at the research 
laboratory in Washington, D. C. 

Enrollment is limited to 15 ap- 
plicants. Application forms are 
available from Teco offices at 1319 
18th Street, N. W., Washington 6, 
Dek, 








LONGVIEW 
MORTAR 


er 
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HYDRATED LIME: 


Made special for agricultural, building and 


and aid precision chemical processes. 


MASONRY CEMENT: 


Superbly blended to give light color, 
extra smoothness and high compres- 
strength. Meets all 
A. S. T. M. and Federal specifications. 


sive 


standard 





puget) 
& pee 
"The Standard Sime 8M 
nom 


chemical uses. The 400 mesh ‘air-floated’ ~ 
is ideal to purify water, make insecticides 

















New owner of the 
Hugh Wilkin Lumber 
Yard at 2302 Danville 
Street in Houston, 
Tex., is George H. 
Juniel. Wilkin retired 
recently after 52 years 
in the real estate, con- 
struction, and lumber 
business. Juniel is seen 
here in his office, which 
is kept cool in part by 
the jalousie window 
with the louvers in- 
stalled vertically. For 
seven years he was a 
partner in the Wood- 
ville Sawmill Co., and 
then he turned whole- 
saler for a year. 


Lumber Drying Clinic 
Offered at U. of Mass. 


The University of Massachusetts, 
at Amherst, will offer a six-day clinic 
for training of kiln operators in 
modern lumber-drying methods. Co- 
operating to make the clinic possible 
are seasoning specialists of the U. S. 
Forest Products Laboratory in Madi- 
son, Wis. 

Among subjects to be discussed 
are new, fast-drying schedules for 
dry-kilns; operation of dry-kilns; in- 
struments used to control heat and 
humidity; how wood dries and what 
happens to it as water leaves it, and 
methods of checking on the drying 
rate and condition of wood at vari- 
ous stages. 

Interested persons can contact the 
director of the Forest Products Lab- 
oratory, Madison, Wis. 


Research Laboratory 
for Home Steel Items 


Better steels and more durable 
enamel finishes for the many home 
uses from the kitchen to the laundry 
are the objectives of a new special- 
ized research laboratory set up at 
Pittsburgh, Pa., by the United States 
Steel Corp. 

The new laboratory is equipped to 
test new steels and surfaces for 
enameling. It also will serve as a 
“torture chamber” to determine the 
degree of abuse the finishes product 
can resist. 

Porcelain finishes on steel are pro- 
duced by fusing enamel to steel at 
a high temperature. Since the major 
ingredient of porcelain enamel is 
glass—known in the trade as “frit” 
—the surface of the steel is really 
coated with a sheet of glass. 
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FIVE-YEAR 
ASSOCIATION DIRECTORY WRITTEN 


Associations serving Building Supply Dealers in 
Southern and Southwestern states—and served G U A R A rd T E t 
by SOUTHERN BUILDING SUPPLIES 4 - . 
Alabama Building Material Exchange — 519 Stallings furnished with each unit 
Building, Birmingham 3, Ala. Executive Secretary: Mrs. 
Mary K. Harless. Tel. 7-3195. President: W. Thornton 
Estes, Birmingham, Ala. N °o o t h e r 


Arkansas Association of Lumber Dealers — 727 Pyramid 

Building, Little Rock, Ark. Secretary: E. DeMatt Hender- S$ T A j W W A Y 
son. Tel. 8283. President: Byron P. Howlett, Monticello, 
Ark. 


Carolina Lumber and Building Supply Association — | |4 
Builders Building, Charlotte, N. C. Secretary-Manager: 
E. M. Garner. Tel. 2-4921. President: T. A. Roe, Green- 
ville, S. C. 


Florida Lumber and Millwork Association — 2218 Edge- 
water Drive, Orlando, Fla. Secretary-Treas.: Mrs. Marie 
M. Bennett. Tel. 2-3761. President: B. Frank Edwards, 
Tampa, Fla. 


Kentucky Retail Lumber Dealers Association — Knott 
Building, Lebanon, Ky. Exec. Vice-President: Donald A. 
Campbell. Tel. 74. President: R. E. McConnell, Paris, Ky. 


Louisiana Building Material Dealers Association — 528 
Florida Street, Baton Rouge, La. Exec. Vice-President: 
R. Needham Ball. Tel. 2-4080. President: Harry V. 
Balcom, Bossier City, La. 

Building Material Merchants of Georgia—1!050 Ponce de 
Leon Avenue, N. E., Atlanta, Ga. Counselor: Joseph G. 
Rowell. Tel. Elgin 5329. President: W. O. McNair, 
Macon, Ga. 


offers so much 


Lumbermen’s Association of Texas — Second National 
Bank Building, Houston 2, Tex. Executive Vice-President: 
Gene Ebersole. Tel. PReston 9157. President: John Arm- 
strong, San Angelo, Tex. 


Middle Atlantic Lumbermen’s Association—1528 Walnut 
Street, Room 1123, Philadelphia 2, Pa. Executive Direc- 
tor: Robert A. Jones. Tel. PEnnypacker 5-5377. President: 
G. Hunter Bowers, Frederick, Md. 


Mississippi Retail Lumber Dealers Association — 650 foldin H 
South State Street, Jackson 5, Miss. Secretary-Treasurer: g attic 


E. B. Lemmons. Tel. 3-2077. President: T. A. Rigdon, STAIRWAY 


Forest, Miss. 
National Retail Lumber Dealers Association — 302 Ring 


* 
Building, 18th and M Streets, N. W., Washington 6, D. C. 
Executive Vice-President: H. R. Northup. Tel. NAtional 3 exclusive features 
6757. President: H. J. Munnerlyn, Bennettsville, S. C. 


Oklahoma Lumbermen’s Association — 815 Leonhardt 
Building, Oklahoma City, Okla. Industrial Manager: W. M. . Operates on roller bearing which makes raising 
Morgan. Tel.: 7-0338. President: Dale Carter, Tulsa, and lowering practically effortless 

Okla. P i 
Southern Sash and Door Jobbers Association—920 Sterick 
Building, Memphis 3, Tenn. Secretary-Treasurer: C. Bar- to attic. 
ney Gallagher, Jr. Tel. 8-4588. President: W. Horace 
Woods, Houston. 


Actuated by counterweights. 


. Insulated door panel to prevent loss of heat 


4. Full width safety treads. 


Southern Wholesale Lumber Association—McMillan Bank - Finest grade lumber and aluminum alloy 
Building, Livingston, Ala. Secretary-Manager: Robert F. construction. All parts secured by bolts and 
Darrah. Tel. 3051. President: H. L. DeMuth, Jackson- screws. 

ville, Fla. 
Southwestern Lumbermen’s Association—512 R. A. Long Easy to handle - - Easy to install. Shipped in 1 package 


Building, Kansas City 6, Mo. Secretary-Manager: Allan T. assembled. Requires no attic space. No adjustments, 


Flint. Tel. Victor 2265-6. President: Fred S. Stephenson, 
Chickasha, Okla. no springs. Fits all ceilings from 7 feet to 9 feet 9 inches. 


Tennessee Building Material Association—7 |] Broadway, (Runners graduated, all you do is measure from finished 
N. E., Knoxville 17, Tenn. Secretary-Manager: R. O. to finished ceili t desired 
Brownlee. Tel. 2-0185. President: W. S. (Red) Sexton, cases > Ae eer pind ” rene —_ 
Knoxville, Tenn height.) Accepted by F.H.A. Listed in Sweets. Specified 
Virginia Building Material Dealers Association — 3305 by leading architects. Sold by more than 12,000 dealers 
Monument Avenue, Richmond 21, Va. Secretary-Manager: in U. S. A. and Canada. 

Harris Mitchell. Tel. 6-1749. President: William N. Neff, 
Abingdon, Va. Contact Precision Jobber for attractive prices. 
West Virginia Lumber and Builders Supply Dealers Associ- 
ation—P. O. Box 1589, Fairmont, W. Va. State Secretary: PRECISION PARTS CORPORATION 
Sam H. Diemer. Tel. 364. President: Robert N. Swiger, 
Clarksburg, W. Va. 400 North Ist St. Nashville 7, Tennessee 
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A true white pine, light in color, soft, uni- 

form texture, easily worked by hand or 
machine. Ideal for interior and exterior trim, 
paneling, sash, doors, siding, pattern and cabinet- 
work. Takes and holds paint, enamels, other 
finishes beautifully, and has a fine satiny sheen 
when left natural and waxed, or lightly stained. 


This is but one of ten fine softwoods from member 
mills of the Western Pine Association. All are 
manufactured, seasoned and graded to exacting 
Association standards. Lumber dealers, builders, 
architects and wood users have found them 
dependable and best for many construction uses. 


THESE ARE THE WESTERN PINES 


IDAHO WHITE PINE 
PONDEROSA PINE * SUGAR PINE 


THESE ARE THE ASSOCIATED WOODS 


LARCH * DOUGLAS FIR 

WHITE FIR * ENGELMANN SPRUCE 
INCENSE CEDAR * RED CEDAR 
LODGEPOLE PINE 


Write for free illustrated 
ee. —s : 

~ WESTERN ere Sugar Pine. 
mo \~ PING 
\ eer 


Western Pine Association, 
Yeon Building, 
Portland 4, Oregon. 





IT’S NOT TOO LATE! 


(Continued from page 25) 


younger generation, or America must go the way 
other lands and other peoples have gone. 

Instead of our young people knowing and under- 
standing the homely virtues of industry, of loyalty 
and of self-reliance, their chief concern now seems to 
be to complacently lean on government subsistence 
and let taxpayers foot the bill. The trend is to turn 
our very lives over to the government, which is to 
feed and control us. 

The growth of the activities of the Federal govern- 
ment is revealed by the increase in the Federal budget 
from some three billion dollars in 1936 to over 71 
billion dollars in 1951, and over 85 billion dollars 
demanded by the President for 1952-1953. 

The national debt has grown from one billion dol- 
lars at the start of World War I to $265,583,000,000 as 
announced last spring by George M. Humphrey, sec- 
retary of the treasury. This means a debt of nearly 
$7,000 for every family in the United States. 

Our departures from the covenant of the Founding 
Fathers are startling. The most fearful event of these 
times is the colossal expansion of the national govern- 
ment and the constant increase of executive power 
within the government. The trek back to free enter- 
prise, and the American Way, will not be easy. 

For decades the income tax has furnished the 
government with more and more “easy money,” which 
has led to the gradual growth at the national capital 
of functions that might better have been exercised 
by the states or even by local government. 

The same process of centralization, though in less 
degree, has taken place in several states which have 
taken over functions that might better have been 
executed by local government. Barring rare examples, 
local government is, or can be made, more honest, 
efficient and responsive to public interest, than state 
or national government. 

By every step we take toward making the govern- 
ment caretaker of our lives, we move toward making 
it our master. Paternalistic government can gradually 
destroy, by the immediate advantages of subsidy, the 
will of the people to maintain a high degree of re- 
sponsibility. This will cause the abdication of indi- 
vidual responsibility, which is inevitably followed by 
further concentration of power in the government — 
leading ultimately to absolute power over our lives 
and freedoms. 

We have demonstrated that our system of free en- 
terprise, run by free people, can out-produce by a 
wide margin any other economic system. The very 
core of what we mean by Americanism is individual 
liberty, founded on individual responsibility, equality 
before law, and a system of private enterprise that 
aims to reward according to merit. 

Strange as it may seem, there are some in this 
country of greatest freedom, greatest happiness and 
greatest prosperity, who lend willing ears to the alien 
propaganda which says that we, the best fed, best 
clothed and best educated people in the history of 
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the world, should discard our social, economic and 
political systems — our way of life — and adopt the 
totalitarian pattern. 

I am not afraid that our people will directly and 
intentionally exchange our free, happy and prosperous 
society for the slavery of Russian totalitarianism, or 
repeal the Bill of Rights. But there is some danger 
that we may lose our freedom without knowing it — 
that totalitarianism may overtake us before we are 
aware of it. 

Freedom is more than the Bill of Rights. 

Freedom, if it is to have meaning, must continue 
to find expression in the everyday lives and affairs 
of the people. Freedom is more than a law, or an 
abstract idea — it is a living reality. 

How can we lose it unintentionally? 

Freedom begins to perish when it becomes incon- 
venient or difficult for one to exercise it. Freedom 
exists only in its being daily exercised and enjoyed. 

Recent trends have been toward community re- 
sponsibility for the individual welfare at the local, 
state, and national levels. Over 30 per cent of all 
income is taken by government through taxation — 
and local, state, and Federal governments in turn 
disburse subsidies, bounties, benefits, and permits to 
the individuals. 

More and more we are moving in the direction of 
production for a community storehouse upon which 
all of us are becoming dependent for our own suste- 
nance and for the operation of our various enterprises. 
The distribution of the variety of benefits from the 
common storehouse necessarily is in the hands of 
persons who are employed by local, state or national 
agencies. 

When Andrew Jackson became the champion of the 
rights of the masses 125 years ago, the “spoils” of 
office were negligible. Government, at all levels, was 
“little.” No one was beholden to government or afraid 
to speak out and take issue with a local, state or 
national official. 

Now, when governments collect and disburse each 
year more than 30 per cent of the aggregate of all 
incomes, and when governments are our chief busi- 
ness organizations and regulators of private business, 
all citizens are substantially beholden to and depend- 
ent upon the favors of governments at one level or 
another, and must deal with the officials of govern- 
ments in seeking to obtain their fair shares of benefits, 
subsidies, and permits. 

As we have observed in the efforts of the new 
national administration, it is not easy to correct a 
trend in government that has gained such momentum, 
but it rests on men and women such as you readers, 
who have character and intelligence and qualities of 
ieadership, to make your influence felt in the right 
direction. 

As I emphasized before, it is as easy for a nation — 
as for an individual — to surrender to the placid 
sweetness of death. It takes courage and strength for 
a nation to live. 

We must fight for our American Way of Life. But 
dollars and bullets are not enough. If we pin our 
hopes on these alone, we are doomed to fail. We must 
have spiritual rearmament as well. On our people has 
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Windows that SELL 


are equipped with 


No Window 
Insulates 
as Well as 


“We are delighted with our easy-operating, 
weathertight windows, thanks to our builder 
who equipped them with Hettinger’s TRIPLE 
SEAL. He tells us that they meet or exceed the 
requirements of the American Wood Window WOOD WINDOW 
Institute. And they‘re featherlight, too—so vel- 
vet smooth that even a child can open them.” 


UNIT PACKAGE 
SPEEDS INSTALLATION 


For quicker on-the-job or mill- 
assembly of window units. Every- 
thing needed for one window 

is packaged in a single unit 

—your choice of either 

the famous STANDARD Ce! 

unit or the new ONE 

PIECE full jamb cover 

unit. Also available in 

bulk. Write today for full infor- 
mation and the name of your distributor. 


Combination Sash 
Balances and Metal 
Weatherstripping 


Weatherproof Products Corporation Dept. 198 
Waldo Station, P. O. Box 8498, Kansas City 14, Missouri 


Please send me complete information about Hettinger’s Triple Seal. 
| am a builder (] — dealer [], interested in on-the-job 
installation [] — mill-assembled window units [) 


NAME___ 
ADDRESS. 
CITY. 
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~ Stanley 

Butt Hinges 
at no 

Extra Cost 


a 





Hole in bottom tip 

foreasy pinremoval = 

—an exclusive 

Stanley feature. 

Neat, modern appearance and sim- 
plified pin removal have created such 
a fast-growing preference for Flat 
Button Tips that they have been 
made standard on all Stanley Hinges 
—even No. 241, the “Standard of 
the World”. 

Class numbers which formerly 
identified ball tip hinges now will 
identify Flat. Button Tip hinges. 
Ball Tip hinges must be specified 
on orders by using the symbol ““BT” 
after the class number and size (as 
241F — 3% x 34—BT). 

This move marks still another 
step in Stanley’s continuing efforts 
to supply the best in hardware today, 
while anticipating tomorrow’s needs. 
Stock Stanley and be sure of giving 
your customers utmost satisfaction. 


The Stanley Works, New Britain, Conn. 


Remember . . . Three Hinges fo a Door 


[ STANLEY | 


Reg. U.S. Pat. Off. 


HARDWARE * TOOLS ¢ ELECTRIC TOOLS 
STEEL STRAPPING ° STEEL 
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fallen a_ responsibility, greater 
than that of any other people; you 
and I, loyal custodians of our pre- 
cious heritage, have our part to 
perform. 

Let us acknowledge and be 
grateful for the blessings of free- 
dom which God has given us. 

Let us, therefore, pray every 
night for the strength and guid- 
ance to inspire in others the grati- 
tude, the obligations, and the re- 
sponsibilities that we owe to this 
great land of ours for the sake of 
future generations — our boys and 
girls — our Leaders of Tomorrow. 
Then, and then only, can we say 
when the candle of life burns low, 
“Thank God I have contributed my 
best to the land that contributed 
so much to me.” 


SALES MEETINGS 
(From page 28) 


organization. simply gets behind 
the “item of the week” and pushes 
it. So far, the only disappointments 
have resulted from trying to push 
some item not generally needed. 
Otherwise, sales have bounced up 
on the “item of the week.” 

Another use of the meeting is for 
distribution of prospect assign- 
ments for personal calls since 
Richards and Krueger make an 
especial point of calling personally 
on all newcomers to New Braun- 
fels. 

This does not restrict the field 
of personal contact by any means, 
but newcomers get a special rating. 
The firm previously made these 
contacts by letter, but by the time 
the letter reached a newcomer he 
had been taking root for several 
weeks. The contact with a new- 
comer should be made within a 
week of arrival, according to the 
R-K viewpoint. 

Fiedler’s ideas for the Monday 
morning sales meetings come from 
all sources—from Richards and 
Krueger, from manufacturers, from 
correspondence, from anyone in 
any of the seven departments. 
These departments are: building 
materials, house planning, plumb- 
ing, heating, sheet metal, hard- 
ware, and appliances. 

“Once you get started on such a 
series of meetings, it is surprising 
how many ideas you can see for 
presentation that you did not see 
before,” Richards commented. 

“Such meetings have a cumula- 
tive effect that you can not per- 


‘ 


ceive if you are not involved in a 
sales training program. Benefit can 
be measured in esprit de corps, in 
addition to the tangible benefit of 
sustained sales volume. 

“For in addition to producing 
better sales initiative, there is more 
general interest in progress of the 
business over-all. Much closer co- 
operation develops among. indi- 
viduals and among departments 
through better understanding of 
our various problems. 

“Of course, that is the same as 
saying that we now have more in- 
terest in one another, but it will 
do no harm to lay more emphasis 
on that phase of the program. For 
example, we have a new man in 
the hardware department. He will 
need to learn a lot before he is 
really valuable, so the department 
manager is taking special interest 
in him and teaching him the ropes, 
so he will develop faster. He is 
getting help from Kenneth Fiedler, 
too, whenever he has the oppor- 
tunity. We wouldn’t have been 
doing that in the same spirit a year 
ago.” 

Harvy Richards is a highly per- 
sonable individual, not hard to 
please, but not easy to satisfy 
where the drive behind the busi- 
ness is at stake. He is highly en- 
thused and much gratified with re- 
sults of the sales training program, 
but thinks the Richards and 
Krueger organization can do better 
with more effort. 

Richards was thinking out loud 
about extending the Monday morn- 
ing sales meeting to an hour or at 
least to 45 minutes. 

“Think what we can do with 45 
minutes,” he invited, “‘compared 
to what we have done in two-thirds 
the time. Still, I wouldn’t want to 
extend it and have our people get 
down here that early on their own 
time. 

“This thing has been so good 
for us, you know what I think we 
should do? We should pay them 
overtime and that’s what I’m will- 
ing to do.” 

“Well, I'd rather do it another 
way,” Fiedler countered. “The in- 
terest is good and practically on a 
voluntary basis, but let’s keep 
attendance good, too. How about 
making it some kind of a bonus at 
the end of each month for every- 
one with a perfect attendance rec- 
ord?” 

“Might be a better idea,” agreed 
Richards. ‘‘We’ll work it out. Any- 
how, the results have been so 
good, think what we can do with 
another 15 minutes in that Monday 
sales meeting!” 
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ROMLT 


WINDOW UNIT 


A New Principle 
Eliminates 
Weatherstrip Drag 
Makes Windows Easy 
to Raise 
— Plus — 


REMOV-A-MATIC 
SASH 


Which Can Be Easily 
Removed and Replaced 


Patented and 
patents pending. 








Write for descriptive folder 
with full information. 


SEE YOUR LUMBER DEALER 


HUTTIG SASH & DOOR CO., ST. LOUIS, MO. 


Charlotte, N. C. @ Dallas, Texas @ Knoxville, Tenn. @ Miami, Fla. @ 

Columbus, Ohio @ Jacksonville, Fla. @ Louisville, Ky. @ Roanoke, Va 

@ Birmingham Sash & Door Co., Birmingham, Ala. @ Memphis Sash & 
Door Co., Memphis, Tenn. 











For a Paster Turnover tu 


BUILDING 
SPECIALTIES 


vy TRI-DENSE 


A hardener for use in concrete, mortar and stucco. 
Reduces cold weather hazards, permits faster 
placing, more rapid removal of forms. Protects 
mortar against FREEZING. Keeps winter work 
on schedule. 


vy WALL-SEAL 


A transparent silicone waterproofing for exterior 
stucco, concrete, cinder blocks, etc. Lets masonry 
breathe and renders it resistant to efflorescence 
and staining. Easily applied with brush or spray. 


oy FLINT-TOP 


A penetrating surface hardener for new and old 
concrete, terrazzo flooring and other concrete 
surfaces. Protects floors against oils, acids, salts, 
alkalies and many other chemicals. Retards con- 
crete dust. Adds years to floor life. 


DETAILS 
PERROW CHEMICAL CO., Hurt, Virginia 




















THEY’LL 


Cell 


IF YOU'LL 


Tell 


THESE 
FACTS... 


i 


down the shank. When the nail is driven, the 
hole around the nail is plugged with lead 
and the break in the galvanizing is completely 
covered, to form a perfect double seal. 


*TRIPLE-LOCK 


As the “bump” is forced 
through the sheet, the sheet 
springs back over the bump 
—this effectively prevents 
the nail from working out. 
The nail, lead and sheet are 
solidly locked together. 














DRIVE SCREW SHANK 


+ +» makes the nail turn and hold like a 
screw. It holds with a powerful, unyielding 
grip. Threads are deep and sharp be- 
couse they are formed after galvanizing. 


For Galvanized and Aluminum Roofing 


What an advantage it is to offer a nail that Aas everything—a nail 
which sells itself on the strength of its own qualities —a nail around 
which you can wrap a real sales story. 

You can’t lose when you offer Deniston Triple-Lock Lead-Seal 
Roofing Nails. Get the facts and tell the facts. 








The DENISTON COMPANY 
4856 South Western Avenue, Chicago 9, Illinois 


Please send me without cost 
(_] Directions Booklet ["] Complete price information 
{_] Pallet and other type nails 
Name . ees 
Address . eens 
City a ee 




















ee eee ee ee 
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JSPIREX_ 
SASH BALANCES 









& 
Quiet 
PR special SPIREX 
coating insulates 
against noise 
and protects bal- 
ance from rust. 
SPIREX gives 
you quiet opera- 
tion with years 
and years of 
trouble-free serv- 
ice! 


Smooth 


QA 







S 





QS 










SS 





















y 
7 Patented spring 
G construction with 


MWS 


separated coils 
eliminates rasp 
and friction .. . 
makes windows 
slide smooth-as- 
you-please for the 
life of the building. 


Adjustable 


Tension can be ad- 
justed after bal- 
ance is installed 
for perfect lifting 
power according to 
sash weight. Re- 
quires only 4-5 
turns for average 
sash. 
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telescope 
carton has com- 
plete unit and 
accessories for 


Manvfacturers of 
precise clock spring 


BRICK ORDERS 
(From page 31) 


This will win you a friend and 
make him continue to come to you 
for supplies. 

Dealers’ hcme-planning centers 
should contain ideas for brick uses. 
Some ::.anufacturers offer such 
liter::"'.:e. including step-by-step 
des_ripticns of how to construct 
various home improvements and a 
list of the materials needed. Since 
such literature is not as plentiful 
as that covering many other build- 
ing products, a secretary or sales- 
man might be “commissioned”’ to 
assemble a scrapbook of ideas for 
brick uses in spare time, collecting 
illustrations from consumer maga- 
zines and writing to various manu- 
facturers. 

Also for use in home-planning 
centers, the Lane Publishing Com- 
pany, Menlo Park, California, of- 
fers four books containing hun- 
dreds of ideas for brick use and 
design. They are Barbecue Book, 
$1.50; Your Fireplace, $1.50; How 
to Build Walls, Walks, Patio Floors, 
$1.50; and Patio Book, $2.50. 

The two best selling points for 
use of brick in place of many other 
materials are its maintenance-free 
durability and its association with 
quality. Touches of brick here and 
there immediately add to the value 
of a small wood home. A brick 
patio and garden need not be large 
to look like a magazine picture and 
will add even more to a home’s re- 
sale value. 

Driveways, patios, and walk- 
ways are more easily made with 
brick than with concrete by the 
inexperienced layman. 

When a man wants to build his 
own home improvements of brick, 
and use of mortar is required, be 
able to give him exact instructions. 
If possible, a small pamphlet giv- 
ing tips for good bricklaying should 
be offered. 

When the job is more complicat- 
ed or the home-owner does not 
want to tackle it himself, be ready 
to help him make contact with a 
reliable workman who you know 








balances since 1888. the job. 


Marion T. Davis & Company 
281 North Ave., N.E., Atlanta, Ge. 
Day: Emerson 6474; Night: Exchange 2278 
J. Scobey North 

Nat'l City Bank Bldg., Dallas 1, Texas 

Phenes: Propect 7251, Lakeside 0701 
CALDWELL MANUFACTURING CO. 
63 Commercial St., Rochester 14,N. Y. 





FOR SALE 


Excellent opportunity to purchase old, well 
established retail Lumber Yard with good 
earning record. Located in aggressive mid- 
western city, commanding a large trade 
area. Can be sold on several bases, with 
minimum cash purchase price of approxi- 
mately $125,000.00. For further information 
write Box 38, Southern Building Supplies, 














806 Peachtree St., N.E., Atlanta 5, Ga. 





will do good work at fair prices. 

With the upsurge of brick uses 
for yard decoration, try making a 
contact with local landscape firms. 
Often you can cooperate with them 
in supplying customers’ needs. Suf- 
ficient orders from their customers 
can make delivery of full truck- 
loads possible at a time — and 
you're likely to sell a profitable 
bill of other materials at the same 
time! 


‘SHOWCASE’ STORE 
(From page 33) 


shelves of misplaced hardware 
items. For this reason, most of the 
builders hardware is kept in six 
wall cabinets, base cabinets below 
the counter, and one island cabinet. 
Underneath each cabinet are neat, 
well-identified rows of a few pieces 
of each item. On the front cover 
of this S*B*S, Harrell Murray Sr. 
is seen filling a hardware order 
from one of the cabinets. 

Nails are kept close by in a con- 
ventional tiered bin. 

Tools also are kept clean in stor- 
age space beneath rows of small 
tools and two large wall panels 
that hold samples of most of the 
larger tools. 

Two new lines that Savannah 
Lumber and Supply personnel 
have “gone to town” selling are 
window fans and power tools. A 
small island display near the front 
door holds several drills, a hand 
saw, sanders, and reciprocating 
saw. Floor sanders and _ hand 
sanders are rented to customers. 

Garden tools are hung on the 
wall. Next to them is a glassed-in 
cabinet that holds fishing tackle. 
Nets, oars, life savers, rods, and 
larger fishing equipment are beside 
the cabinet. 

The new store layout provides 
space for many small items to be 
sold “on impulse” as the customer 
pays for another purchase. These 
include small caulking guns, paint 
brushes, cedar wax, rounded pieces 
that fit corners to simplify sweep- 
ing, plaster repair kits. Behind the 
small sales counter hang mail 
boxes, padlocks, and molding sam- 
ples. 

Interior and exterior doors are 
shown on a circular display that 
rotates. Several screen doors, on 
separate racks, also help display 
ornamental ironwork. One full-size 
window display shows off tension 
screens and a flower box planted 
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Sell one - 
or a complete set 










With or without key locking, Three 
3/16” hole i lation, S lined 
beauty, Adjustable for %” to 1%” 
doors, Reversible. 





Lubricated for long life, Simple applica- 
tion, Enclosed Shock absorber spring, 
Hold-open feature, Display models 
available with each half-dozen. 





Plated or Stainless Steel and Brass Metal. 


7” SCREEN DOORS 


Write for full description, price and delivery on these 
and other items. 


Jdeal IDEAL BRASS WORKS, Inc. 


Z 





250 East 5th St. ° St. Paul 1, Minn. 





Two PROFIT-MAKING crits 


to answer popular demand! 


Bie 


NEW Barbecue Grill 


for ranch-type kitchen, 






patio or garden 


Popular demand for a barbe- 
cue fireplace with a short 
front-to-back depth is an- 
swered in this new Majestic 
model. Any masonry design can be built around this all- 
metal unit, making it the perfect barbecue for patio or 
garden — or for the modern ranch-type kitchen. Burns wood 
or charcoal, Frame is heavy steel angles; doors and grates 
are cast iron. There’s a gold mine of profits for you in this 
model, newly-designed by the leading manufacturer of out- 
door fireplace equipment. 


NEW PORTABLE CHAR-B-Q 
offers quick profits in cash-and-carry 
impulse sales, Single-unit display re- 
sults in steady turnover of packaged, 
easy-to-assemble, portable charcoal 
grills. All cast iron unit is priced as 
low as flimsy sheet metal ones! Desired 
by picnickers and backyard chefs alike! 


Model OF-38S 


ALL CAST IRON 
PICNIC GRILL 


i 
-_ 
a 


Write for details on these units. 


the Majestic co., inc. 


414-C ERIE ST. @ HUNTINGTON, IND. 








Individually molded from actual 


boards — reproducing grain and 
Wood-Textured 


Homasote 


is beautiful decorative insu- 
PANELS 






lation—plus great structural 

strength —for use indoors or 

out. Suitable for many types 

of stain or paint. In 16’, 

32” and 48” widths—and 
in 8’ lengths. Send coupon 
for suggestive, illustrated 
material. 


te 















To be used individually or in 
whatever combination fits a 
given room. Included are 
wardrobes, storage wall 
units, desks, vanities, bath 
storage cabinets, music 
units, bookshelves, dressers, 
linen cabinets and tray 
chests. Precision-built of the 
finest plywood and lumber; 
shipped KD for quick assembly. 
Let us send you illustrations and 
specifications. 


Nova 


PRECISION-BUILT 


Wall Units 


HOMASOTE COMPANY 
macun saad (52 


Trenton 3, N.J. 


yo <= oe ee es et 


HOMASOTE COMPANY, Trenton 3, N. J., Dept. 12D ‘ 
Send detailed, illustrated literature on 
[] Wood-textured Homasote [] Nova Wall Units [] All Homasote-Nova Products 





NAME a 





ADDRESS een 
CITY & ZONE eee 





My lumber dealer is___ 
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with green plants. 

Samples of brick, concrete block, 
stepping blocks, and similar ma- 
sonry products are grouped by a 
front window. 

At the other far end of the show- 
room is an office space behind a 
large curved counter, a private 
office for Murray, and a smaller 
office for his daughter, Ernestine, 
who serves as bookkeeper and sec- 
retary. These three offices are done 
in California redwood, cypress, and 
poplar paneling. 

The store also has three modern 
rest-rooms—for men, women, and 
Negro employees. 


Factory Built in 6 Days 


A 64,000-square-foot factory build- 
ing for the Kay Manufacturing Corp., 
in Houston, Tex., recently was com- 
pleted in a little over six days. 

This is the first building in the 
Southwest to utilize pre-stressed 
members. The construction incorpo- 
rates the use of tilt-up concrete wall 
panels, pre-cast concrete columns, 
40’ pre-cast and pre-stressed con- 
crete girders, and 2’ x 20’ pre-cast 
lightweight 9” channel roof deck 
slabs. 





AVAILABLE 
AT ALL 
TIMES 


KILN DRIED 
HARD- 


WOOD 


Lumber 


Any quantity up to carload lots for 
immediate delivery or pick-up. Wal- 
nut, Cherry, Red and White Ook, 
Mahogany, Northern Birch, White Ash, 
Hard Maple, Butternut, Poplar, Bass- 
wood, Primo Vera, Idaho White Pine 


CHESTER B. STEM, INC. 


XN 657 Grant Line Road 
© New Albany, Ind. 


INSTITUTIONAL ADS 
(From page 34) 


out that “without little children 
there would be nothing, nothing 
worthwhile, no good-will. There 
would be no Christmas.” 

In 1950, his Christmas ad stated 
that “There is no ‘ism’ in Christi- 
anity.” After quoting appropriate 
Bible verses, Folden decried the 
fact that “the skepticism and cyni- 
cism of many of our highly-placed 
officials tend to uproot and tear 
down the faith of many in the 
teachings of the Meek Man of 
Galilee.” 

The simple ad used last Christ- 
mas was headlined, “To Greet You 
at Christmas.” It showed a Bible 
open at Galatians, with a magni- 
fying glass over Paul’s_ words, 
“Stand fast therefore in the liberty 
wherewith Christ hath made us 
free, and be not entangled again 
with the yoke of bondage.” 

The only copy Folden added to 
this was “The privilege which is 
ours to pay homage to the birth 
of Jesus Christ is a gift, the value 
of which is beyond compare. May 
we ever be reminded that there 
are many places in this world 
where that privilege is denied.” 








REPRESENTATIVES 
WANTED 


Nationally advertised, well estab- 
lished manufacturer wants men 
with at least 3 years experience in 
Building Supply field to travel parts 
of southeast. Interested applicants 
may submit written applications to 
Box No. 39, Southern Building Sup- 
plies, 806 Peachtree St., N. E., At- 
lanta 5, Ga. 














GAITED HORSE 
(From page 35) 


angle, and the tail must have the 
right flexure. These qualities ap- 
pear in ratio to the skill of the 
rider in getting the horse to show 
his stuff.” 

Since riding this kind of horses 
is a profession with as much pres- 
tige as engineering or professional 
golf, the amateur must spend many 
hours practicing. That is why Har- 
rison lately has been rising early 
and taking a canter around his 
private riding grounds. 

Harrison, who has always been a 
lover of fine horses, raised horses 
for pleasure many years before he 
started to specialize in gaited 
horses and shows. Usually he has 
several of these valuable animals 
in his stables, but at present there 
is only Spicy Moments. 

Last year he sold a champion 
five-gaited mare, Stonewall Susan, 
to Stephens College. The mare was 
successfully shown this season by 
Shirley Drew Harwicke, head of 
the Stephens College riding de- 
partment. 

This Missouri dealer participates 
in about 15 shows a year and has 
shown in many places. He partici- 
pates in many riding organizations 
and is a member of the Sheriff’s 
Posse of Jackson County, a na- 
tionally-known exhibition riding 
group. 

Harrison has been in the lumber 
business since 1935. He is currently 
engaged in a year-long improve- 
ment and rebuilding program 
which will increase his floor and 
warehouse space. 

Besides horses, Harrison com- 
bines business with pleasure by 
flying his own plane, an Aeronca 
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HELPFUL LITERATURE 


Mostly free—some for a fee 











BARBECUE GRILLS, pick-up carts, 
tool racks, rural mail boxes, stove 
pipe, and other accessories are cover- 
ed in a new Milcor catalog No. 53. 
It contains product specifications, 
shopping and packaging data, and 
complete descriptive information on 
these consumer products. Inland 
Steel Products Co., 4157 West Burn- 
ham St., Milwaukee 1, Wis. 


ELECTRIC TOOL USES. Two serv- 
ice manuals covering the Speedmatic 
router, shaper, plane, mortiser, and 
accessories, and Speedmatic portable 
electric saws are now offered for 
dealers’ help. These profusely illus- 
trated booklets show in detail the 
proper operation of these portable 
tools and give specifications. Porter- 
Cable Machine Co., Syracuse 8, N. Y. 


BUILT-UP ROOFS. “A Picture Story 
of Better Built-Up Roofs with Liquid 
Foils” shows photographs of installa- 
tions of this new form of roofing 
after vears of weathering and during 





application. It explains why this 
liquid foil system prevents “alliga- 
toring” and erosion. Grems Manu- 
facturing Co., 5635 South Sixth St., 
Klamath Falls, Ore. 


PIPE FABRICATION. Specifications 
for all sizes of pipe, from %” to 24” 
in diameter, are included in a new 
catalog, “Pipe and Pipe Fabrication.” 
It covers standard, extra strong, and 
double extra heavy pipe. L. B 
Foster Co., P. O. Box 1647, Pitts- 
burgh 30, Pa. 


CAVITY WALL PROPERTIES. A 
National Bureau of Standards report 
on “Properties of Cavity Walls” is a 
compilation of data on masonry 
walls consisting of two parallel tiers 
separated by continuous air space. It 


covers structural, rain-penetrability, 


and thermal -transmittance _ tests 
Price, 15 cents. Government Printing 
Office, Washington 25, D. C. 


PLYWOOD STORY. “The Story of 


APMI Plywood” is a new booklet 









that tells how plywood is made from 
tree to finished product. It helps 
prove to customers the high quality 
and standards of this plywood. As- 
sociated Plywood Mills, Inc., Eugene, 
Ore. 


“FOAMGLAS: Low Temperature 
Space Insulating for Walls, Ceilings, 
Floors” is a new booklet covering 
characteristics and application of 
rigid cellular glass insulation. Car- 
toons show the customer how Foam- 
glas insulates. Pittsburgh Corning 
Corp., 1 Gateway Center, Pittsburgh 
a2, Fa. 

WOOD-BORING MACHINERY. Bul- 
letin No. 196 contains illustrations 
and specifications on 15 types of 
wood - boring machinery. It also 
covers such accessories as_ boring 
spindles, multiple-bit cluster attach- 
ments, and mortising units for square 
holes. B. M. Root Co., York, Pa. 


ARCHITECTURAL ALUMINUM. 
The many uses of aluminum in com- 
mercial and residential installations 
are shown in a new Reynolds catalog. 
Beside the illustration of each use 
are listed the sales points, to help 
dealers close sales. Tables show sizes 
and weights of aluminum tubings 
and bars. Reynolds Metals Co., 2500 
South Third St., Louisville, Ky. 


STEEL SHELVING. A great variety 
of steel shelving, lockers, and other 





USE KOKOMO KORNERS 





e for Asbestos Siding 
e for Lap or Bevel Siding 
@ for Wood Shingle Siding 


They save application time and 
to appeorance and 
Kokomo Korners  sim- 
plify fitting, eliminate split siding, 









money, ad 
durability. 


some available in colors. 


* free samples write— 


BUGHER MANUFACTURING CO. 


211 S. Main St 


and planing or cutting at corners. Corners for 


wood bevel siding are aluminum, others are zinc, 
Holes provided where 
they are to be nailed. For complete details and 





Craig 
Pull-Down 


STAIRS 








Kokomo, Ind 
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Fast Selling! 


Packaged products. Designed for 


easy, quick installation by contract- 
ors and “handymen.” 


Sie SLIDE-A-FOLD 


a —A FAST-MOVING, LOW PRICED 
STAIRWAY 


LIST PRICE F.O.B. FACTORY 
LIBERAL DEALER DISCOUNT 


Iie FOLD-A-STAIR 


—A BETTER QUALITY UNIT 
COMPETITIVE, AND MORE! 


LIST PRICE F.O.B. FACTORY 
LIBERAL DEALER DISCOUNT 


CRAT 


BRENNAN ROAD, COLUMBUS, GEORGIA 
Clip This Ad to Your Letterhead for Full Information 





$3600 


$42 00 


WOOD-PRODUCTS 
COMPANY 











storage and maintenance equipment 
are pictured in a new catalog. Pre- 
cision Equipment Co., 3710 North 
Milwaukee Ave., Chicago 41, III. 


COLUMN MOULDS. A new folder 
shows Deslauriers round column 
moulds and photographs of concrete 
columns made with them. Their ad- 
vantages for simple use are listed. 
Deslauriers Column Mould Co., Inc., 
2903 Central St., Evanston, III. 


ANSWERS PAINTING QUES- 
TIONS. Four new “Dutch Boy” fo!d- 
ers for customer distributio: teil 
“How to Finish Your Floors,” “How 
to Paint Your Rooms,” and furniture 
and exteriors. All answer questions 
of amateurs on finishing jobs, such 
as how much paint, whether to paint 
over wallpaper, what types of paint 
to use where. National Lead Co., 111 
Broadway, New York 6, N. Y. 


FIREPLACE SCREENS. A colorful 
new catalog shows all models of 
Portland Willamette _§firescreens. 
These portable mesh screens, includ- 
ing corner models, are all priced. 
Aisu shown are several fireplace ac- 
ces.ories. Porter Willamette Co., 808 
S. E. Alder St., Portland 14, Ore. 


WINDOWS for air - conditioned 
homes are the subject of a new 
pamph:let that points out the im- 
portance of relating the orientation, 


ventilation, and window planning to 
the site and design of the home. It 
covers transmission of solar energy 
through different types of glazing for 
windows. Write for “Glazing the 
Air-Conditioned Home” from the 
Libbey-Owens-Ford Glass Co., To- 
ledo 3, Ohio. 


WOOD IN SCHOOLS. “One Hundred 
Years of Engineering Progress With 
Wood — Schools” is a new folder 
covering a report by Harry W. Bolin, 
principal structural engineer of the 
architecture division for Los Angeles, 
Calif. It was one of 21 papers pre- 
sented at a recent Symposium on 
One Hundred Years of Engineering 
Progress With Wood. Timber Engi- 
neering Co., 1319 18th St., N. W., 
Washington 6, D. C. 


PLASTIC PANEL USES. An illus- 
trated folder tells in detail how to 
build coverings for terrace, patio, 
porch, breezeway, cr carport of 
translucent, _fiber-glass-reinforced. 
plastic panels. It shows tow to put 
up framework and gives diagram- 
med fastener and flashing details. 
Resolite Corp., Zeiienople, Pa. 


HOT CLIMATE HOUSES. The 
Building Research Advisory Board 
has published the proceedings of its 
fifth research correlation conference, 
covering “Housing and Building in 


Hot-Humid and Hot-Dry Climates.” 
In book form, it contains over 130 
illustrations, plus graphs and tables, 
and 17 papers by leading specialists. 
$6.00 from the Building Research 
Advisory Board, 2101 Constitution 
Ave., Washington, D. C. 


HINGE CARTOONS. The “Every- 
thing Hinges on Hager” cartoons 
that have advertised Hager hinges 
for several years are now offered in 
a booklet, “A Comedy Caravan of 
Your Favorite ‘Everything Hinges 
on Hager’ Cartoons.” It is offered 
free to dealers to amuse customers 
and promote hinges. C. Hager and 
Sons Hinge Manufacturing Co., 139 
Victor St., St. Louis, Mo. 


DRY LUMBER. The Southern Pine 
Assn. has published a colorful 20- 
page booklet entitled “Build Better 
with Dry Lumber.” It is available to 
architects, contractors, lumber deal- 
ers, government agencies, and pro- 
spective homebuilders. It shows and 
explains why seasoned lumber pro- 
vides greater strength vertically and 
through bending, stiffness, and hard- 
ness. The booklet tells why dry lum- 
ber is more economical, uniform in 
size, provides longer service, resists 
decay, holds nails better, and elimi- 
nates shrinkage. Southern Pine 
Assn., P. O. Box 1170, New Orleans 
4, La. 











DONLEY the Damper of SUCCESSFUL 





| 
Cention — 
SAFETY FOLD STAIR 


FIREPLACES 


@ Spring operates @ Arm hinge auto- 


9 STAONG Gaay 
mi /R0N CASTING 


6) Seraveo Eno 


Vaivé PLaTe 
DB 


Vave PLaTe 


off frame over 
break bearing in- 
stead of door. 
eliminating door 
flying up in face, 
two adjustments 
on spring. Arm 
operates with 
sleeve bearing. 
Stiles thoroughly 
braced eliminat- 
ing possibility of 
spread. 


matically broken 
by spring tension 
as you step off 
stair. 

1%” treads 814%” 
apart instead of 
9%”. 

No exposed hinges 
on ceiling when 
unit is installed. 
Long metal hand 
rail — No splin- 
ters. 


UVervaneo 


Faonr Fiance Dealers—write today for full information and 


name of your nearest distributor. 


Century Manufacturing Co. 
' 410-20 NORTH WALDRAN, MEMPHIS, TENN. 


Conrro. DEVICE 








Donley designed 
to encourage smokeless and 
heat producing construction 








Control Device—Damper is easily opened and closed by poker 
hooked in ring. Alternate device is operated by rotating key 
on breast of fireplace. 

Valve Plate Bearing—Piate rests in angle formed by two lugs 
with back slope of casting, assuring easy opening and closing 
or complete removal of plate when necessary. No sticking 
due to rust. 

Valve Plate is 3/16" thick, corrosion resisting U. S. S. Cor-Ten 
Steel. 

Upturned Front Flange strengthens casting so it can be set 
at any desired height with freedom of shape or type of the 
fireplace front (facing) material. 

Splayed Ends conform to splayed side walls that help reflect 
heat into room. 

Broad End Flange rests on masonry jamb with freedom to 
expand when heated. 

Strong Gray Iron Casting lasts as long as the building. Donley 
Cor-Ten Steel Damper, if selected, gives similar long service 


THE DONLEY BROTHERS COMPANY 


13905 MILES AVENUE CLEVELAND 5, OHIO 


SELL a fe) ay Mele Te) 
FINISHING FLOORS! 


Sell them something NEW—and proven superior! Floormen, 


builders, and supplie ; everywhere are singing the praises of this 
wonderful floor sealer-finish that does not 
ra.se grain, dries in 20 minutes to a beautiful 
high luster! For new and old floors! Fresh pine 
scent! Let customers TRY it, FREE; we'll supply 
you with plenty of free samples. 


Send for FREE SAMPLES! 








SEABOARD LACQUER CO. 
Baltimore 15, Maryland 
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HOW TO BUILD MORE 
SALEABLE SPACE INTO HOMES 
cm = 


ll 





Write today for 
FREE 

BESSLER 
CATALOG 
showing how 
easily and 
economically 
you can use 
BESSLER 
DISAPPEARING 
STAIRWAYS 

(7 Models) 


to assure more 


. rea gs Wig ae 
‘7H SACLE SNORING STONY Ot EAET SenNET He meta 8, tee 


IMMEDIATE 
DELIVERY 


assured on all models! 


cubic feet per 
building dollar! 


THE BESSLER DISAPPEARING STAIRWAY CO. 
1900 East Market Street, Akron 5, Ohio 




















WINDOW UNIT 


for you... 


more satisfaction for your customers. 

All-Wethr Window Units meet or exceed all re- 
quirements of the Commercial Standard for wood 
window units. Complete window package makes 
installation fast, easy, economical. Includes window, 
frame, sash balances, screen, and screen hardware. 
Carton packed for safe shipment and delivery to 
the job site. 


Ask your jobber about IDEAL MILLWORK 
Manufactured by 


IDEAL COMPANY 


Waco, Texas 


SISALKRAFT 


Sisalkraft to 


oof ainst bad 


i a 
machinery and materials o9 


weather. 
SISALKRAFT HAS DOZENS OF sensei 
i aterproo 

ERS use it—For W — 
ss between 1" and = prior 
por d flooring ° For curing ane F +4 
, ncrete * For “losing in 10 
ing Oo 


progress 


FARMERS use it 

barrier 
ae For doors an 
or haystack covers. 


For farm construction 


; « For temporary on 


— d tops of perma 
trench silos 


nt silos ® F 
- y MILLIONS of $4: 
ek. 


ft. are 
That’s wh 
sold every = 


i les, 
information, sampl 
a: literature, write Dept- 


St 


THE SISALKRAFT CO. 
Chicago 6, Ill. 
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BECAUSE OF 


COMFORT C0 


Built-in comfort cooling is a packaged product that makes 
people want new homes. Progressive builders recognize the 
saleability of Reed ventilating products, because of their 
quality in design, engineering and performance. 


REED ATTIC FANS 


One design for cither vertical or horizontal air discharge. 
Completely packaged, easy to install, super-quiet. Six sizes, 
24” to 48”, certified air delivery from 5,000 CFM to 18,600 
CFM, for any size home. 


REED WIND-O-VENT FANS 


The only window fan “‘family’—three sizes, 20”, 24” and 
30” for any size home. Reversible in high or low speeds 
with single switch. Installed top or bottom of window. 
Quiet—quality design and construction. 


ec 
XS UNIT-FANS, INC. 
p - 


1001 ST. CHARLES AVE., NEW ORLEANS, U.S. A. 
SEND COUPON FOR COMPLETE DETAILS 





Send me full information about Reed 
products. 
I am interested in 


“ « “ “ 


WINDOW FANS [J 
ATTIC FANS [] 


Name__ 
Address 


City Si ee ae 
B-8 
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SERIES 


G40 


TONAL LOCK 


a 


\ 


ML. 


Potent Applied 


budget-priced lock 
for every home in the block 


BUY IT FROM 


YOUR WHOLESALER 


Distinctive Hardiaie - 


.. ALL FROM 1 SOURCE 


NATIONAL LOCK COMPANY-Rockford, tilinois 


merchant sales division 











“ROLLEZY’’—Model 326 Overhead Door (illustrated above) is now made 
in 33 standard sizes from 8’ x 6’ 6” to 16’ x 7’. Here’s a top quality, 
easy operating, low priced door that will win trade and hold it for you. 


“GLIDEOVER’’—Made in a wide range of overhead models and sizes from 
8' x 7’ to 24’ x 24’, which enables you to 
meet all residential and commerciai re- 


quirements. 


“AUTOMATIC DOORMAN” — 


types of one-piece doors 


Ask for Garage Door Bulletin SB-53. 


The magic 
push button electric operator for opening 
and closing ANY make or type of sectional 
overhead garage doors and most makes and 


Sawhorse Trestles 
Scaffold Brackets 
Roof Brackets 
Folding Ladder 
Brackets 


Farm Building 
Hardware and 
Specialties 


Ask for 
Bulletin SBG-53 


WAGNER MANUFACTURING COMPANY 


CEDAR FALLS 


1OWA U.S.A 





COUNTERBALANCED 


e lower cost 
e installed faster 
¢ for better styling 


Engineered Balancing 
e 
Never Needs 
Adjusting 
e 
Now Nearing 70 Years 
of Service to the Industry. 


“LIFETIME GUARANTEE 
Pudiman Sash Balances are 


impertect workmanship 
the building in which they're instalied. 


guaranteed against 
or materials for the life of 


Inexpensive windows 

make an excellent sell- 
ing point when they're 
hung with Pullman Sash 
Balances. Weathertight, 
noiseless, trouble-free op- 
eration. Alert architects 
now specifying them for 
homes, schools, hospitals 
—all kinds of commercial 
and industrial buildings. 
The Pullman method per- 


mits quick installation (10 


to 15 minutes per window), 
uniform mortise size— 
wide scope in window de- 
sign, maximum light area. 
Write today for full specs: 
Pullman Manufacturing 
Corp., 325 Hollenbeck St., 
Rochester 5, N. Y. 


PULLMAN Sond Bac 
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how YOU may PROFIT by participating 
in the SOUTHEAST BUILDING MATERIAL SHOW 
and DEALER MANAGEMENT FORUM 


Our new Southeast Regional Show was specifi- 
cally planned to include and benefit all divisions 
of the Building Material Industry and each divi- 
sion is a component part of its growth and 
progress. 


for the MANUFACTURER— merchandise display booths are available in a 
spacious, air-conditioned Convention Hall . . . directly connected with the 
Biltmore Hotel foyer and lobby by a wide stairway and a conveniently lo- 
cated escalator to carry all visitors up to floor levels. 


for the DISTRIBUTOR and JOBBER— those who manufacture and wholesale 
products are privileged to occupy display space in the main Exhibit Hall. 

All are invited to attend the two morning sessions of the Dealer Management 
Forums .. . assist in the Manufacturer’s Display Booths, if they choose .. . 
and visit with all Exhibiting Manufacturers in the Exhibit Hall. 


for the DEALER—two most interesting and highly instructive Dealer Man- 
agement Forums, the mornings of Thursday and Friday, October 22 and 23 

- two special luncheons at a minimum charge . . . and, of course, sev- 
eral visits to each Exhibiting Manufacturer and Wholesaler’s Display booth. 


Show office ' 
1036 PEACHTREE STREET, N. E. your presence is 


BUILDIN ; 
MATERIA essential factor... 


SHO plan now te participate 


and DEALER MANAGEMENT FORUM 














Yj YY 














OCTOBER 22, 23, 24, 1953 @ ATLANTA BILTMORE HOTEL 
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SIE demand is up! 
production is up! 


Demand is up because more builders are finding houses equipped 

with Ludman windows sell faster, easier and more profitably! 

And no wonder! Ludman windows have more sales features that count than 
any other window! This, plus Ludman’s national advertising to 
homeowners, builders, architects, school, hospital and other building 


officials is building demand even bigger! 


AWNING 


Production is up because we are now producing in our new plant... 


the world’s largest, most advanced and 


WINDOWS 


completely equipped plant 


manufacturing awning windows 


we and jalousies. 











SEALS 
LIKE 


la Ludman Helps You Sell... 
REFRIGERATOR With Sales Aids That Count! 


For the name of your nearest 
pee Gre Auto-Lok jobber, write C “i 
factured in olorful folders, Aurlek een 

S " 


accordance with — attention getting 
the most exacting 


material and mailing pieces, 
aie LUDM AK newspaper mats 
’ cooperative local 
lorydutlion advertising, 
floor samples and 
Box 4541, Dept. SBS-8 , Miami, Florida many more. 


UDMAN — WORLD’S LARGEST MANUFACTURER OF AWNING WINDOWS AND JALOUSIES 
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